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CONTEMPORA first won public sodielen 
at its recent exhibition in the Metropolitan 


Museum of Art in New York City. Eliel 


Saarinen, the most outstanding modern 
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designer, of today. is Contempora s crea- 
tor. Translating Sterling Silver into the 
new idiom of art, Dominick & Haff 


present Contempora — a_ pattern which 


iled 


this generation will herald as its own! 


DOMINICK & HAFF 


Taunton, Mass... . New York, N. Y. 
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Beautiful Beyond 
All Silver of the Day 


Ty... are degrees of quality in all things, and no- 


where more truly that in Sterling patterns, as 


witness the illustrated collection. . * 
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Gorham Master Craftsmen have created design in Sterling 














for dining rooms of many periods, for many settings,—and 


each interpretation is authentic.  » » » m 


Patterns by Gorham possess quiet 
beauty, originality and workman- 


ship beyond all silver of the day. 
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A Questionnaire That Every 


Retail Jeweler Must Answer 


about 5000 of the principal, progressive retail 

jewelers of the United States by the Domestic 
Commerce Division of the Department of Commerce 
should be given the most careful and serious atten- 
tion by every recipient because the answers to these 
questions, when carefully analyzed and digested, 
will divulge information of utmost value to the 
jewelry industry, as a whole. In fact, if the retail 
jewelers who receive these answer them fully, freely 
and accurately, our industry may obtain for the 
first time in its history, some real knowledge of the 
conditions which must be corrected or ameliorated 
in order that the retail jewelers of the country may 
conduct business on successful lines in the future. 

This questionnaire is the first attempt that has 
ever been made upon a scale of this size to determine 
the exact conditions existing in the jewelry trade. 
True, the work that the Bureau of Business Re- 
search of Harvard University has been doing with 
the American National Retail Jewelers Association 
has been most important and has disclosed most in- 
teresting facts on the line of operating results of 
the retail jewelry stores, and this work is growing 
more and more valuable as time goes on; but the 
new questionnaire just sent to the trade is much 
more elaborate than anything heretofore attempted 
and touches on many matters on which no infor- 
mation has been available in the past. 

In this work, the Department of Commerce is 
undertaking a joint retail jewelry survey with the 
American National Retail Jewelers Association, 
which latter organization is also sponsoring the 
Harvard Research work, now being conducted every 
two years. It, in no way, supersedes the research 
work on the operating results of retail jewelry stores 


‘eto questionnaire which has been sent out to 


but seeks to get a bigger picture of the industry 
from which conclusions can be drawn. 

The district offices of the Bureau of Foreign Com- 
merce will be asked to cooperate in certain phases 
of the follow-up work of this survey, but its success 
will depend almost entirely on the cooperation of the 
individual jewelers who receive the questionnaires. 
No man should feel himself too small or too large or 
his interest too detached from the industry to ignore 
the communication or to treat it as one of the many 
that are constantly coming from advertising agen- 
cies or business bureaus who seek information for 
their own benefit or the benefit of particular clients. 

This questionnaire was worked out by a com- 
mittee of the American National Retail Jewelers 
Association under the auspices of one of its economic 
experts and finally perfected by the Department of 
Commerce. It is drawn for the purpose of getting 
information that will benefit the entire jewelry in- 
dustry all the way from the largest manufacturer 
down to the smallest retailer and every man receiv- 
ing it can do his part in making the work a success. 

Necessarily, it will be some months before the in- 
formation is gathered and tabulated and ready for 
distribution, but even so, the figures will probably 
be ready long before the general statistics on the 
Census of Distribution, which to a slight extent, it 
over-laps. It is up to the jcwelers themselves in the 
way they treat it, to determine how soon or how late, 
the facts may be available for the industry. 


Editor. 
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Crude and Gaudy Jewelry th 


By MADAME HAMILTON JEFFRIES 


Fashion Editor of The Jewelers’ Circular 


AND-MADE jewelry created by no less a person 

than the Beau Brummell of Paris, Comte de Beau- 
mont, is the latest whim of the well-known Parisian 
nobleman. 

Paris says it’s a hobby of the Comte to sponsor the 
unusual and Mme. Chanel has exploited these creations 
as the perfect complement of the modern gown for the 
fall and winter seasons. 

America feels a bit differently about this massive 
gaudy assemblage of color as Americans demand per- 
fection of construction and design. 

A Fifth Avenue department store has a private exhi- 
bition of the original collection which is attracting the 
attention of many socially important women. 

It is curious to examine the construction of these 
Slavic pieces which reminds one of a cavalier or romantic 
origin. The stones used are not even semi-precious yet 
there is reflected a new color harmony and a swank of 
construction that is at least unusual. 

Bracelets of broad bands of yellow gold or silver have 
large pink, blue and topaz cut in squares and mounted 
roughly on ropes of beads and prismic motifs. The 
motifs remind one of the top of the Chrysler building, 
being schemed to express action. Green is used against 
brown pink. Milky crystals and turqouise carved in 
small balls are the mountings for disks and squares of 
design of crystal or pink stones. 

Because of the plain and cleverly fashioned evening 
frocks of satin velvet chiffon and metal threaded mar- 
quisettes, the picture is set for the acceptance of massive 
and well-defined designs. However, it will be a matter 
of record if America, who loves the real and flawless 
gems, can allow herself to accept this new whim of the 
celebrated Parisian nobleman. 


‘Madame Jeffries Says: 


EAL coral and turquoise are being eagerly sought 

as decoration for the smart clothing. The con- 

sciousness of the charm of pastel delicacy has revived 

many old and rare collections and has influenced the new 

settings for gems. Topaz is being exploited as a match 

for the coffee moire slippers to be worn with the boise 
de rose evening gown. 

* * *% 

ANY of the débutantes are contrasting their 

summer tan with the white satin evening gown 

the white slipper and the strand of star dust diamonds 


with the larger stones forming a collar or chain. The 
young matron uses color as her preference and adorns 
her neck with emeralds, sapphires and the much prized 
ruby. These colors are reflected in the earrings, brace- 
lets and slipper decoration. 

* * * 


ASSIVE shoulder pins with a dash of color such 

as a cluster of emerald jade or a stripe of onyx is 
often the background for the flawless pearl. Necklaces, 
too, are showing the large pearl as the surmount of the 
cluster diamond motif or the massed baguettes. 


+ + & 


OWKNOTS with ribbon designs and diamonds 

striped with rubies or emeralds are the smart acces- 
sory for the plain black dinner gown or the lustrous 
velvet in black, white or the new golden reds. 


* + 


CARAB shaped rubies suggested in three strands 
with baguettes as links are being featured by the 
exclusive shops on the Rue De La Paix. It is also sug- 
gested that necklaces are loosening up. The tightly con- 
structed bandings and roped effects are being shown it 


gunmetal hues. 
* * * 


HE solid band in gold with black tracery is being 
worn for bracelets to complement the old-fashioned 
lockets which are steadily coming into the fashion pict 


ture. 
* * * 


HE matching of a solid turquoise necklace and the 
gold bracelets with turquoise studding is considered 


very new. 
* * * 


eo in pairs are steadily selling and Fifth Avenue 
is featuring the twin clip to match the bracelet. 
There is a new type of clip arranged to clasp on the 
bust line of the velvet evening gown. The massive motif 
is broken by the introduction of small pieces of onyx. 


* * * 


HE flat diamond is being eclipsed in some quarter 

by sharply cut domed types. It is anticipated that 
many facetted and synthetic stones will pass when this 
fashion is exploited. 
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thNew Whim of the Boulevards 


Comte De Beaumont Develops New Gypsy and Oriental 
Color Contrasts for Modern Adornment—Attempts to 
Introduce It Here Watched with Interest 


— 


The HREE-QUARTER circles with the introduction of 
dorns | color at the closing are important for the evening 
rized @houlder pin. 
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New Necklaces Prominent in Paris 
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By K. D'ORSAY* 


, ARIS, July 10.—Emeralds, worn with black clothes 
/ and black jewelry, is one of the smartest evening 
color combinations in Paris these days. Emeralds 
mbined with onyx or with jet is fast becoming as popu- 
acombination as the classic diamond-emerald alliance. 
A favorite evening necklace, originally shown with 
hanel clothes, makes use of three immense emeraids, 
it in melon shape, as the nucleus for a rather heavy 
eklace made of a dozen or more chains of onyx beads. 
he rondels that separate the emeralds are sometimes set 
rands ith small diamonds. 
y the @ The style value in this new necklace lies not only in 
) Sug: Mhe black-and-emerald combination, but in the numerous 
y col- Mays of wearing as well. Moving the three green melons 
wn in rom front to the back of the throat, or pushing them 
ound to the side, provides one of the new fashionable 
stures, and are the three favorite ways of wearing 
his necklace. 
Sometimes the onyx chains are quite long, so that it 
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Modern bracelet, created 





by Maboussin of Paris, exhibited at the Antwerp Exposition (Courtesy of La Perle) 


may be adjusted in any number of ways. Right now the 
tendency is to wear the larger motifs of any necklace— 
melon beads, pendants or extra large clasps—at the sides, 
rather than at the center front or back. 


* + * 


SIx SEPARATE NECKLACES FORM NEW PARIS GEM BIB 


ARIS has found a new way of wearing six necklaces 

where only one necklace was worn before. It is the 
new version of the bib necklace, whose graduated strands 
cover the front of one’s frock like a bib, and the back of 
one’s ‘neck like a dog-collar. 

The first bib necklaces introduced by famous Ameri- 
can twin actresses at Deauville last year were made of 
rows of emeralds, a single necklace wound around 
and around the throat. The fashion was taken up and 
grew into a fad at once, although women found the 
overlapping strands uncomfortable under big collars and 
pbrims of large hats. The next bib necklaces were made 
of several chains fastened together with a single clasp— 
a device which necessitated wearing the necklace the 
same way all the time. 

The new Paris jewel bib has the advantage that it may 
be easily adapted to varied uses. The six separate 
necklaces are all of different lengths, so that one or any 
number suited to a particular dress may be worn and the 
others left off. Women who already own pearl or diamond 
chains are having added chains made, in lengths to 
accompany their original. 
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Gold Stamping Laws 


q{OMPLAINTS that have come to us from many 

€ different parts of the country in the last few 

weeks indicate that there are some jewelers 

(or more properly sellers of jewelry) who are 

either careless if not dishonest, in connection with 
‘the use of quality marks on gold articles. 

In answer to many of these complaints, and for 
the sake of jewelers generally, we call attention to 
the fact that to sell an article of gold marked with 
a quality it does not possess, is generally a crime 
everywhere, even though it may have to be prose- 
cuted under a statute covering obtaining money 
under false pretenses. But many States have spe- 
cial statutes covering the marking of gold and silver 
and in nearly all of these it is a misdemeanor pun- 
ishable by fine or imprisonment or both to mark an 
article of a karat quality that will not assay within 
one karat of that quality. 

What is more, the National Stamping Law passed 
in 1906 makes it a crime to ship either in the 
mails or in interstate commerce, any article purport- 
ing to be gold, stamped with a quality mark in 
which any part of the gold will not assay within 


one-half karat of the quality mark and the whole . 


article melted as one piece (including base metal, 
solder, etc.) will not assay within one karat of the 
mark. 


Under the National Act a plated or filled article 
stamped with a gold quality mark violates the law 
unless it is accompanied by words indicating that 
the article is “rolled gold plate,” “gold filled” or 
“electroplate,” as the case may be. | 

A word to the wise is sufficient. 


wv Vv 


Importance of Literature on Gems 


HERE has never been a time in the history of 
[ite American jewelry business when a knowl- 

edge of gems is as necessary for the success of 
the real jeweler as it is today. He who would sell 
the finer jewels must be in a position not only to 
talk about their beauty and their value, but must be 
able to give the customer information of a kind 
that can only come from an expert. 

The customer who puts his money in a precious 
stone today wants to feel that the jeweler who 
sells it to him knows all about the stone, its proper- 
ties (physical and chemical), and, in fact, about 
every factor that will govern its value. Often the 
customer wants to know something about the senti- 
ment and tradition which surround the stone and 
the reasons for their association with it. 

It is for this reason that we are constantly urging 








30 


cle 


at 


or 


of 
]. 
of 
I] 


e 
d 





July 17, 1930 


the jeweler to not only become thoroughly versed in 
the literature relating to gems, but to have on hand, 
for the sake of his sales force and other employes, 
the current works on gems and jewels that will 
answer the general questions that arise either from 
the buyer or from the employes themselves. Dif- 
ferent works take up the subject from different 
angles and we are always glad to give our readers 
detailed information as to what has been published 
on the subject and if necessary, supply, at the pub- 
lisher’s price, the current available works on gems. 


vv Vv 


Woman’s Place in the Jewelry 
Business 


UESTIONS put to retail jewelers throughout 
(_) country by representaives of this journal 

in the past few months have brought forth the 
information that the great preponderance of sales in 
jewelry and kindred lines made by retail jewelers 
are made either directly or indirectly to women and, 
in most cases, it is the woman who decides the sale 
in the jewelry store and chooses the object bought. 
Many of our readers have told us they figure that 
over 90 per cent of their sales are effected by a 
woman’s judgment. 

In view of this fact, it seems strange that women 
play such a small part in the selling, displaying and 
advertising of jewelry by the 
retail jeweler, as a class. Is 
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changes and their effect upon the women buyers, 
should play a greater, if not, dominant part in the 
merchandising of jewelry. 

Can any reader tell us why they have not? 


wv Vv 


Dun’s Survey of the Jewelry 
Business 


OME interesting facts can be deduced from the 
S survey of the jewelry business recently made 
by R. G. Dun & Co., and published in a recent 
issue of Dun’s Review. Briefly, the reports from 
the various cities show that with few exceptions, dis- 
tribution was, in volume, below the figures of 1929, 
and in fact the decrease ranged all the way from 5 
to 25 per cent. But taken in comparison with the 
reports of other industries, at the present time, the 
showing is not at all unfavorable and is in no way 
below the average for all commodities, particularly 
when it its realized that this is one of the dullest 
seasons of the year with the jewelry trade. 

But the interesting part of the reports lay in the 
fact that the decrease in business was not uniform; 
in fact, there were sections in the country where 
the jewelers showed an increase in trade, and in 
some sections, particularly in cities along the Pa- 
cific Coast from Seattle to Los Angeles, several 
houses reported business in June better than it has 
been in the corresponding 
month of either 1929 or 1928 





it possible that our merchants 
feel that the psychological 
background of the customer 
which they must encounter in 
sales promotion is as well or 





F ‘“‘Does Not Wish to Miss 
a Single Copy” 





and the prospects in the trade 
were by no means discour- 
aging. 

In some cities, the best re- 
ports regarding distribution 


better understood by a man 
than by a woman? We doubt 
it. A woman intuitively senses 
those qualities which will ap- 
peal to women much quicker 
than will a man. A man may 
get the knowledge by study 
and observation, but even 
when he does, he takes longer 
to do so. In these days when 
style trends change so quick- 
ly and when the jewelry de- 
mand is so strongly affected 
by fashions in dress, it would 
seem that women who can 
more quickly realize these 








Los Angeles, Cal., June 23, 1930 


I do not wish to be without a single 
copy of THE JEWELERS’ CIRCULAR, so am 
enclosing check for $5.00 for the two 
years. 

Wishing Tue Circutar the success for 
the future which I have seen in the 35 
years past, and thanking you in advance, 
I am 

Yours truly, 


Chas. J. Kinnel 


* * 8 
The above is a sample of a large number 
of letters which we are receiving from 
jewelers who in renewing their subscriptions 
state that they “do not wish to miss a 
single issue of this jowrnai.” It is apprecia- 
tion such as this that acts as an incentive to 
the editors and publishers for continuous 
effort toward improvement. — Editor, THE 


JEWELERS’ CIRCULAR. 





were received from retailers 
in the better grades of mer- 
chandise. Some of the latter, 
according to this survey “are 
5 per cent ahead of their sales 
in 1929 of this period in spite 
of the fact that the demand is 
far below expectation” to 
quote from the survey. 

These facts are corrobo- 
rated in great part by reports 
coming from our own corre- 
spondents,. which are more 
encouraging now than for a 
long time past, and indicate 
the tide has turned. 
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Woman’s Place in the Jewelry 
Business 


UESTIONS put to retail jewelers throughout 
representaives of this journal 

in the past few months have brought forth the 
information that the great preponderance of sales in 
jewelry and kindred lines made by retail jewelers 
are made either directly or indirectly to women and, 
in most cases, it is the woman who decides the sale 
in the jewelry store and chooses the object bought. 
Many of our readers have told us they figure that 
over 90 per cent of their sales are effected by a 


the country by 


woman’s judgment. 


In view of this fact, it seems strange that women 
play such a small part in the selling, displaying and 


advertising of jewelry by the 
retail jeweler, as a class. Is 
it possible that our merchants 
feel that the psychological 
background of the customer 
which they must encounter in 
sales promotion is as well or 
better understood by a man 
than by a woman? We doubt 
it. A woman intuitively senses 
those qualities which will ap- 
peal to women much quicker 
than willa man. A man may 
get the knowledge by study 
and observation, but even 
when he does, he takes longer 
todo so. In these days when 
style trends change so quick- 
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Dun’s Survey of the Jewelry 
Business 
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tribution was, in volume, below the figures of 1929, 
and in fact the decrease ranged all the way from 5 


to 25 per cent. 


But taken in comparison with the 
reports of other industries, at the present time, the 
showing is not at all unfavorable and is in no way 
below the average for all commodities, particularly 
when it its realized that this is one of the dullest 
seasons of the year with the jewelry trade. 

But the interesting part of the reports lay in the 
fact that the decrease in business was not uniform; 
in faet, there were sections in the country where 
the jewelers showed an increase in trade, and in 
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“Does Not Wish to Miss 
a Single Copy” 


Los Angeles, Cal., Jume 23, 1930 


I do not wish to be without a single 
copy of THe JEWELERS CIRCULAR, so am 
enclosing check for $5.00 for the two 
years. 

Wishing THe CircuLar the success for 
the future which I have seen in the 35 
years past, and thanking you in advance, 


| am 
Yours truly, 
Chas. J. Kinnel 
* < * 
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cific Coast from Seattle to Los Angeles, several 
houses reported business in June better than it has 


been in the corresponding 
month of either 1929 or 1928 
and the prospects in the trade 
were by no means discour- 
aging. 

In some cities, the best re- 
ports regarding distribution 
were received from retailers 
in the better grades of mer- 
chandise. Some of the latter, 
according to this survey “are 
5 per cent ahead of their sales 
in 1929 of this period in spite 
of the fact that the demand is 
far below expectation” to 
quote from the survey. 

These facts are corrobo- 
rated in great part by reports 
coming from our own corre- 
spondents, which are more 
encouraging now than for a 
long time past, and indicate 
the tide has turned. 
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and Watchmakers 


EPISODE XV 


By HAROLD 
WHITEHEAD 


Eric took off his 
coat and began 
the job of open- 
ing cases and 
checking their 
contents 


RIC never quite understood what happened during 

those four hectic weeks in which he had the closing 

out sale, bought the new goods for the new store 
and ran the opening sale. He could never be sure that 
he was glad or sorry that his father was away during 
that perplexing time. He knew the old jeweler would 
have been heartbroken to see the old store so torn up, 
and to see so much of his stock sold off at such low 
prices would have worried him sick. 

Much to Eric’s satisfaction Karl helped wonderfully. 
The old watchmaker grumbled every day but Judith 
teased and cajoled the old chap into a good humor. What 
Eric would have done without the cheery and hardwork- 
ing girl he did not know. It was she who got the two 
extra girls to take charge of the bargain counters, and 


she and Eric stayed every night after the store was 
closed for business to straighten up and leave everything 
ready for the next day’s rush. 

Eric and his beloved Judith studied catalogs over the 
week ends and made up lists of gift items which they 
agreed to put into the new store. The young man de 
cided that he should run up to New York to look over 
gift displays and place orders, but how to get away he 
did not know. In his perplexity he called up his brother 
in-law, Bijah. 

“Say, listen, old timer. I’ve just got to get to New 
York for two days, but that would leave Karl and Judith 
by themselves. I...er...I suppose you couldnt 
manage to stick around and help out, could you?” 

“For the love o’ drain pipes!’ the plumber exploded. 
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“t could not. What do I know about jewelry? Wait a 
minute. Why don’t you get hold of Junior? He used to 
be with P. W. before he started being an architect didn’t 
he? Try him.” 

“That’s a good idea. I’ll call him up right away.” 

And that’s what he did. His eldest brother gasped 
at the suggestion, but it appealed to him. He rather 
thought it would be good fun to have a couple of days 
in the old store. He wondered if Karl was as bad tem- 
pered as ever, but Eric assured him that the old watch- 
maker was almost human these days. 

So Eric departed on his buying trip feeling almost 
content that things would be all right. Judith went to 
the station with him and again urged him to buy small 
quantities of lots of different gift items. 

“You know, young man, you are inclined to buy your 
head off when you get going. What we want is big 
variety. We want folks to be able to get something 
that there isn’t a lot of, if you get me. That’s a mistake 
we used to make at the Brent Department Store. Now and 
then, we’d buy a lot of a special novelty and some people 
wouldn’t buy it because everybody else could get it. 
But it didn’t happen often for old Flatfoot was a shrewd 
chap. He used to say that he never lost any sleep over 
the goods they hadn’t bought.” 

Of course Eric visited his old concern the Gottler 
Novelty Co. and gave them a good order. He knew their 
line so well and was so impressed with the possibilities 
of the costume jewelry which he used to sell that he 
felt he would make no mistake to plunge a bit on it. Then 
he spent two wild days in dashing from one display to 
another and placing orders for the things which he and 
Judith had picked out. Of course he saw many other 
novelties which he sampled. Perhaps he had bought 
rather more than he intended, but then, he had followed 
Judith’s advice and bought small amounts! He was too 
tired at night to total up what he had bought, but he 
could do that when he returned. 

And when he did get back to Brent he felt that he had 
done a good job. Now he would be equipped for the new 
store, they would have the very newest line of gift items 
that had ever been shown in Brent. 

“We'll give your old store a run for their money, big 
eyes,” he exclaimed enthusiastically. “And as for Gospill, 
we'll make that man wish he’d never been born.” Eric 
could not forget his “run-in” with Elmer Catton, and he 
had heard that Gospill had transferred his bitterness for 
his father, to himself. 

He spoke of it to Bijah, but that shrewd man had 
looked grave and said: “If you take my tip, young fel- 
low, you’ll forget him. You can’t build up a business 
by tearing down a competitor. If he likes to waste bad 
feeling over you let him. But whenever a fellow allows 
animosity to come into his business relations he finds 
that he cannot control his feelings, they control him.” 

The sale was to start three days after Eric’s return. 
The advertisements had been placed and the special 
circulars were being prepared.. Eric asked his brother 
Paul “Junior” to stay on during the sale. But the archi- 
tect shook his head emphatically and stated: 

“Not for a million dollars. I don’t know how I stuck 
it for two days. Another week and I’d kill Karl. He’s 
impossible, and if I was Pop I’d fire him.” 

Judith explained to Eric how the old watchmaker had 
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nagged Junior all the time, and what upset the brother 
most was the comparison made by Karl between Junior 
and Eric, much to the older man’s discredit. 

“Karl told him that you had more sense in your toe 
than he had in his whole body,” the girl giggled as she 
spoke. 

Eric had decided to run his removal sale on the old 
plan of special counters. So they arranged four tables 
down the center of the store. The first three were one 
dollar, two dollar and five dollar tables respectively. On 
these they arranged assortments of goods, most of which 
showed substantial reductions in price. ; 

But the fourth table was different, and it was on that 
one that Eric hoped to make a big success. Like most 
other jewelry stores, there was a collection of odds and 
ends at varying prices from $5 to $50. In most 
cases there were no two articles alike, so how to sell them 
off without having to list each item puzzled Eric for 
some time. 

Finally he conceived the idea of an automatic mark- 
down. , 

“Here’s the dope,” he explained to Judith. “We’ve got 
all this pile of junk that we simply can’t take into the 
other store. Look at these white ivory toilet sets, and 
those old picture frames. Then that lot of fancy cake 
trays and flower vases, nice enough stuff, but it just 
shrieks of President Harrison.” 

“It’s dead stock all right,” Judith nodded her head. 
“But you shouldn’t speak so disrespectfully of the dead.” 

“You’ll be dead if you try any more of those wise 
cracks. Now listen, young lady. As I figure it, the only 
chance to get rid of it is to try a bit of ballyhoo. Kind 
of get people excited about it so they’ll buy it because it’s 
cheap and will do nicely to give away at Christmas.” 
(Continued on page 94) 
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The Story Thus Far 


The last episode told about Eric’s sale of old 
stock in the store of Waterford & Son and about what 
the result would be now that he has decided to move 
to the new location on Avery St. His father is away 
and the responsibility rests with him. Eric is the 
junior member of the long established retail jewelry 
business of Waterford & Son, Brent, Ohio. The firm 
was established by his grandfather and passed into the 
hands of his father. Eric joined the firm after a 
college education and a year as a traveling salesman 
for a novelty jewelry house. He wishes to use more 
modern methods in the business than those employed 
by his father. Karl Emden, the old watchmaker, does 
not at first take kindly to Eric’s ideas. Elmer Catton, 
the clerk, is discharged because of dishonesty. Judith 
Somer is engaged in his place. Eric decides to move 
the business to a more favorable location and, in order 
to clear away the old stock, plans a@ special sale. In 
the meantime he has a number of experiences and also 
gets some good ideas by attending a meeting of the 
local Chamber of Commerce where he hears a speaker 
from New York talk on merchandising. The story 
develops rapidly from this point. Read what happens 
next. 
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York, where one is apt to be swept off one’s feet 
by the mere rush of things, only the more serious, 
and, shall I say, cultivated among us realize the oppor- 
tunities held out to us on every hand to stimulate our 
taste and interests in things worth while. Whether our 
taste runs to music, painting or fine arts, somewhere in 
our city one will find the means of gratifying it. And 
if, as I am sure is the case with some of us, the interest 
is gems, we turn naturally to the Morgan Collection in 
the American Museum of Natural History for the best 
and most complete public collection in America, and one 
of the best in the world. 
It is my purpose in this article to touch on some of 
the high spots of this collection, and to act, as it were, 


I: the midst of a bustling cosmopolitan city like New 


as your conductor among its hosts of beautiful and in- 


teresting objects. Everyone knows and admires a sap- 
phire, that splendid blue member of the corundum family 
of gems. But a fact that is not universally known is 
that in this large and varied family there are besides 
the ruby and the sapphire many gems of rich and beav- 
tiful colors, yellows, oranges, purples, greens—a whole 
gamut of tints. Not least among these are the star 
sapphires of cloudy blues, grays, violets and purples. 
The Morgan Collection possesses what is said to be the 
largest star sapphire known to exist, called the “Star of 
India,” because it was found in Ceylon, a wonderful 
bluish gray gem of unknown but very ancient history. 
In the next case to the “Star of India” is an old en 
graved emerald, covered with seventeenth century 
Spanish carving in low relief. This Peruvian emerald, 
which really came not from Peru but from Colombia, 
also undoubtedly has a history, although no one now is 
acquainted with it. And while you are looking at the 
engraved emerald do not fail to see the aquamarines in 
the same case (Case V) ; they are well worth your atten 
tion. A few steps beyond in the case devoted to the 
topaz gems is the famous Morgenthau topaz, which is 
the size and shape of a hen’s egg, and unlike our prt 
conceived ideas of what a topaz should be in the matter 
of color, is clear light blue, the color of very pure spring 
water when we see it in considerable mass. The remark- 
able feature of this gem is not its size, although this 1s 
unusual, but the wonderful perfection of skill with which 
the 444 facets that constitute its cut have been pre 
portioned and disposed. This stone is in reality a marvé 
of the gem cutter’s art. Just as tiny cavities arranged 
parallel to a six sided prism when developed within, 4 
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gem stone will reflect the six-pointed star of a star sap- 
phire, so parallel bundles of minute hollow tubes trar 
versing a transparent stone will reflect a broad beam of 
light from the interior of the cabochon stone. Of these 
cat’s eyes, as such stones are termed, the finest and most 
striking are cut from the mineral chrysoberyl, and there 
is one in the Morgan Collection which surpasses in size 
and beauty any in this country and ranks well with 
notable gems of this kind throughout the world. Like 
the “Star of India,” this notable Oriental cat’s eye comes 
from Ceylon, the birthplace of many of the most beautiful 
and interesting of the gem stones. 

In the same case (Case XI) a visitor to the Morgan 
Collection should not overlook a series of Alexandrites, 
another kind of chrysoberyl, that has the. remarkable 
property of appearing green by daylight and red by 
artificial (candle or ordinary electric) light. Alexandrite 
was named in honor of Alexander II, not only because 
it was discovered in the Ural Mountains on the birthday 
of that Czar of Russia, but because it combined in its odd 
red and green hues the national colors of imperialistic 
Russia. 

Every Museum can boast of a rock crystal ball, such 
as scryers gaze into when they predict your future 
destiny. The Morgan Collection has no less than four 
perfectly flawless ones of varying sizes, the largest of 
which is 5% in. in diameter. Of course this is by no 
means a record, when you consider the 11 in. crystal ball 
which was displayed in Wanamaker’s store several years 
ago, but when you also recall the value placed upon the 
Wanamaker crystal, you will realize that a crystal even 
half that diameter is no mean possession. And there 
are other carved rock crystal pieces, perhaps no less 
interesting and unique than the famous stock in trade of 
the crystal gazer. Magnificent Russian carved seals’ that 
reflect in their design all the classic elegance of mid- 
Victorian Europe, Chinese vases of wonderful beauty 
and grace, and snuff bottles shaped and decorated with 
consummate skill and ingenuity. 

A recent addition to the Morgan Gem Collection will 
be found in the case devoted to turquoise in the form of 
a charmingly executed figurine of the Chinese Goddess 
of Mercy, carved from old Tibetan turquoise at some 
time about the middle of the 18th Century. Everything 
that is old has some story to tell, and it would be no 
doubt vastly entertaining if we could trace the history 

(Continued on page 51) 
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+See Tue JEWELERS’ CIRCULAR, Feb. 26, 1924. 
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Tdeas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc., all of which 
have been tried and tested by successful jewelers. 
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Gathered by Harry R. Terhune 
in his travels around the United 
States for JeweLers’ CigcuLaR 


readers. 


By Harry R. Terhune, Field Editor, The Jewelers’ Circular 


A Window Display That 
Pulled in Business 


ENOSHA, WIS.—Never before has 

John M. Regner had, in his win- 
dow, as good an attraction as this pic- 
ture shows from the standpoint of con- 
tinuous interest day or night. 


It shows the June, 1930, Kenosha 
High School graduating class. It was 
quite a task to show 177 photos in one 
window and to show them all equally 
well. 

Very little expense was required to 
trim this window, as only colored crepe 
paper streamers in the school colors and 
one sign were used. The enlargements 
of the high school building, the valedic- 
torian and the salutatorian were given 
free of any cost by the photographers. 

Mr. Regner solicited the various 


photographers, three weeks in advance. 
told them what he intended doing, and 
at once received their united support. 
The display drew a continuous crowd 
of people to the window from early in 
the morning until late at night, and 


helped to sell a good many graduation 
gifts that can be traced directly to the 
window; not so many to the graduates 
but to their friends and acquaintances. 

“We have had many very fine window 
attractions in our store, but never one 
that succeeded quite as well. It caused 
continuous interest for the period of 10 


Window display of photographs of Kenosha high school graduates that brought in business 


days that the pictures were in the win- 
dow. We are already planning a trim 
for the end of July or early August, 
showing a window of vacation pictures 
—incidentally showing new pieces of 
jewelry, especially tie pins, in the same 
window,” added Mr. Regner. 
* * * 


“Bill-Board”’ Announcer Used 
In This Jewelry Store 


OSTON, MASS.—AII around the tops 

of the cases in Scheinfeldt’s jewelry 
store are numerous “bill-boards.” These 
are made of wood fashioned in true bill- 
board manner and are painted in bright 
colors. The uprights are white, the lat- 
tice work on the bottom a green, while 





the sign part is a lively blue. Standing 
as they do, about 15 in. high and 30 
in. long, the signs make a very novel 
way of attracting attention to the vari- 
ous articles the store features. Watches, 
radios and silverware form the major 
part of this advertising. 


This is one jewelry store that believes 





in marking all articles in plain figures. 
After a great deal of observation in 
various lines of retailing and having 
long practiced this method, Mr. Schein- 
feldt is strongly of the opinion that to 
price ticket each and every article in 
plain figures is a great asset to any 
store, particularly a credit jewelry house. 
An earned reputation for fair dealing is 
directly traceable to the rigid adherence 


of this rule. 
* ok * 


A Unique Watch Sale 


BIRMINGHAM, ALA.—A special sale of 
various kinds of high class watches has 
proved most successful at the store of 
Bromberg & Co. 

This sale was unique and unusual. It 
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was termed “Cent-an-Hour” sale, and 
The plan was originated by Bromberg’s. 
The idea was to attract attention to the 


store, which it did. A customer pur- 
chases a watch and pays for it at the 
rate of one cent an hour. Bromberg’s 
figure 24 hours to the day and six days 
to the week, thus making the weekly 
payments $1.44. During the sale almost 
all kinds of well known makes of watches 
were sold from $22.50 up to $600. 


The stock of watches was reduced, 
making room for many of the latest 
styles of watches. 

To advertise the sale, attractive illus- 
trated newspaper advertisements were 
used and circulars printed on book pa- 
per were mailed out to several thousand 
prospects. Window displays, consisting 
of many watches, a large pile of pennies, 
a clock ticking off the hours and dis- 
play cards telling all azsout the sale were 
used in the show windows. 

This spring, Bromberg’s added an- 
other feature to this sale. A new well- 
known $50 watch was given to the owner 
of the oldest timepiece of that make. 
A new $50 watch was also given to the 
owners of two other well known makes; 
moreover, a new $50 watch was given to 
the owner of the oldest model of any 
make. Bromberg’s did not keep the old 
watches, but registered the serial num- 
ber. 

This firm is the oldest and one of the 
most high class retail jewelry stores in 
Birmingham. The store does not cater 
to charge accounts, especially the cheap 
kind of credit. A number of high class 
charge accounts, however, are carried on 
the books. The concern is an active 
newspaper advertiser. The advertising 
which the firm does appeals more to the 
high class trade to which Bromberg’s 
caters. 
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Outdoor Advertising Proves 


Profitable 


LTOONA, PA.—Bill-board advertis- 

ing forms a definite place in the 
publicity plans of A. R. Patrick, Al- 
toona, Pa. Three regular boards are 
regularly used, but during Christmas 
time this is augmented by 15 poster 
boards. High class art work is a prime 
necessity in this form of advertising, 
Mr. Patrick finds. 


Boston Jeweler Finds That 
More Than 90 Per Cent of 
Silver Purchases Are for Gifts 


| pritgeens MASS.—Not 10 per cent of 
the silver bought goes into the home 
of the immediate family purchasing it, 
finds E. V. McAuliffe, who caters to the 
fine trade of Boston, in his Back Bay 
store. The 90 per cent represents the 
element that is always in the market 
for fine silver and jewelry. Most of 
these purchases are directly traceable to 
the fulfilling of social obligations. These 
obligations must be met, regardless of 
whether or not the purchaser may wish 
to spend money at that particular mo- 
ment. 

This 90 per cent has a peculiar buying 
habit in that they are seldom in the 
market for a definite article. Yet they 
are always open to purchase something 
very new or very old or very beautiful. 
Many silver manufacturers have not yet 
realized this fact, so continue to grind 
out their mass productions. 

The skill of the buyer in holding the 
trade of this sophisticated clientele is 
put to a real test, for unless his stock 
is well balanced the amount of dollars 
his inventory represents means nothing. 


Se ee DERVIC Ef 





LORS a BE 


33 


A keen knowledge of what types and 
quantities his own peculiar clientele will 
assimilate definitely marks the merchan- 
dising and profit-making ability of the 
jeweler. 

In flatware, a balanced stock will con- 
tain a complete assortment of certain 
patterns that are established favorites, 
with samples on the other patterns that 
are necessary to round out the stock. 
This is one way of conserving capital as 
well as keeping the investment down. It 
also reduces the possibilities of having 
patterns become obsolete. 

A related, diversified stock can, if 
properly displayed and shown to the 
trade in the right manner, be made to 
cover a wide area, if the fact revealed 
in the opening paragraph is carefully 
considered. 

A great majority of people limit 
themselves to spend a certain sum. Say 
the present is just one to a business 
friend, so something simple, around 
$25, is under consideration. A carefully 
worked out stock will enable the jeweler 
to present a great many interesting 
items at that price. 

If these items are brought out indi- 
vidually, rather than being shown in- 
discriminately, the effect will be far 
greater. That method is well worth con- 
sidering in presenting any article to a 
trade that appreciates quality. If one 
tea-set is displayed in with a dozen 
others, the individuality is at once lost. 
This truth holds in all displays, both 
windows and interiors. 

The McAuliffe & Hadley establishment 
flies in the face of all written traditions 
regarding buying budgets, for they pro- 
ceed on the assumption that a store to 
be properly merchandised should be as 
well stocked in August as in December. 
Never overstocked and never under- 
stocked is the simple logical rule. 
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Here is an outdoor advertising sign that has attracted widespread attention 
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August Anniversaries 


1. Emancipation Day; negro holiday. 

8. Columbus sailed on his first voyage 
to America, 1492. 

13. Occupation Day; 
lands. 

16. Bennington 
York. 

16. First cable message sent across 
Atlantic, 1858. 

17. Klondyke gold mines discovered, 
1896. 

—. Labor Day in some States. 


Philippine Is- 


Battle Day; New 


August Vacations 


August is the month of vacations. All 
the world seeks pleasure and rest dur- 
ing this month. Not only must the 
jeweler consider this angle of life from 
a business point of view, but he should 
consider it for his own health’s sake. 
Further, he should consider the health 
and well-being of all his employes. 
Make vacations possible. 
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This advertisement emphasizes price 


Birthstone—Sardonyx 


Flower—Poppy 


“Wear the Sardonyz, ov for thee 

No conjugal Felicity; 

The August born without this stone, 
"Tis said, must live unloved, alone.” 


Summer Window Displays 


In spite of the fact that there is al- 
ways a number of people away on vaca- 
tions the window display circulation is 
greater in summer than in the less favor- 
able weather periods of the year. There 
is a general tendency to rest a moment 
at any convenient and attractive spot 
during the heated period. If the window 
displays are made enticing and shed an 
atmosphere of coolness the people will 
pause gladly and view them. 

Naturally the merchandise displayed 
should be timely—just the kind of ar- 
ticles the people want to buy at the 
moment. The merchandise displayed is 
an index to the public of the merchan- 
dise the jeweler thinks the people want. 
If he displays articles that can be bought 
at other, and perhaps more convenient 
times he will make fewer sales than if 
the articles displayed are of actual 
value to the people at the time they 
view the display. 

Displays should be light and airy. 
Fewer lines and less of each in the 
window should be the August keynote. 
Also, single line displays are in order. 
If silver is the principal item displayed 
fewer other lines should be shown in the 
display. Make the principal items stand 
out prominently by removing lines that 
compete for attention. 


August Business Activities 


The tendency in retailing during Au- 
gust is to clean up stocks in preparation 
for the coming fall season. This is done 
by means of the inevitable clearance 
sale. Jewelers have not adopted clear- 
ance sales to anything like the extent 
seen in other lines of retail trade. In 
some jewelry establishments it is entire- 
ly inadvisable and would be out of place 
with the business policy. In others, con- 
ditions being quite different, jewelers are 
turning to the clearance sale as an out- 
let for unwise purchases and for odds 
and ends of stocks accumulated during 
their busier periods of selling. 

Each jeweler must decide for himself 
whether it is advisable to follow the 
custom in other trades and hold a sale 
of some kind in his own store. This 
decision should be reached by a very 
careful review of absolute conditions in 





(Continued on page 96) 


Appropriate Selling Events 


Birthstone Campaign. 

Summer Costume Jewelry. 

Merchandise suitable for Summer, 

Travel Merchandise of all kinds. 

Souvenirs and Gifts. 

Sports Jewelry, Accessories and Tro. 
phies. 

Hot Weather Electrical Accessories, 

Fans, Vanity Cases, Compacts, Toilet 
Accessories. 

Strap Watch Sale. 

Clearance Sales of all descriptions, 

School Opening Sales. 

Diamonds and Silver. 

Advance Fall Merchandise Offerings, 


Sell Merchandise People Need 


In any period of slack demand it is 
good policy to exploit extensively the 
kind of merchandise the people need at 
the moment for their comfort and com 
venience. 
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An attractively arranged advertisemet 
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WHOLESALE JEWELERS OF CHICAGO 


A. B, COFFMAN, 35 EAST WACKER DRIVE, CHICAGO - SHOW MANAGER 
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EVENT “ wryr Lucy Show il 
pace. oth il 
CITY , SMimow 


THEME 


The entire Exhibit Hall, Mezzanine and Ballroom of the 
Hotel Sherman will total more than 17,000 square feet of 
displays. There are more than 100 firms exhibiting. Over 


1650 retail jewelry firms visited the show last year. 
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000 dealers 
know that 


ADD-A-PEARL OFFERS 
A DOUBLE PROFIT OPPORTUNITY 


The Add-a-Pearl proposition offers you a 





substantial profit on the sale of a new 





necklace plus larger profits on the sale of 


additional pearls. 


JUERGENS & ANDERSEN CO. 


55 East Washington Street Chicago, Illinois 





Originators of the Add-a-Pearl Plan. 
Sole distributors of the Add-a-Pearl necklace 
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Chicago ie Mecca of Jewelry Buyers 


Many Merchants Arranging to Attend Jewelry and Alllied Trades 
Show and Other Events During Week of Aug. 4 


chandise shows here during the week of Aug. 4 

will attract thousands of retailers, wholesalers and 
manufacturers to this city. It will be a sort of three ring 
affair and each of the three big offerings will be of 
value and interest to the jewelers of the country. 

The Interstate Merchants’ Council will hold _ its 
eighteenth semi-annual convention in Chicago during this 
week. Between 4000 and 5000 members are expected to 
attend. The principal subject announced for discussion 
during the sessions is methods of meeting chain store 
competition. 

The second big attraction is the Gift Show held at 
the Stevens Hotel, Aug. 4 to 9 inclusive, under the 
auspices of the Gifts, Artwares & Novelties Associa- 
tion, with executive headquarters in the Merchandise 
Mart. Four entire floors of this large hotel will be de- 
voted to the exhibit of all kinds of gifts, merchandise, 
artwares and novelties of domestic and foreign produc- 
tion. The attendance at these gift shows ranges from 
2000 to 3000 including many jewelers. 


(“apa July 15.—Association activities and mer- 


THE JEWELRY SHOW 


The event of greatest interest to jewelers is the 
Jewelry and Allied Trades Show held at the Hotel Sher- 
man under the auspices of the Wholesale Jewelers of 
Chicago. This is the fifth annual show sponsored by this 
organization and promises to equal or surpass any that 
have gone before regardless of the much discussed busi- 


ness conditions at this time. Crop conditions in nearly 
every section and other influences have conspired to give 
an optimistic feeling in the trade and this is reflected 
by the interest shown in the show by retailers, whole- 
salers and manufacturers. 

In response to the latest broadcast sent out by the 
publicity committee of the Wholesale Jewelers of Chi- 
cago, of which Charles Brown of the Stein & Ellbogen 
Co. is chairman, retailers from every section of the 
country have wired and written for hotel reservations. 
“In fact,” said Mr. Brown today, “the early indications 
give promise that the attendance this year will even 
exceed that of last year when over 2000 jewelers were 
present.” 

The wholesalers and manufacturers who exhibit at the 
show have expressed their confidence by taking larger 
space, some more than doubling the size of their booths 
of former years. So much so that every square foot of 
available space on the second floor of the hotel including 
the exhibit room and grand ballroom, extending from 
Randolph St. to Lake St., and all of the mezzanine floor 
except passage way space reserved along the Clark St. 
side of the hotel have been reserved by exhibitors. 

The general arrangement of the space will be about 
the same as in former years except that the decorating 
committee under the chairmanship of Charles Gustaf- 
son, of the C. H. Knights-Thearle Co., has provided the 
most elaborate and harmonious decorations ever used 
at any of the shows. A most attractive setting has been 
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Come to the Biggest and Best Jewelers and 
Allied Trades Show, to be held the week of 
August Fourth — at Chicago. 


A cordial invitation is extended to you and a 


warm welcome will greet you at our exhibit. 


The complete Priscilla Jewelry line will be 


on display, including many new items not 


shown before. 


Boorn 119 


EISENSTADT MANUFACTURING COMPANY 
Manufacturers to the retail seweler exclusively 
Saint Louis, Missouri 


Priscilla Jewelry 


Priscilla Jewelry 


O- wit 
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BELOW, A. B. 


WILDER C. HARRIS, CHAIRMAN OF 
SHOW COMMITTEE 





produced for the merchandise that will be shown. Thou- 
sands of items of the latest merchandise for the fall 
and holiday season will be shown. Retail jewelers attend- 
ing have the opportunity of selecting merchandise under 
the most favorable conditions possible. Merchandise 
may be purchased of any exhibiting wholesaler or any 
manufacturer and the purchase will be billed through 
any exhibiting wholesaler. 

Credit for the unusual arrangements of this year is 
largely due the members of the Show Committee consist- 
ing of Wilder C. Harris, Norris, Alister-Ball-Bridges Co., 
Chairman; Joe S. Stein, Stein & Ellbogen Co.; Ed. Fil- 
holm, Benjamin Allen & Co.;-Charles T. Gustafson, C. H. 
Knights-Thearle Co.; Emil Braude, Emil Braude & Sons, 
Inc.; Jack Friedland, Hart Jewelry Co.; H. Hirsch, A. 
Hirsch & Co.; Darwin Forsinger, J. W. Forsinger Co.; 
A. J. Oppenheim, Block-Weinfeld Co.; S. Leubusher, 
Leubusher-Schumann Co.; A. C. Becken, Jr., A. C. 
Becken Co. 

The officers of the association are Charles T. Gustaf- 
son, honorary president; Jack Friedland, president; A. J. 
Oppenheim, vice-president; Emil Braude, treasurer; 
Darwin Forsinger, secretary; Louis Goldman, assistant 
secretary; Gordon L. Peterson, financial secretary. 

A. B. Coffman, who so efficiently managed previous 
shows, is again in charge and any information desired 
may be had by addressing him at 35 East Wacker Drive. 


RAILROAD RATES FOR SHOW WEEK 


Jewelers attending the events in Chicago during the 
“Show Week” may avail themselves of greatly reduced 
rates on railroads by becoming members of the Inter- 
State Merchants’ Council. Railroads from every section 
of the country have provided a fare-and-a-half for mem- 
bers, their employes, and members of the family. 
Jewelers desiring to take advantage of this should send 
$2 to the Chicago Association of Commerce and thus 


THE JEWELERS’ 


COFFMAN, 
THE CHICAGO JEWELRY SHOW 
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MANAGER OF 


CHARLES BROWN, CHAIRMAN OF THE 
PUBLICITY COMMITTEE 


become members of the Interstate Merchants’ Council 
with all the privileges of this organization. 

As formerly the show will be exclusively for jewelers 
and admission will be by badge. Retailers, wholesalers, 
manufacturers and employes of wholesalers and manu- 
facturers will be provided with identification badges 
which must be worn while in the show. An exception to 
this rule will be made on the evening of Thursday, Aug. 
7 when the show will remain open until 10.30 o’clock 
for the benefit of Chicago retail jewelers’ customers who 
will be admitted by cards secured from their retail 
jeweler with proper identification. 

(Continued on page 47) 
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- Hotel Sherman, Jewelry 


- Garland Bldg., home of 


. Public Library. 
. Marshall Field’s Men’s 


. Marshall Field’s. 
. City Hall and Court 


7. 
8. 





LEGEND 


Show Headquarters. 


The Norris, Alister. Ball- 
Bridges Co. 


Store. 


House. 


Palmer House. 
Art Institute. 


LAKE 
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THE CHICAGO LOOP AND 
OUR CENTRAL LOCATION 


W HEN you come to Chicago to attend the Fifth Annual Jewelry Show, 





C H 


walk down Randolph street towards the lake, turn right on Wabash 
avenue, (at elevated structure) and one short block away is the 
Garland Building—our home. Here you will find the newest in jewelry. 
Style, the keynote of the Fifth Annual Jewelry Show, will be on display 
in our establishment. Come over and up. See what is new — what the stylists 
have decreed shall be worn by Milady this fall. 
Business will be good only if we are able to serve the public with what they 
want. Prepare yourself for good fall business by attending this great Show. 


The Norris, Alister-Ball-Bridges Company 


o8 East Washington Street (Garland Building) Chicago, Illinois 
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A Greater 


Expansion 
to better serve 


Blue Book |! 


Dealers 


OME UP AND SEE for yourself the 
great internal change made to speed up the 
already fast service to our distributors—two en- 
tire floors in the Garland Building. For sixty- 
five years this institution has grown and expand- 
ed with always the same thought—TO SERVE 
YOU BETTER. 


The ninth floor of the Garland Building now 
houses the executive offices, the credit depart- 
ment, billing and shipping, leaving the entire 
tenth floor devoted exclusively to merchandise. 
Six great departments, each capably managed, 
laid out in the modern manner, so you can select 


quickly and in comfort. 
Again we say—COME UP AND SEE. 
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The Norris, Alister-Ball-Bridges Sennen 


08 East Washington Street (Garland Building) Chicago, Illinois 
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Chicago, swept by cool 
breezes from Lake Michi- 
gan, offers many vacation 
attractions. Amusements 
and recreation to suit 
every taste are here. 


Shimmering, jeweled spires are the peaks 
of Tower Town at night. Here is a night 
view of the Pure Oil Building tower. This 
building is our business home. 
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|SowerVown 


CHICAGO CALLS YOU 


Plan now to attend the 5th Annual Jewelry 


Show August 4th to 8th, Hotel Sherman 













SHERMAN HOTEL- A.C BECKEN COMPANY 
HEADQUARTERS 
5TH ANNUAL 


JEWELERS SHOW 








(AT WABASH ) 
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Affiliated 


A hop-skip-and-jump from Hotel Sherman and you are in 
35 EAST WACKER DRIVE Tower Town, one of the inspiring sights of Chicago. The Pure 
Oil Building, a splendid example of this new type of architec- 
ture, is on the corner of Wabash Avenue and Wacker Drive. 


A. C. Becken Company, 
successors to Otto Young 
& Co. ... also the C. H. 
Knights-Thearle division 
of A. C. Becken Company 
are located on the fourth 
and third floors of this 
building. You are cordially 
invited to make their of- 
fices your headquarters 
while attending the show. 


BECKE ® 
MPAN Y 


Successors to C. H. Knights -Thearle Co. 
Otto Young & Co. 


35 EAST 
WACKER 
DRIVE 
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STEIN & ELLBOGEN COMPANY 


55 EAST WASHINGTON STREET CHICAGO, ILLINOS 


PRESENT STAR CUT 33 


Biee.wee FINE PIERCED 
Filigree Patterns 
Nuwite Non-tarnishable Finish 




















C.T.200—$8.25—Crystal set Bracelet, 
with brilliant centers. Imitation 
stones. Size 7'/2. 


C.T.201—$9.75—Crystal _ set 
Necklace, with brilliant 
centers. Imitation stones. 18 
inches. 


he 


C.T.202—$5.25—Crystal set Brooch, i tl 
with brilliant center. 2 Imitation stones. fh ane ye gy a toon 
ee Safety catch and gallery sides. 


C.T.204—$6.75—Crystal set Bracelet, with 
brilliant centers. Imitation stones. Size 7'/2. 


C.T.205—$8.25—Crystal set 
Necklace, with brilliant cen- 
ters. Imitation stones. 18 
inches, 


oh | A ae W 0.T.207— $7.50 — Crystal 
C.T.206—$8.25 Crystal set ‘SG pont UA et Pendant, with bri 
Pendant, with brilliant Sar aD S oo i, ae 
center. Imitation stones. 


: " sides. 24 
Gotery sides. 24 inch — a 
chain. 


C.T.208—$9.75—All crystal Bracelet, with 
brilliant centers. Imitation stones. Size 7'/2. 


° Bs 3 .T.209-—$9.75—All crystal Bracelet, with 
Prices subject to Keystone Discount. Each item attractively boxed. DE cane 70—Ah coyetal Greets He 
Illustrations %, Actual Size 
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ALBERT C. BECKEN, Jr., 
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(Continued from page 41) 
THE PROGRAM 


The show opens each morning beginning at 9.30 a. m. 
and closes at 5.30 p. m. except Monday and Thursday 
nights. The show is open Monday night until 10.30 p. m. 
to give Chicago retail jewelers who are not able to leave 
their business during the day, an opportunity to attend. 

On Tuesday the Bradley Horological Institute alumni 
and students will hold a reunion and all Bradley gradu- 
ates and students who expect to be in attendance are 
urged to advise George L. Kyseth, Clarion, Iowa, chairman 
of the committee of their intentions and how many will 
be in the party so suitable arrangements can be made. 
The wives are expected and it is hoped that a large 
number of Bradley students will attend this, the first 
real reunion ever attempted. Mr. Kyseth gives assur- 
ance that dear old “Dad” Westlake will be there to greet 
you and call you by name. 

Wednesday night the annual banquet and dance will be 
held at the Palmer House beginning at 7:30 p. m. and 
tickets for this should be secured in advance. Last year 
about 1400 men and women attended the banquet and 
this affair alone is worth the trip to Chicago. This 
year A. C. Becken, Jr., is chairman of the entertainment 
committee and this gives assurance of a fine program. 

Other entertainment not listed will be provided and 
no better place could be chosen for a vacation. Business 
and pleasure can be happily combined during this week. 
Chicago has hundreds of beaches, golf links, parks and 
places of interest for every taste and inclination. 

An idea of the diversity of merchandise to be shown 
and the representative wholesalers and manufacturers 
may be had from the list which follows: 


THE EXHIBITORS, THEIR LOCATION AND 
THEIR MERCHANDISE 


Space No. 138—Adler-Jones Co. (artificial flowers, decora- 
tions, etc.), Chicago. 

Space Nos. 38, 39—Benj. Allen & Co. (general jewelry), 
Chicago. 

Space No. 49—Amorith, Inc. (toilet sets and articles), New 
York. 





AT RIGHT, 


CHAIRMAN OF THE 
ENTERTAINMENT 
COMMITTEE 
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Space No. 133—Armbrust Chain Co. (chains and novel- 
ties), Providence, R. I. 

Space No. 75—Arnold & Steere Co. (gold rings and jewel- 
ry), Providence, R. I. 

Space No. 46—Automatic Gold Chain Co. (gold chains, 
bracelets, etc.), Providence, R. I. 

Space No. 32—The Baer & Wilde Co. (cuff buttons, light- 
ers, etc.), Attleboro, Mass. 


Space No. 33—Bauman-Massa Jewelry Co. (jewelry, 


watches and diamonds), St. Louis, Mo. 


Space No. 31—Bausch & Lomb Optical Co. (optical goods), 
Rochester, N. Y. 


Space Nos. 140 to 143 and 155 to 158—A. C. Becken Co. 
(watches, clocks, jewelry, etc.), Chicago. 


Space No. 1—Christian Becker, Inc. (diamond balances and 
weights), Chicago. 


AT LEFT, 
CHARLES T. GUSTAF- 
SON, CHAIRMAN OF 
THE DECORATING 
COMMITTEE 
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ELGIN AMERICAN 


presents 


An Eight Piece 
FULL ENAMEL 


BOUDOIR SET 





TO RETAIL AT 


$552 


KEYSTONE LIST 





Indestructible Permanent Lustre 


“Ask Your Jobber” 
or Write Us Direct 


























VISIT OUR BOOTH iS 


at the 
5th Annual Jewelry Show 











Hotel Sherman, Chicago 


August 4 €LGIN AMERICAN MEG. CO. 


FACTORY and MAIN OFFICE at ELGIN ILLINOIS. USA. 


NEW YORK CINCINNATI CHICAGO MONTREAL LONDON 
20 West 47th &. 4/4 Walnut St 35 Wacker Drive 209 St.Catherine StE 65 Holborn Viad 





























30 
— 


ee | tt i 











July 17, 1930 


Space No. 1837—S. O. Bigney Co. (chains, cigarette cases, 
pracelets and novelties), Attleboro, Mass. 

Space No. 56—Block-Weinfeld Co. (jewelry and novelties), 
Chicago. . 

Space No. 105—Geo. Borgfeldt & Co. (imported clocks), 
New York. | | 

Space Nos. 103, 104—Emil Braude & Sons, Inc. (ivory, sil- 
yerware, clocks, watches, etc.), Chicago. 

Space No. 98—S. H. Clausin & Co. (full line jewelry), 
Minneapolis, Minn. 

Space No. 77—Thos J. Dee & Co. (precious metals), Chi- 
ago. 
Space No. 128—Dennison Mfg. Co. (boxes, displays, etc.), 
Framingham, Mass. | 

Space No. 119—Eisenstadt Mfg. Co. (jewelry, diamonds, 
watches), St. Louis, Mo. 
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Space No. 69—Hart Jewelry Co. (watches and jewelry), 
Chicago. 

Space Nos. 129 to 132—The Heller-Deltah Co. (imitation 
pearls and jewelry), New York. 

Space Nos. 80, 81—Halgon Mfg. Co. (general line of 
jewelry), Providence, R. I. 

Space Nos. 50, 51—Herschede Hall Clock Co. (electrically 
wound ch‘me clocks), Cincinnati, Ohio. 

Space No. 71—A. Hirsch Co. (watches, clocks, etc.), Chi- 
cago. 

Space Nos. 83, 84—TIllinois Watch Case Co. (watch cases, 
silverware, novelties), Elgin, Ill. 

Space No. 88—Illinois Watch Division (watches), Spring- 
fie'd, Ill. 

Space Nos. 3, 4—Ingersoll-Waterbury Co. (clocks and 
watches), Chicago. 


OFFICERS OF THE CHICAGO WHOLESALE JEWELERS’ ASSOCIATION 


BELOW, DARWIN FORSINGER, 
SECRETARY 





Space Nos. 111 to 118—Elgin National Watch Co. 
(watches), Elgin, II. 

Space Nos. 83, 84—Elgin American Mfg. Co. (novelties, 
compacts, etc.), Elgin, III. 

Space No. 68—England, Klein & Levy, Inc. (gold rings, 
jewelry), New York. 

Space Nos. 120, 121, 122—-Evans Case Co. (compacts, van- 
ities, lighters, cigarette cases, etc.), Attleboro, Mass. 

Space Nos. 94, 95—J. W. Forsinger Co. (watches, jewelry, 
silverware, etc.), Chicago. 

Space No. 1389—Gemex Co. (bracelets), Newark, N. J. 

Space No. 60—General Chain Co. (chains and watch brace- 
lets), Providence, R. I. 

Space Nos. 47, 48—Wm. L. Gilbert Clock Co. (clocks), Win- 
sted, Conn. 

Space No. 75—Wm. C. Greene Co. (gold jewelry), Provi- 
dence, R. I. 
Space No. 26—R. L. Griffith & Son Co. (rings, earrings and 
ewelry), Providence, R. I. 

Space No. 59—Hamilton-Sangamo Corp. 
Wound clocks), Lancaster, Pa. 

Space Nos. 57, 58—Hamilton Watch Co. (watches), Lan- 
caster, Pa. 

Space Nos. 53, 54—Hammond Clock Co. (electric clocks), 
Chicago. 








(electrically 





JOHN FRIEDLAND, PRESIDENT 


BELOW, EMIL BRAUDE, TREASURER 





Space Nos. 108, 109, 110—International Silver Co. (sterling 
silver and silver plate), Chicago. 

Space No. 34—Irons & Russell Co. (emblematic goods, sil- 
ver, etc.), Providence, R. I. 

Space No. 2—F. C. Jorgeson & Co (store fixtures, show 
cases, etc.), Chicago. 

Space No. 82—Juergens & Andersen Co. (Add-A-Pearls), 
Chicago. 

Space No. 44—Kestenman Bros. Mfg. Co. (jewelry; watch 
bracelets), Providence, R. I. 

Space Nos. 140 to 143 and 155 to 158—C. H. Knights- 
Thearle Co. (general line of jewelry), Chicago. 

Space No. 76—Karpeles Co. (imitation pearls), New York. 

Space No. 64—Henry Lederer & Bro., Inc. (lighters), 
Providence, R. I. 

Space No. 1284%—Israel Lessing Sales Co. (general line of 
jewelry), Chicago. 

Space No. 106—Leubusher-Schumann & Co. (watches, 
rings, mountings, jewelry), Chicago. 

Space No. 61—Manheimer Watch Co. (American watches, 
clocks), Chicago. 

Space Nos. 9, 10—Manning-Bowman & Co. (nickel and sil- 
ver plated electrical appliances, etc.), Chicago. 

Space Nos. 85, 86, 87—-C. & E. Marshall Co. (jewelers’ sup- 
plies and watches), Chicago. 
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THOMAS J. 


DEE & CO. 


GOLD... SILVER .. PLATINUM 
55 E. Washington St., Chicago 











Old gold, silver, 


platinum, sweeps, 
polishings, filled 
scrap, obsolete 
jewelry, ete. 


We Do Not Employ Traveling Gold 
Buyers 


It Pays to Ship Direct 


We have an enviable reputation 
for making satisfactory returns on 
all forms of waste, a fair allowance 
for gold, silver and platinum... . 
That is your assurance of returns 
that will please you. 


Your shipments are held 
intact subject to your 
approval of our allow- 
ance. 
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Space No. 126—Mastercraft Leather Goods Co. (leather 
s, etc.), Waukesha, Wis. 
Space No. 832—M. A. Mead & Co. (American watches), Chi- 


0. 
Piece Nos. 135, 1836—New Haven Clock Co. (clocks and 
watches), Chicago. 

Space Nos. 65, 66, 67 and 89, 90—Norris, Alister-Ball- 
Bridges Co. (jewelry, watches, etc.), Chicago. 

Space Nos. 128, 124—Nov-E-Line Mfg. Co. (jewelry and 
watch cases), New York. 

Space Nos. 91, 92, 98—Oneida Community, Ltd. (silver- 
plated flat and hollowware), Oneida, N. Y. 

Space No. 70—Ostby & Barton Co. (rings and jewelry), 
Providence, R. I. 

Space Nos. 18 to 23—Henry Paulson & Co. (jewelers’ sup- 
plies, watchmakers’ tools, etc.), Chicago. 

Space No. 683—R. & G. Co. (compacts, cigarette cases, 
flasks, etc.), Attleboro, Mass. 

Space Nos. 17 and 40—Roy Mfg. Co. (window and show- 
ease displays, etc.), Chicago. 

Space No. 97—Henry Rufeisen, Inc. (watches and ring 
mountings), Newark, N. J. 

Space No. 134—F. H. Sadler Co. (compacts, belt buckle 
sets, etc.), Attleboro, Mass. 

Space No. 46—Speidel Bros. (chains, watch bracelets, etc.), 
Providence, R. I. 

Space No. 36—Speidel Chain Co. (chains, watch bracelets, 
costume jewelry), Providence, R. I. 
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Space No. 96—Star Watch Case Co. (watch cases), Chi- 
cago. 

Space No. 62—J. J. Sommer Co. (rings, pendants and 
bracelets), North Attleboro, Mass. 

Space Nos. 99 to 102—Stein & Ellbogen Co. (jewelry, dia- 
monds and perfumes), Chicago. 

Space No. 55—Louis Stern Co. (bracelets and jewelry), 
Providence, R. I. 

Space Nos. 73, 74—J. F. Sturdy’s Sons Co. (jewelry, chains, 
wrist watch bracelets), Attleboro, Mass. 

Space Nos. 78, 79—Swartchild & Co. (watchmakers’ and 
jewelers’ supplies), Chicago. 

Space No. 35—Twin Shaker Corp. (silver salt and pepper 
shakers), Milwaukee, Wis. 

Space No. 107—Waite Thresher Corp. (rings and jewelry, 
costume jewelry), Providence, R. I. 

Space No. 72—Waltham Watch Co. (watches and clocks), 
Waltham, Mass. 

Space Nos. 6, 7—Western Clock Co. (alarm clocks and 
watches), La Salle, Ill. 

Space Nos. 80, 81—J. J. White Mfg. Co. (general line of 
jewelry), Providence, R. I. 

Space No. 11—Whiting & Davis Co. (mesh bags, mesh 
making machines), Plainville, Mass. 

Space Nos. 27 to 30—Wolfshein & Sachs, Inc. (boxes, trays 
and window displays), New York. 





The Morgan Collection of Gems 


(Continued from page 31) 


of this old bit of turquoise from the time when it was 
dug from the rocks of Tibet to its final resting place in 
the Morgan Collection. 

And while I am speaking of figurines I must by no 
means fail to point out to you the most beautiful and 
highly valued thing in this great collection. In the very 
center of the Morgan Hall standing apart upon a pedestal 
is one of the masterpieces of George Tonnellier, the 
Parisian gem sculptor. Wrought in bluish gray chalced- 
ony of a translucency that gives to it a touch of the 
ethereal, this little dancing figure seems to stand poised 
in the act of interpreting in her dance all the beauty 
of all the gems. Among the very many gifts of Mr. 
Morgan that fill this hall, this little figure which, came 
tous as a gift of Charles Lanier, alone represents some- 
thing that Mr. Morgan bought for himself, an expres- 
sion of his taste in things artistic, and so we have given 
to it, as it were, the place of honor that it would also 
have won on its own merits aside from any sentiment. 

The Morgan Collection is rich in carved bowls—bowls 
fashioned from a great many varieties of semi precious 
and ornamental stones, and of varying sizes and shapes.’ 
Among them is one that I am going to single out because 
of its oddness and because it is another of these ancient 
things with a possible history. It is carved from white 
Jade and is relatively small, particularly when we com- 
pare it with the huge, elaborately carved chrysanthemum 
Jade bowl that stands near it. And it is fitted with a 


Cover which makes it resemble more a dish or cup than an 
But what fixes one’s attention upon it is 


actual bowl. 





the manner in which the Hindu lapidary who made it has 
inlaid the jade with a slender vine of gold of which the 
blossoms are little diamonds and rubies. In this re- 
versal of things which makes the gem stone the setting 
for the gold, instead of the gold the setting for the 
stone, there lies a subtle appeal that has caused many a 
weary museum wayfarer to have paused for another of 
those fleeting precious moments before closing time. 

Lapis lazuli is one of the opaque semi precious stones 
that like turquoise and jade have been used for jewelry 
purposes since extremely ancient times. There were 
lapis cylinders carved with the names and images of 
forgotten gods in old Babylon and the sapphire men- 
tioned in the Bible was in reality this stone under another 
name. 

Among a number of fine examples of lapis lazuli that 
have been given to the gem collection by Mrs. Henry 
Fairfield Osborn is a beautifully wrought old string of 
beads and pendant. They are carved from the wonder- 
fully colored Siberian variety that a swing of the 
pendulum of fashion, because fashion has a great deal to 
do with gem popularity and value, has again raised to a 
high place among gem stones. 

I wish that I had space to tell you more of the wonders 
of this rich treasury of gems, but, of course it is far 
better to visit it and see it for yourselves than to read a 
description of it, and if I have aroused enough interest 
in the Morgan Collection to make you want to do that, 
my small labor has not been in vain. 





2? THE JEWELERS’ CIRCULAR, February 28, 1928. 
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ffi THE LATEST STYLES IN 
Le “Quaker Shaker Sets” 


THE CHICAGO JEWELRY SHOW! 


SILVERPLATED—PEWTER—TWO-TONE ENAMEL 





300 
PATTERNS 
EACH 
PAIR 

IN 

DE LUXE 
BOX 


DISPLAYS 
FREE 
WITH 
UNITS 

OF 

SIX 

PAIR 


One of the many new deals and displays featured at the booths of leading wholesalers at the Chicago 
Jewelry and Allied Trade Show, Aug. 4-8, Hotel Sherman, 


Your wholesaler will gladly demonstrate the latest innovation in “Quaker Shakers.” The “NEW 


NEVER-KLOG TOP’—Pat’d Principle keeps salt DRY and CLEAN—WILL NOT CORRODE. 


QUAKER SILVER COMPANY 


ATTLEBORO, MASS. 
Chicago—55 E. Washington New York—320 Fifth Ave 


_ 
————_ 
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Proposed plan for 
$10,000,000 outer drive 
for Chicago 





Chicago Goes Modern 


Pians for Great Ten Million Dollar Outer Drive Improvement a Revelation 


in Up-to-Date City Planning 


HICAGO has “gone modern.” Always in the lead 

in civic improvements, Chicago has again taken the 

initiative. It has broken away from the tradition 
of centuries which held that municipal improvements 
must be carried out in the classic style. Its new ten 
million dollar Outer Drive bridge is to be modernistic 
in its architecture. 

The new design, which has just been approved by the 
South Park Commissioners and the Commissioners of 
Lincoln Park, was developed by the technical staff of the 
Chicago Plan Commission. It is described as a restrained 
modern treatment—simple, dignified, massive and ex- 
pressive of its function. 

This modernistic design is not only in keeping with 
present-day architectural trends, but it is thoroughly 
practical. Flat stone surfaces wear better, look better, 
and need less attention and repair than highly orna- 
Mented surfaces. The accepted design gives ample 
room in the operator’s houses and excellent visibility 
from them, while its bold and concentrated ornament 
eliminates the need for much overall treatment. 

The outer drive improvement is under construction 
and is making good progress. Barring unforeseen con- 
tingencies, this new boulevard connection—the central 
link in Chicago’s magnificent lake front park improve- 
ment—should be ready some six or eight months ahead 
of the Century of Progress Exposition in 1933. 

The shore of Lake Michigan along the eastern edge 
of Chicago is shaped like the letter “C.” When the Plan 
of Chicago was created over 20 years ago, it contained 
Provisions for a magnificent development of this shore 
line practica'ly as one continuous park for the entire 


2i-mile length of the city. This has been held up for 
years, 


The South Park Commissioners have jurisdiction from 
the Chicago River in the heart of the city south to the 
southern border of the city at the Indiana State line. 
The Commissioners of Lincoln Park have control from 
the river north. At present there is no physical, direct 
connection between the lake front boulevard in the South 
Park system and that of the Lincoln Park district. The 
Outer Drive boulevard is to supply this boulevard con- 
nection, thereby completing a water-front drive which 
will extend the entire length of Chicago. 

This final section of the lake front boulevard known 
as the Outer Drive will be approximately a mile long, 
and will be 140 feet wide throughout, except for the 
bridges across the Chicago River and Michigan Canal. 
These structures are narrower because no vehicle parking 
is permitted on any bridge, and therefore a narrow struc- 
ture of this kind provides the same facilities for moving 
traffic that the wider portions of the boulevard, where 
parking is permitted, provide. 

The outer drive improvement will extend from the 
present terminus of Lake Shore Drive at Ohio St. on 
the north side to the present terminus of Lief Erickson 
Drive in Grant Park in the heart of the city. At this 
latter point the new boulevard will begin to rise on a 
gradual incline to reach an elevation of about 47 feet 
above Chicago city datum at Randolph St. From Ran- 
dolph St. north to the southern bank of the Chicago 
River the drive will be carried on a viaduct above the 
railroad yards of the Illinois Central Railroad. When 
the drive reaches the river it turns east and extends 
along the south bank of that stream until it reaches the 
edge of Lake Michigan. 

Here the drive will turn north again, crossing the 

(Continued on page 95) 
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Columbus 
Dallas 


Kansas City 


1445 W. Jackson Blvd. 








We'll see you at the Show! 


What a surprise awaits you! Sensational 
new Sales Stimulators. Items that sell 
themselves, creating unusual interest and 


Big Profits! 





America’s Foremost Supply House 
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St. Paul 


CHICAGO 3 5 So. Wabash Ave. 
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While in 
CHICAGO 
Visit Our 
Well-Equipped 
Shop 
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E are not exhibiting at the Show, 
but during “Show Week”’ it will be a 
pleasure for us to welcome jewelers 


from all parts of the United States. 


Many have called upon us before . . . and we 
shall be glad to see them again. 


Others, making the trip to Chicago, perhaps, 
for the first time, will find a look through our 
workshops both interesting and helpful, and 
situated in the Heyworth Building, midway be- 
tween the Sherman Hotel, Palmer House and 
Hotel Stevens . . . the Jewelry Show and the 
Gift Shows . . . they are right on your way. 


To all comers during “Show Week” a cordial 
invitation is extended. 


GRAFFE & STANEK 


29 East Madison Street, Chicago, Ill. 
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THE JEWELRY SHOW 
DURING THE EASTERN IMPORTERS AND MANUFACTURERS EXHIBIT 
AND THE GIFT SHOW 




























The WEIDLICH LINES at CHICAGO 


JULY 28th TO AUGUST 9th, 1930—ROOM 624, PALMER HOUSE 


DO NOT MISS THIS OPPORTUNITY 


TO INSPECT 
MANY NEW AND ATTRACTIVE ITEMS FOR THE FALL TRADE 


“EVER-DRY?’ Salt Shakers *“MAYFLOW ER” Pewterware 


THE SHAKER THAT SHAKES UPWARDS OF 200 ITEMS 





SILVER PLATE and STERLING SILVER WARES 
GIFTS — NOVELTIES — TROPHIES 


See this Splendid Display of Diversified Staples 





Display in Charge of Assisted by Our Representatives 
MR. HENRY F. HINES MR. GEO. J. FISCHER MR. HOWARD L. WAY 
THE WEIDLICH BROS. MFG. CO. 
N. Y. Salesrooms: 200 Fifth Avenue Factory: Bridgeport, Conn. 
=== = == 
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Modernize Your Display and 
Create New Business 


No. 111—Counter Case 


An all plate-glass case with cemented con- 
struction. Doors slide horizontally and are 
faced with sheet glass mirrors or panels. 
Made in various lengths—8-foet case will 
accommodate 16 trays 1134 inches square. 
Other dimensions: 3 feet 6 inches high, 2 feet 
3% inches wide. Height of front glass, 12 
inches. Counters may have panel door cup- 
boards or drawers. A neatly assembled case, 

; beautifully finished, displays the merchan- 
Write for prices and further information.  dise at proper eye levels. 


F. C. JORGESON & COMPANY | 


Designers and Manufacturers of Jewelry Fixtures and Display Cases 


159-167 North Racine Avenue : . Chicago, Illinois 
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“A. Centunt 


This will be the Name and the Keynot af 
to be held 4 C 


Travel and Transportation Building 


N the middle months of 1933, Chicago is planning 
7 a hold an international exposition which will be 

known as A Century of Progress. Primarily, it wil] 
serve to commemorate the centenary of Chicago as a 
municipality; because it was in 1833 that Chicago was 
born. Prior to that time a mere trading post and fort 
marked the site where now stands the heart of the main 
business section of the city, which is the world’s fourth 
largest, with well over three millions of inhabitants liv- 
ing within its boundary lines. Closely surrounding its 
borders is a population which brings the total to nearly 
five millions. 

In 1893, Chicago built the most beautiful and impor- 
tant world’s fair of all time, the Columbian Exposition. 
It well answered all requirements of an international 
fair of that period... It typified the achievements of in- 
vention, manufacture, progress in the arts, the emerg- 
ence of women, and so on. World’s fairs which have 
succeeded the Columbian Exposition have been patterned 
after it, insofar as exhibits are concerned, and it is 
believed by the sponsors of A Century of Progress 
exposition that the customary “world’s fair” has long 
since served its purpose and: usefulness. 

The age of invention has been supplanted by an era 
of scientific research, the value of which to all forms 
of industry is incalculable; because the work of science 
is conducted largely by formula along definite lines lead- 
ing to specific objectives. In other words, there is little 
of the “hit-or-miss” in scientific research as it is applied 
to the requirements of big industry. 

Displays of products by individual competitors brought 
together at an exposition have lost a great deal of their 
former attractiveness to the general public. Large de- 
partment stores, marts and “trade” shows serve the 
purposes of advertising and sales to much better advan- 
tage, because they draw the concentrated attention of 
visitors known to be directly interested. 

So, in the light of this knowledge, the idea of holding 
a world’s fair of the old-fashioned type was early 
abandoned by the sponsors of the Exposition of A 


Century of Progress, and an entirely new kind of world’s 
fair was proposed. 

It was decided to make science the main theme, with 
stress laid upon the practical applications of scientific re- 
search as an aid to industrial progress. Pure science, 
in its many branches, will have its part; as the social 
sciences will have theirs. But the applied sciences will 
form a vital part of the exhibits of industry, the latter 
to be collective in their nature rather than individualistic 
and competitive. 

The exhibits will be made dynamic. “Dead” displays 
will be avoided as far as possible, although it is logical 
that in following the processes of manufacture, the 
ultimate or resultant products must be shown. Action, 
with living performers participating, is most desirable. 


The Gem and Jewelry Exhibits 


As a concrete example, take the case of precious stones 
and the making of jewelry. It has been proposed by the 
Mining and Metallurgy division of the committee of 409 
eminent scientists who are working out plans for the 
exhibits of science, that a mountain range be built on 
the lake front, which will provide a natural setting for 
the earth sciences and their applications exclusive of 


View of east facade of the Administration 
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commercial exhibits. Its exterior and interior would be 
utilized to demonstrate the importance of the geological 
sciences and to display mineral and metal products. 

If this plan is carried out, actual mining operations 
of all sorts and the natural habitat of precious stones 
would be shown. Gold, silver, copper, platinum, and 
other metals would be mined, alloys and processes of 
manufacture demonstrated, and, possibly, in a supple- 
mentary exhibit, the finished products displayed. 

Details, other than these rudimentary suggestions, re- 
garding possibilities for the exhibits of jewelry and 
precious stones are not available at this writing, as the 
management of the Chicago World’s Fair of 1933 still 
have many problems to solve—problems involving the 
whole manner of presentation of the scientific theme of 
the exposition. 

In accord with the spirit of the times, in commerce 
and manufacture, it is confidently expected that the 
members of the respective industries, as represented by 
associations, guilds, etc., will cooperate with the manage- 
ment of the Fair in making their exhibits truly repre- 
sentative of those industries and of the progress made 
in their development. 

Even in the building of A Century of Progress, this 
new World’s Fair will differ from its predecessors. 





Building with terraces down to North Lagoon 
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Beautiful and dramatic conception for a tower of water 


Heretofore, spaces on the grounds have been set aside 
for buildings designed to house such exhibits as agri- 
culture, machinery, horticulture, manufactures, etc. The 
nature of the Exposition of A Century of Progress and 
the proposed manner in which its exhibits will be dis- 
played, necessitate working out the details of building 
plans to fit the exhibits. 

This is especially true of the main structures which 
will house the purely scientific displays. However, a 
general layout of buildings and embellishments of the 
grounds have been decided upon. Buildings which it is 
definitely known will be required will be erected first. 
For instance, the Administration Building, which is now 
under construction. Then there is the mammoth struc- 
ture of the Travel and Transport Show for which ground 
will soon be broken and building operations begun. 

It is pretty generally known that the site of A Century 
of Progress Exposition is on the shore of Lake Michigan 
and nearby islands, from Grant Park southward to 
Thirty-ninth Street and possibly farther, if necessity 
demands more space. This site comprises land and water 
area of approximately one thousand acres, and the total 
length is about eight miles. For the purpose of com- 
parison, it may be stated that the Columbian Exposi- 
tion of 1893 covered only 686 acres, and the Panama- 
Pacific Exposition at San Francisco in 1915 covered 635 
acres. 

The architecture of this new World’s Fair will be 
modernistic in treatment. Moving color lighting will be 
utilized to the utmost as a means of decoration, both on 
the inside and outside of the buildings. Latest building 
materials and methods of construction will be used. 

In conclusion, it should be said that the program of 
entertainment will be elaborate. A great carnival of 
sports, festivals of music, a display of the world’s master- 
pieces of art, pageantry, a playground of “popular” 
amusements, etc., are being planned. Accommodations 
for a day’s peak attendance of more than a million visitors 
will be provided. The Fair will open in the late spring of 
1933 and close in the late autumn. 
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A Complete New Store 
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now offers you a modern store ata : 
new low figure—with the sound ad- i 
; is 
vice and personal attention of the . 
. ti 
world’s largest builders of complete de 
ra 
jewelry stores. The same careful a 
of 
planning that goes into hundreds of : 
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$50,000 jobs is put into a “Michigan” : 
store at $10,000 orless ... We have : 
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exactly right for your store... atype 
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merchandising policy and your class : 
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“Michigan” of trade. “Michigan”, rich in experi- ct 
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Is Your ence, offers a new economy, born | 
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Cost of huge and growing production. : 
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Constantly Creating New Designs to Fit , 
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ing, Price and Location Requirements. : 
A letter on your business stationery te 
STORE FIXTURE COMPANY will bring e “Michigan” mH 
3000 EAST JEFFERSON AVE., DETROIT, MICH. als 
New York Offices—11 West 42nd Street 
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20 TIMES AS LARGE AS OUR NEAREST COMPETITOR . . . That's Why “MICHIGAN” Prices are Lower 








— 





july 17, 1930 





Where Shou 


THE JEWELERS’ CIRCULAR 59 


dthe Credit Department 


of a Jewelry Store Be Located 


and How Arranged? 


By WILLIS PARKER 


INCE so many jewelry stores are offering goods on 

the deferred payment plan and others grant 30 day 

credit, the question of the location of the credit de- 
partment and its arrangements presented itself. Our 
investigations disclosed two viewpoints in the credit 
jeweler field. One school believes that the customer who 
is arranging for a purchase on the deferred payment 
plan should be given an opportunity to answer the ques- 
tions of the credit man in a place where there is a certain 
degree of privacy. The other side declares that the ar- 
rangements can be made over the counter and with other 
customers standing around and about and within earshot 
of the credit man and his customer. 

H. H. Frumess of Denver is not a believer in private 
offices for discussion of credit terms and credit ratings. 

“Privacy in the discussion of these subjects is to my 
way of thinking totally unnecessary,” Frumess explained. 
“We believe that the customer who is buying goods on 
credit should be proud of the fact that he can get credit; 
that he should not be ashamed to let Tom, Dick and 
Harry, who might be rubbing elbows with him at the 
sales counters, know that he is buying on credit. 

“The questions we ask are not such as would make any 
one ashamed to answer in the presence of others. They 
are simple questions, and, if we feel more investigation 
is necessary, we do this without the customer’s knowl- 
edge. 

“Furthermore, the majority of those who visit the 
credit jeweler’s store expect to buy on the deferred pay- 
ment plan; so all of them are in the same boat. 

“It is not the honor it used to be to be able to say, ‘I 
laid cash for this.’ You know, ten, fifteen or twenty 
years ago, retail merchants liked to boast that they paid 
cash for their purchases. Times have changed; most 
merchants like to boast of the fact that they were able to 
borrow the money from the bank to make merchandise 
purchases. 

The same thing is true with the consuming public. 
Most men and women are proud of the fact that they can 
buy goods on credit; they even boast of it. Therefore 
Private offices where the customers can discuss credit 
terms with the credit man of a jewelry store are in my 
mind entirely unnecessary. 

“Across the rear of our sales room is a partition be- 
hind which is the office. The partition is pierced by five 
Windows, two of which are cashiers’ windows where cus- 
tomers come to make their payments. The other three 
are stations where customers arrange for credit and 





make out the contracts. In the busy season the three 
windows are not sufficient, so we station a couple of girls 
at the sales counters and contracts are made out there. 
All of this takes place in the open with other customers 
milling around. I don’t think we have lost a dime’s worth 
of business as a result of some prospective customer 
being embarrassed by other customers standing around 
while questions are being asked.” 

The same viewpoint is held by the credit department 
of the Morris Jewelry Co., likewise of Denver, Colo. The 
method of gaining information may differ slightly from 
that employed by Frumess, but new customers make out 
their applications for credit over the same counters from 
which they purchased goods; the salesmen doing the pre- 
liminary credit rating work. Then the applications are 
taken to the credit department, which is behind the par- 
tition extending across the rear of the sales room, and 
the decision is made. If the customer is an old one who 
has not used his account recently, the firm has a record 
of previous purchases and paying activities. Immedi- 
ate decision can be made. But if it is a new customer en- 
tirely, the credit department reserves the right to inves- 
tigate. This may take a day or three days. The cus- 
tomer is requested to return at the later date to ascer- 
tain his credit standing. Hence the management does 
not feel that private offices are necessary. 

As an example of the other viewpoint we cite the ar- 
rangements at the Kortz Jewelry Co., P. Klieger, man- 
ager, of Denver. Here the credit department is on a bal- 
cony, or mezzanine floor, that extends across the rear, 
around the sides and across the front of the store. A 
stairway leads to this floor from the sales floor, though 
across the rear of the salesroom is the customary parti- 
tion with a window labeled “Cashier.” 

On the balcony are several small offices partitioned off 
where customers may go, accompanied by representatives 
of the credit department, to offer the information needed 
and answer the questions asked to establish a credit 
standing. 

In the front of the store, directly behind the display 
windows and flanking the entrance way, are two small 
private offices which may be used for consultation with 
customers in case the offices upstairs are full. 

“We favor the more confidential arrangement,” ex- 
plained Mr. Klieger. “We feel that we are entitled to de- 
tailed information before granting credit. Some of the 
questions may be pertinent—at -least the customer may 

(Continued on page 96) 
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LINK STURDYFOLD 


Seamless Wire Construction 


O RUNS in clothing or chafing of wrists—there are no edges to wear 

rough on these seamless wire links, the popularity of which is attested 

by the tremendous demand for Link Sturdyfold since its inception. In 

addition to the seamless wire feature which insures durability and comfort, 

the several other special features of Sturdyfold are exclusively a part of 
this product being protected by United States patent. 
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DURABILITY is the watchword in the making of these 1930 lines, and 
backed by almost a century of distinguished achievement, this means more 
than just a statement—it is a positive assurance that this new line of brace- 
lets is superior to even the superlative lines that have made the name Sturdy 
pre-eminent in its field. 
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The Sturdy Lines 


Smartly styled designs 
in the newest modes in 


wristware — essentially 
of the hour in beauty, 
comfort, convenience 


and durability. 
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Booths 73-74 


May we have the pleas- 
ure of meeting you at 
this great show and 
demonstrating the 
worth of these many 
new Sturdy creations? 
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And now to Chicago . . . 
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otis 
where New Hamilton Models 
will first be shown .. . 


at the Fifth Annual Jewelry Show 


It’s worth taking the trip just to see 
the new Hamilton models! 


You know that the fine accuracy and 
dependability of Hamilton are tradi- 
tional. And you know, too, that every 
Hamilton design is “to the manner 
born”—exquisitely turned out... . 
beautifully correct—in keeping with 
the high standards of Hamilton craft- 
manship. 





new styles. Get in contact with our 
representatives and let them talk over 
your problems with you. 


No unworthy fads or fancies about ’ , , : 
‘ But first of all—write down this date 


Hamilton. No uncertainty in a new 
design. For every watch is an up-to- i” your book! The Jewelry and Allied 


Trades’ Show—at the Hotel Sherman-— 


the-minute model that will undoubt- aoe ; 
Chicago—August 4 to 8! 


edly appeal to your customers .. . that 


will sell today—and tomorrow as well! 
We hope to see you there! Our repre- 


sentatives will be at our booths to 
serve you. 


Stop at our booths—Nos. 57-58-59— 
during Show Week and look over the 





Cambridge 
$125.00; list, 


Perr 


y 
$55.00; $67.50 


hamilton 


LANCASTER, PA. 


Consumer, list, Consumer, $147.80 
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Look for 
mF. 


J. H. Peckham € 
Sons, Est’d 1893, 
identify all products 
of their manufac- 
ture with these 
initials. 























PACKAGING and 
DISPLAY 


This unique put-up in 
silver, blue and cream 
papers, provided with 
each Peckham bracelet, 
is a display unit that 
addsto thesales appeal 
of the merchandise 


ONE OF THE 
EXQUISITE 
DESIGNS 


that belies the popular price of all 
Peckham fine-pierced jewelry. Origi- 
nal patterns and delicate workmanship 
lift the Peckham line from the realm 
of imitations and prove the slogan: 


“If she can’t afford the genuine, she 
will buy Peckham Jewelry.” 


Make it a point to see the latest Peck- 
ham creations in many Wholesalers’ 
Exhibits at the Chicago Show. You 
will agree that only Peckham, who for 
five years has specialized in this fine- 
pierced platinum-like jewelry, can 
produce such appealing merchandise. 


J. H. Peckham & Sons 
No. Attleboro, Mass. 
New York Salesroom, 9 Maiden Lane 





ORIGINATOR OF THE POPULAR PRICED 
PLATINUM.-LIKE FINE-PIERCED JEWELRY 
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Model 8 


Ends perma- 
nently attached 
—foldover 
center buckle 
with expand- 
ing link. 











-eehere it is— 
a fold-over 
eenter buckle 
with 

@-X-p-a-n-Ss-i-o-n 
At last.an 
attaehment 
that always 
fits—and is al- 
ways supremely 
eomfortable 




























UT of fourteen years’ experience as Master Chainmakers to the 
Qual- 
ity of material—skillful workmanship—beauty of design and finish— 


Trade comes this wonderful chain-link watch attachment. 


sound construction and long wear give Excellink Attachments their 
high standing among those who sell them. 


Slip one on—observe the expanding link as it compensates for every 
EXCELLINK is the best fitting and most comfortable 
Made in 


wrist movement. 


attachment on the market. You will agree when you see it! 


1/10-14K white or green gold filled, and chromium plate. 


Ask your Wholesaler to show these new members of the Excellink 
family. If he cannot, we will send samples direct, and bill through him. 


EXCELL MFC. CO. 


45 Richmond St. 
New York - - Chicago -- 


Providence, R. I. 
San Francisco 


You Have Seen 
the Rest 
Now Look 


EXCELLINK 





Model 7 
One end at- 
tached — other 
easily hooked. 





Expanding 


center. 
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“The DEFENDER 


BUILT LIKE A RACING YACHT... TRIM, GRACEFUL AND STAUNCH 




























SIDE VIEW 
OF “DEFENDER” 
7 ON WRIST 





by 
Half link and full link adjustment. 


Removed links can be used for length- 
ening bracelets of same style. 


Links are so designed as to form a 
perfect curve about the wrist. 


No connecting links—therefore no 
hidden parts. 


All units engaged directly in each 
other. 


a More than 22 inch expansion in fold- 
over buckle. 
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Sold Through Wholesalers Only 


e AUTOMATIC GOLD CHAIN COMPANY 


PROVIDENCE, RHODE ISLAND 
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THE SKILL OF HALF A CENTURY 
EXPRESSING THE SPIRIT OF TODAY 

































































Only 58 years of continuous leader- 
ship could adequately express the 
spirit and snap which is found in 
the ultra thin “LUCILLE” pattern 
of Foster enameled sterling dresser 
sets. It is designed to blend and 
harmonize, whatever the mode 
of the time. Available in many 
brocaded patterns and colors. 















THEODORE W. FOSTER & BRO. CO. 
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IDEAS..... 


make the dollars nimble. 


METAL TRADES 
The Iron Age 


HARDWARE TRADE 


Hardware Age 
Hardware Age Catalog 
Hardware Age Verified List 


TEXTILE 


Dry Goods Economist 

Economist Buyers’ Directory 

Nugents 

Nugent’s Directory 

National Dry Goods Reporter 
Wholesale 

Chicago Where to Buy Book 


SHOES AND HOSIERY 
Boot and Shoe Recorder 
Hosiery Age 

JEWELRY & OPTICAL 


The Jewelers’ Circular 

The Optical Journal 

The Jewelers’ Circular Buyers’ 
Directory 


AUTOMOTIVE 


Automotive Industries 

Automobile Trade Journal and 
Motor Age 

Motor World Wholesale 

The Commercial Car Journal and 
Operation & Maintenance 

Automotive Industrial Red Book 

Chilton Automotive Multi-Guide 

Chilton Aero Directory and 
Catalog 


OIL 


Oil Field Engineering 
Chilton Petroleum Hand Book 


TOYS 
Toy World 


PLUMBING & HEATING 

Sanitary and Heating Age 
WAREHOUSING 

Distribution and Warehousing 
INSURANCE 

The Spectator 


LUMBER 


National Lumberman 
















A. C. PEARSON, CHAIRMAN 
ARNOLD L. DAVIS, SECRETARY 


Give a man what is useful in his business . . . 
Give him ideas, that make the dollars nimble. 
That is the purpose of every U.B.P. Publication 
. . . to furnish great media through which in- 
dustry and trade can exchange ideas, and gain 


more knowledge of .. . 


What to Do 

When to Do It 

How to Do It, and 

Who It Is to Be Done By. 


Doing these things outstandingly well, the 
U.B.P. Publications are read, used and appre- 
ciated ... And they are advertised in by aggres- 
sive manufacturers and distributors who have 
markets to reach, and goods and services to sell 
in the far flung fields that these publications 


serve. 


UNITED BUSINESS PUBLISHERS, INC. 


239 WEST 39th STREET 


F. C. STEVENS, TREASURER 


—_—_—_8 














NEW YORK CITY, N. Y: 


F. J. FRANK,PRESIDENT C. A. MUSSELMAN, VICE-PRES. 
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New Watch Tariff Starts Movement 
in Switzerland to Boycott 
American Products 


WASHINGTON, D. C., July 14.—Reports 
received by the State Department taken 
from the foreign press state that the 
entire Swiss population is raising a cry 
of anxiety at changes in the American 
tariff particularly as regards watches. 

The press reports state that the 
changes will prohibit exports of Swiss 
watches and many other Swiss com- 
modities. The reports indicate that 
meetings have been held and the Swiss 
watchmakers are asking for a boycott 
of American goods. A proclamation has 
been issued as follows 

“One for all all for one. The Ameri 
can customs tariff provides without 
justification an average increase of 300 
per cent on products of the watchmaking 
industry. Such a project constitutes an 
unfriendly act with regard to Switzer- 
land and compromises a part of the na- 
tional economy. 

“In order to react in a spirit of 
solidarity against the dangers which 
threaten us, we call upon all manufac- 
turers, working men, shopkeepers, and 
consumers to banish from their offices, 
factories, workshops, garages, and 
dwellings all goods coming from the 
United States.” 








* * * 


New Zealand Clock Market 


WASHINGTON, D. C., July 12.—The 

New Zealand market for clocks is one 

of price rather than of quality, especial- 

ly as regards mantle and alarm clocks, 

according to a report to the Department 

of Commerce on the “New Zealand Clock 

Market,” from Assistant Trade Commis- 

sioner, Charles F. Kunkel, at Wellington. 

“Changing design,” he says, “has had 

very little effect on demand in recent 

years. However, the modern tendency 

toward color is being felt in this mar- 

ket. As a source of supply Germany 

‘ leads, principally on a price basis, but 

yr the market is gradually opening to 

quality goods from the United States, 

y England and France.” Discussing the 

: outlook in New Zealand the report con- 
tinues : 

S. “The clock trade at the present time 

8 reported to be fair. Stocks are being 

kept at a minimum. However, the gen- 

tral trade outlook is improving and the 

More optimistic dealers anticipate a slow 






Ww 














but steady climb back to a normal posi- 
tion. 

“The future prospects of the American 
clock trade in this market, according to 
a few leading clock distributors, are 
particularly encouraging because of an 
increasing appreciation of quality prod- 
ucts. It has been indicated that the 
American clock trade in this market a 
few years ago received a severe setback 
because of the unreliability of certain 





lines, but that obstacle has since been 
overcome. 

“The duty on clocks imported into 
New Zealand from British countries is 
20 per cent, and from foreign countries, 
40 per cent.” 

The Trade Commissioner taking up 
the methods of doing business says that 
“the largest part of the clock trade is 
handled through manufacturers agents 
or indent agents who call on leading 
wholesale merchants and _ retailers 
throughout the Dominion. A few over- 
seas manufacturers, however, sell direct 
to the wholesale importers and retailers 
and in one or two instances branch 
offices are established here. 


* * * 


Survey on Wrapping and Packing 
Practices 


WASHINGTON, D. C., July 10.—Cus- 
tomers’ attitude and store policy, as af- 
fected by local tradition and differences 
between types of stores, have a more im- 
portant bearing on wrapping and pack- 
ing service than does geographical area, 
according to findings in the survey of 
methods and supplies for packing and 
wrapping of store merchandise made 
by the Division of Simplified Practice, 
Bureau of Standards. 

No merchandise variations as between 
15 regions were found that would be 
likely to require different sizes of sup- 
plies for different sections of the 
country. The size of store is found to 
have a bearing on the type of wrapping 
and packing practice. 

The sponsors of the survey have ex- 


¢ 


By L. M. Lamm, Washington, D. C., Correspondent 


pressed the hope that a nation wide pro- 
gram of simplification of packing and 
wrapping supplies and methods may be 
worked out on the basis of the survey 
findings, with resulting large savings 
in retail distribution. 








Departmental Echoes 


The pamphlet entitled “Practical Aids 
to the Independent Merchant,” which 
outlines the services of the Department 
of Commerce and many of its findings, 
has been brought up to date by adding 


-to the list of publications it includes 


those issued since the last previous edi- 

tion. Copies are available without 

charge from the Domestic Commerce Di- 

vision of the Department of Commerce. 
* * * 


Distribution will have a conspicuous 
place this year in the work of the 
Chamber of -Commerce of the United 
States under the direction of a depart- 
mental committee of which Fred Laz- 
arus, Jr., secretary of the F. & R. Laz- 
arus Co., Cleveland, has been appointed 
chairman. Mr. Lazarus is also president 
of the Ohio State Council of Retail Mer- 
chants. 

* a *” 

According to the weekly statement of 
the Department of Commerce, business 
as measured by the volume of checks 
presented for payment for the week 
ended June 28 showed a decline of 6 per 
cent from a week ago and was 2 per cent 
greater than the week ended June 29 of 
last year. Wholesale prices declined 
slightly from last week’s level and were 
more than 13 per cent lower than the 
same week a year ago. 

* * * 


Department store sales in June were 
9 per cent smaller than in the corre- 
sponding month a year ago according to 
preliminary reports made to the Federal 
reserve system by 490 stores located in 
leading cities of all Federal reserve dis- 
tricts. Sales during the first half of 
this year were 4 per cent below the level 
a year ago. 

* * * 

Statistics recently released by the 
government indicate that during the 
month of April jewelry exported from 
this country amounted to $91,577. 


Canada ranked as our best customer, 
taking merchandise worth $36,629, while 
British India came second, taking $8,260 
worth, 
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Appraising Officers Look for Many New Test Cases Under Changed Phraseology—Customs Court 
Clearing Calendars for Anticipated Litigations Under 1930 Law 


The stupendous task of administering 
the Tariff Act of 1930, effective at ports 
of entry throughout the country June 
18 last, now confronts customs apprais- 
ing officers at these numerous ports of 
entry. Interpretations must be placed 
upon the various new provisions and the 
Commissioner of Customs, in Washing- 
ton, is finding himself confronted with 
questions which will take many days, 
perhaps months, to answer. In many in- 
stances, an interpretation favorable to 
the Government will naturally be given, 
leaving it to importers, if dissatisfied, to 
resort to the customs tribunals. 

The bead and jewelry paragraphs have 
been changed considerably and it is pre- 
dicted that they will be fruitful of con- 
siderable litigation on the part of im- 
porters, anxious to obtain judicial inter- 
pretations. Important rulings will 
undoubtedly be forthcoming within the 
next six months or so; decisions of the 
widest interest to the jewelry trades, 
both importing and domestic. 


QUESTIONS BEFORE APPRAISERS 


An instance of the questions that are 
now being placed before appraising offi- 
cers is at hand in a letter received by 
the foreign office of one of the large 

h Avenue shops. This letter re- 
quested information as to certain types 
of beads and the communication was re- 
ferred to the New York appraising offi- 
cers. The customs officers advanced the 
view that: 

(1)Loosely strung, hollow and 
filled imitation pearl beads pay 60 
per cent ad valorem under the 
Tariff Act of 1930. If completed 
necklaces, a rate equivalent to 110 
per cent applies. 


(2) Loosely strung beads of syn- 


By FRANK VAN LEER, Jr. 


thetic resin pay 75 per cent. If 
complete, rate equivalent to 110 
per cent applies. 

(3) Beads of glass, not containing 
lead contents, and not more than one 
strand, loosely strung, pay 35 per 
cent under the new law. If com- 
plete, the 110 per cent rate applies. 


(4) Beads containing lead loose- 
ly strung pay 45 per cent—not more 
than one strand. Complete neck- 
laces, pay the equivalent 110 per 
cent. 

(5) Beads made of enamel pay 
45 per cent. 


(6) Beads of galalith or prystal, 
where they are transparent, will 
have to be analyzed to ascertain if 
they are of synthetic resinous na- 
ture. If so, they will pay 75 per 
cent. If not, the rate of 45 per cent 
will apply. Galalith beads of solid 
colors will pay 35 per cent. 


The customs officers emphasized that 
all completed necklaces, or those of more 
than one strand, pay the equivalent to 
110 per cent ad valorem. 


CONFUSION PREVAILS 


Considerable confusion prevails in the 
import trades as to proper classifications, 
under the Tariff Act of 1930. ‘This, how- 
ever, will gradually be taken care of. 
Important rulings and opinions will be 
referred to in this column from time to 
time. 


THE CUSTOMS COURT 


The United States Customs Court, at 
New York, is clearing its calendars in 
anticipation of considerable litigation 
under the new tariff provisions. Many 
cases under the old law remain undecided 
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and these are not unimportant because 
they will establish precedents which will 
apply to merchandise brought in under 
the new tariff. 


STATUS OF OLD GRANDFATHER’S CLOCK 


The Customs Court announced a de- 
cision during the past week on the tariff 
status of a mahogany grandfather’s 
clock, imported at the port of Baltimore 
in the name of the F. H. Shallus Co., 
customs brokers. The clock movements 
were subjected to duty and the importers 
contended for free entry on the ground 
that it was over one hundred years old, 
movements and all. 


Two witnesses were introduced on the 
part of the plaintiff. The first, the im- 
porter of the clock, stated that she had 
seen the clock at the seller’s place of busi- 
ness in England and that, at the time, 
the works were very dirty and rusty. The 
seller, she testified, agreed to clean them 
so that the clock was running before it 
left England. The other witness, who 
has had over 50 years’ experience in the 
watch and clock business, testified that, 
in his opinion, this clock, including the 
movement, was over 100 years old. 

The Government, at the trial of this 
case, advanced the interesting contention 
that, under Par. 368 of the Act of 
1922, clock movements, cased or uncased, 
are subject to a specific duty, and that 
their age, antiquity or artistic char- 
acteristics does not take them out of the 
eo nomine (by name) provision. 

“With this contention,” Judge Waite, 
of the United States Customs Court 
writes, “we are unable to agree, nor have 
we been cited to any cases in support 
thereof. We are, therefore, of the 
opinion that the question of assessment 
of duty on the works separately is not 
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Waite 


Continuing, Judge 


involved.” 
writes : ain ~~ a 
“ff the article is an artistic antiquity 
tis such because it is a complete clock. 
In our judgment there is no testimony 
to dispute the salient facts of this case. 
it is altogether improbable that they 
yould have furnished new works for an 
oid ease ninety-nine years before its im- 
portation. The case, which forms the 
incipal artistic feature of the clock, 
of necessity, is conceded to be over one 
hundred years old, and the balance of the 
testimony and the whole record satisfies 
ys that it should be considered as an en- 
tirety, to wit, a clock and passed upon as 
such. Upon the record we are of the 
opinion that the clock was over one hun- 
dred years old at the time of its importa- 
tion and artistic within the meaning of 


the statute. The protest is, therefore, 
sustained.” 
RULE ON WATCH MOVEMENTS 


Chief Justice Fischer writes the 
court’s findings in a decision sustaining 
a protest of the S. H. Pomerance Co., 
Inc., of New York. Certain watch move- 
ments, assessed with duty at $2.00 each, 
wmder Par. 367, Tariff Act of 1922, as 
watch movements containing 15 jewels, 
are held by the court to have been duti- 
able, under said paragraph, at but 75 
cents each, as watch movements having 
but 6 jewels. 


SILVER-PLATED BUTTER PRESSES 


In another decision, sustaining pro- 
tests of the Art Metal Works, Inc., of 
New York, the United States Customs 
Court concludes that certain imported 
butter presses, composed of silver-plated 
metal, for household use, returned by the 
astoms appraising officers for duty at 
60 per cent ad valorem, under Par. 399, 
Act of 1922, should have been taxed at 
oly 40 per cent ad valorem, under Par. 
389, Act of 1922. Chief Justice Fischer 
also writes the opinion in this case. 








Interpreting Drawback Section of the 
Tariff Law 


WASHINGTON, D. C., July 14.—The ap- 
lication of subsection C, Section 313, of 
the mew tariff act involving drawback 
illowance has been interpreted for the 

r of Customs at New York by 
P,X, A. Eble, Commissioner of Customs. 
Pollowing’is a self explanatory communi- 
tation on’ the subject: 

“Receipt is acknowledged of your letter 

in you submit the following in- 


‘I. Shall drawback be paid, under Sec- 
tion 318, subsection (c) of the Tariff Act 
of 1930, upon the exportation of mer- 

ise not conforming to sample or 
Hecifications, upon which the duties have 

paid and which have been entered 
® withdrawn for consumption under the 
Tariff Act of 1922, and within thirty 
days after the release from Customs 

y returned to Customs Custody 
for exportation? 
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“2. Does ‘exportation’ within the mean- 
ing of subsection (c) contemplate the 
exportation of the merchandise to other 
than the foreign consignor of the mer- 
chandise to the United States? 

“In replying to your inquiries, you are 
advised that in the opinion of the Bureau 
no drawback should be paid on mer- 
chandise exported under the conditions 
set forth in your first question, the mer- 
chandise having been released from Cus- 
toms Custody prior to the date on which 
the Tariff Act of 1930 became effective. 

“As to your second question, the Bureau 
is of the opinion that ‘exportation’ with- 
in the meaning of Section 313, subsection 
(c), does not require that exportation be 
made to the foreign consignor of the 
merchandise to the United States.” 








Philadelphia Jeweler Produces Silver 
Bowl for Memorable Event 


As usual the jewelry trade played an 
important part in another memorable 
event, when Jennings Hood, jeweler, 
Philadelphia, Pa., was commissioned to 
produce and engrave a sterling bowl 





SILVER BOWL MADE BY PHILADELPHIA 
JEWELER 


commemorating the breaking of ground 
for the Benjamin Franklin Memorial and 
the 80th birthday of Cyrus H. K. Curtis, 
one of the active participants in the 
raising of $5,000,000 for the memorial. 
To Mr. Curtis also went the task of re- 
moving the first shovelful of earth from 
the site for the memorial, which was 
placed in the bowl together with an ivy 
plant. 

The Poor Richard Club conceived the 
idea of preserving the earth and accord- 
ingly ordered the bowl which is of plain 
Colonial design. This bowl was appro- 
priately inscribed. 








Announcement has been made by A. C. 
Hutchison, Akron, Ohio, who is secre- 
tary of the Ohio Retail Jewelers’ Asso- 
ciation, that the dates originally set for 
the convention have been shifted slightly, 
and it is now decided that the annual 
conference will be held at the Hotel 
Sinton, Cincinnati, Sept. 3, 4 and 5. 
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Kansas Sees 


N. R. Fuller, City, 
Encouraging Upward Trend in 
the Jewelry Business 


KANSAS City, Mo., July 11.—Asked for 
an expression of opinion on the outlook 
for fall business in the jewelry line, Noble 
R. Fuller, of the Edwards-Ludwig-F uller 
Jewelry Co., replied that there is already 
an indication of an upward trend and 
he believed that this fall will bring 
better things. 

“Jewelers through the country are 
doing good business and in some parts 
of this territory they are doing very 
well. 

“Dealers are making an honest effort 
to liquidate their stocks, many of them 
having been overloaded through the last 
season. The percentage of collections 
has improved. Crop conditions are good. 
Corn is looking well now, although it is 
too early to predict what this crop will 
be. The wheat situation is more satis- 
factory than it was a month ago. Mer- 
chants of the country are more inclined 
to get behind their business and do a 
good job than they were a while ago 
when they thought business would go 
sailing along on its own initiative. 

“If each jeweler would take an in- 
ventory of what he has in merchandise 
and in opportunity and make the best of 
everything at hand he would soon find 
himself doing an increased business. The 
policy of idly waiting for things to ‘pick 
up’ is suicidal. If all would follow this 
intensive method of going after business 
we would find ourselves much better off.” 








Long Beach, Cal., Jewelers Plan to 
Expand Their Organization 


LONG BEACH, CAL., July 8.—The Long 
Beach Jewelers Association met last 
evening at the Hotel Lafayette with 37 
merchants in attendance. President 
Lyle Merithew was in the chair. 

An interesting discussion on jewelry 
craft problems was held by the members 
and questions connected with the or- 
ganization were debated. H. E. Hein- 
richs, Pacific Coast manager of the Elgin 
National Watch Co., will give a talk on 
“Merchandising,” at the meeting, Aug. 4. 

A committee is surveying the San 
Pedro and Wilmington fields to induce 
the jewelers of those two beach cities 
to join with Long Beach. Present indi- 
cations are that this movement will meet 
with success. A director will be ap- 
pointed from each of the towns and the 
name of the association will be changed 
so as to include a broader scope. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U. 8. Gov’t New York 
Date Official Assay Bars Official 
July 8 15% 36% 33% 
- s.,.. 2a 36 3414 
7 Nar 1675 36% 34 
wwe 2 FS 16% 37 34 
9) es 153 36 34 
14.. 16 % 








72 THE JEWELERS’ CIRCULAR July 17, 1939 


























PA a 
hE 


~ARNSTEIN 


BROS. & CO. 














Importers 
and Cutters of 


DIAMONDS 


New York 
20 West 47th Street 



































CHICAGO 


31 North State Street 


LONDON AMSTERDAM 
Audrey House, Ely Place 2 Tulp Straat 


(Kal ft Ne) Ar 
f Jo win and hold \W2 # 
th 


\ 


aw i Wer \ : 
TH | | SY 

Si “heconfdenceof _ ? 

Seca 

Gari : 

Ky m 


























HAA 


MAUNA UU AUS 























= 























wg 6 








30 


Witla: 


\\\ 





July 17, 1930 


ProvIDENCE, R. I., June 12.—Manu- 
facturing jewelry concerns of this city 
and the Attleboros, in compliance with 
the movement sponsored by the New En- 
gland Manufacturing Jewelers’ and Sil- 
yersmiths’ Association of which Stephen 
H. Garner of Leach & Garner is presi- 
dent, are returning the filled-in ques- 
tionnaires to the United States Depart- 
ment of Commerce. Hundreds of these 


Washington to manufacturing jewelers 
throughout New England, and from the 
answers received Government experts 
and technicians plan to draft a report 
containing suggestions for constructive 
and remedial steps to correct any situ- 
ation which the survey shows may he 
having a deterrent effect on the industry. 


The survey, which marks the first 
time the Government has riveted its at- 
tention on the problems of the jewelry 
industry, is expected definitely to reveal 
the principal maladies from which the 
industry is suffering, and, with the 
causes of trouble brought to the surface 
for study, those sponsoring the survey 
believe effective remedies can be found. 
Those filling out the questionnaires have 
been assured by officials of the associa- 
tion of absolute confidence with regard 
to their answers. The information is 
being sent directly to Washington, where 
it will be kept in complete secrecy. Full 
expense of the survey is being borne by 
the Association, while the only thing re- 
quired of the manufacturers (and this 
includes all manufacturers of jewelry 
whether members or not of the Associa- 
tion) is that they fill out the question- 
naires, 

Although the questionnaires are sent 
oly to such concerns as are strictly 
manufacturers of jewelry as commonly 
or commercially known, it is expected 
that the results of the survey will accrue 
to the benefit of allied lines as well. 
During the entire study a technical ex- 
pert who also is fully cognizant with 
the manufacturing jewelry industry, will 
be kept in Washington, at the expense 
of the Association, to handle, analyze 
and interpret the information and aid 
I writing the report. The question- 
Maire was prepared by the Department 
of Commerce in collaboration with a 
committee from: the New England Asso- 
tiation so that it would not only meet 
the technical requirements of the depart- 
ment but would also have a practical 

ring upon the problems of the New 

land jewelry industry. 

The questionnaire contains five pages 

questions covering every phase of the 
Manufacturing end of the jewelry in 






















questionnaires have been mailed from | 
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dustry, defining the character of con- 
cerns the survey covers; indicates wheth- 
er the business is a corporation, part- 
nership or individually owned, with date 
of establishment and length of time 
under present management; nature and 
value of products for the last fiscal year, 
value meaning the net selling price at 
the factory; sales and sales outlets for 
each year 1924-1929 inclusive, whether 
to jewelry jobbers or wholesalers, retail 
jewelers, chain jewelry stores, depart- 
ment stores, syndicate organizations, 
retail mail-order houses, exports not in- 
cluded in foregoing or any others; sales 
policies as to whether through terri- 
torial distributorships, traveling sales- 
men with methods of compensating sales- 
men by fixed salary, commission, bonus 
and if by commission as to whether 
by fixed or differential per cent. 


The questionnaire takes up such mat- 
ters as have always been referred to in 
the industry as “abuses.” These in- 
cluded: Collections, terms, memorandum, 
transportation charges, discounts and 
what treatment is accorded customers 
who take discounts they are not entitled 
to, whether the wrong discount is al- 
lowed, or the check returned for full 
amount or check retained and attempt 
made to collect balance. The matter of 
units used in handling goods, whether 
thousand, gross, hundred, dozen or each 
the minimum quantity that can be han- 
dled profitably and if additional charges 
are made for smaller quantities; are 
advertisements used, if so, trade jour- 
nals, newspapers, magazines or direct 
mail and amount of expenditures for ad- 
vertising in each year 1926-1929 in- 
clusive. 

Under sales analysis is asked the total 
selling expenses for each year 1925-1929 
inclusive; average value of incoming 
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Survey of Jewelry Manufacturing 


Questionnaire Prepared Under Auspices of the New England Manufacturing Jewelers’ and 
Silversmiths’ Association Sent by Department of Commerce to All Makers of Jewelry 
Products—Answers Expected to Result in Improvement in Process of Sales 


Methods and Elimination of Trade Abuses 


orders during each of these years and 
territorial records and on the final page 
is arranged a table of recapitulation. 
Taken as a whole the questionnaire is 
very complete, comprehensive and ex- 
haustive and the compilation of figures, 
facts and deductions therefrom should 
prove of great value not only to the in- 
dustry but to the individual manufac- 
turer. 


One thing is certain, the filling out of 
the questionnaire will make the majority 
of the individual manufacturers better 
acquainted with his own business than 
he ever was before and will afford each 
one opportunity for the ‘application of 
remedial steps without waiting for the 
presentation of the final findings or re- 
port of the expert or the department. 








BUSINESS RECORDS 


John G. Schultz, Detroit, Mich., has 
been adjudicated bankrupt. 

Clyde C. Ellis, Suffolk, Va., has been 
adjudicated bankrupt. 

The W. S. Baker Co., Inc., Hazard, 
Ky., has assigned to P. J. Alford. 

Joseph A. Smith, Providence, R. L., 
has assigned to Francis A. Cullen. 

An involuntary petition in bankruptcy 
has been filed against William H. Nieder, 
Chicago. 

An involuntary petition in bankruptcy 
has been filed against Aaron Broder, 
Newark, N. J. 

An involuntary petition in bankruptcy 
has been filed against the Clemens Jewel- 
ry Co., Chicago. 

Morton’s Jewelry Store, Detroit, Mich., 
Sol Lachman proprietor, has filed a vol- 
untary petition in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed against the Boiarsky 
Jewelry Co., Inc., Charleston, W. Va. 

A settlement of 25 cents on the dollar 
is being offered by Alto L. Johnston, 
Troy, Ala. Assets are given as $2,820 
and liabilities $4,262. 











In reporting the death last week of 
Frank W. Collom, who passed away at 
his home in Santa Monica, Cal., it was 
erroneously stated that at the time of 
his death he was the Chicago and west- 
ern sales representative of the Bristol 
Seamless Ring Co., New York, while in 
reality he was in the employ of the Star 
Ring Co. Herman R. Holzner, with an 
office at 31 N. State St., has been the 
Chicago representative of the Bristol 
concern for some time, 
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Kentucky Retailers’ Association Revived 





State Organization Holds First Convention in Six Years at Louisville—Interesting Addresses 


Heard, Resolutions Adopted and Officers Elected 


LOUISVILLE, Ky., July 10.—After six 
years of inactivity the old Kentucky Re- 
tail Jewelers Association is back on the 
active list, through the efforts of a few 
staunch members, its officials, and Charles 
T, Evans, secretary of the American 
National Retail Jewelers Association. In 
the one day session the members heard 
several interesting addresses, adopted 
resolutions and elected officers. 

At the morning session last Tuesday 
the attendance was a trifle slim, but 20 
were present at the evening session, fol- 
lowing a dinner. The members are en- 
thusiastic, and reviving interest out in 
the state will be one of the first problems 
undertaken. 

William M. Irion of Matt Irion & 
Sons, Louisville, who presided at the 
sessions, was succeeded as president by 
the former secretary-treasurer, Percy B. 
Stith, head of William Kendrick’s Sons. 
C. M. Bryant, Lemon & Son, was elected 
vice-president and Walter Hartenstein, 
of Moore & Hartenstein, Louisville, sec- 
retary-treasurer. 

At the morning session, called to order 
by President Irion, P. B. Stith, secretary, 
made a financial report, showing a small 
cash balance, and read some communi- 
cations. 

Secretary Evans in a talk stated that 
regeneration of Kentucky would be easy 
and spoke of the importance of keeping 
an organization intact and ready for use 
on call, as had been the case in Kentucky. 

Mr. Evans spoke on various National 
association activities, and especially the 
matter of reduction in the diamond 
tariff to reduce smuggling; and elimina- 
tion from the tariff bill of the proposed 
tax of 30 cents an ounce on raw silver. 
He spoke of the proposed platinum stamp- 
ing act and many other matters that the 
National organization has been handling 
for its members. 

The Capper-Kelly Fair Trade bill was 
discussed along with other legislative 
matters. 

Another speaker on the morning pro- 
gram was A. W. Williams, a business or 
trade writer, and Louisville correspon- 
dent for THE JEWELERS’ CIRCULAR, who 
discussed advertising, selling and mer- 
chandising, causes of old houses passing 
from the trade; the modern in advertis- 
ing, and how the retailer should watch 
the advertising in his trade journals, and 
the smart fiction magazines, in order to 

; better posted on conditions. Mr. 

illiams in part introduced a section of 
a Published article of his, representing 
an interview with a successful merchant 
M another line of business regarding 
merchandising. 

“No store can prosper with a short 
stock composed of slow moving mer- 

ndise for which there is no demand,” 
Said Mr. Williams. “And still there are 


many stores that are loaded with stock 
that should be premium marked, or sold 
as loss leaders. 

“Good buying is even more important 
than good selling, in that well bought 
merchandise can be sold. 

“The retailer can not afford to blindly 
purchase merchandise from the travelers’ 
cases without due regard to its sales pos- 
sibilities. He must school himself as to 
the modern trend of merchandising and 
selling, and in so doing one of his best 
bets is to closely watch the magazines, 





WILLIAM M. IRION, RETIRING 
PRESIDENT 


which go to the smart set, or the people 
who buy the latest and more expensive 
items of merchandise, to say nothing of 
watching the leading trade journals.” 

Mr. Williams then quoted from his 
previously mentioned interview with a 
successful merchant. 

Nominations for officers were made 
from the floor. The election of the officers 
previously mentioned followed. 

William P. Kendrick, of Louisville, 
made the report for the Resolutions Com- 
mittee. 

The Resolutions 


In these resolutions the association re- 
affirmed its belief in the aims, principles 
and polices of the A. N. R. J. A., com- 
mended the officers of the Kentucky or- 
ganization for their efforts in behalf of 
the state body; favors the Capper-Kelly 
bill; urges members to wear jewelry, to 
support the Jewelers Mutual Fire In- 
surance Co., Horological Institute of 
America and the National Jewelers Pub- 
licity Association and expresses thanks 
to manufacturers and wholesalers who 
confine their sales to the legitimate trade, 
but condemns retailing by other whole- 
salers and manufacturers. 

The evening session was taken up 





largely with a discussion of the proposed 
retail jewelry survey, which was led by 
Prentiss M. Terry, for four years man- 
ager of the Louisville office, Bureau of 
Foreign & Domestic Commerce, Depart- 
ment of Commerce. He outlined the ac- 
tivities of the Department of Commerce, 
its various bureaus, and that of the 
Bureau of Foreign and Domestic Com- 
merce. Mr. Terry told the members that 
to make the survey in the jewelry trade 
practical it was necessary that every re- 
tailer fill out every question to the best 
of his ability, giving all information 
available; and with the full understand- 
ing that it was confidential. 

Mr. Terry was followed by Charles T. 
Evans, secretary of the A. N. R. J. A., 
who discussed the committee and other 
work of the national organization in get- 
ting the jewelry survey plan started. 








Jamestown, N. Y., Retail Jewelers 
Organize 


RocHESTER, N. Y., July 12.—Back 
from a pilgrimage over western New 
York in which they set a new local 
retail jewelers’ association in motion 
and laid the groundwork for three 
others, a delegation of members of the 
Rochester Retail Jewelers’ Association, 
this week prepared to launch a new tour 
along the Southern tier. 

The delegation consisted of Russell 
Scheer, vice-president of the Rochester 
organization; E. Lathrop Sunderlin, 
secretary of the State association, and 
L. M. Campbell of Canandaigua. At an 
informal gathering and outing in James- 
town they organized an association there 
which is expected to align itself with 
the State body and called on retailers 
in Batavia, Silver Creek and Fredonia 
to interest them in organization. The 
Rochester men expect to follow up the 
last three calls and also to visit Olean, 
Hornell and Wellsville, which they 
missed this time because of lack of time. 

At Jamestown all three spoke at the 
outing at Panama Rocks, pointing out 
the advantages of local cooperation 
among retail jewelers and urging uni- 
fication with the State organization as 
a body. Fourteen Jamestown jewelers, 
representing about 90 per cent of that 
city’s retailers, attended. Many of them 
already are affiliated with the State or- 
ganization individually. 

The Jamestown men are expected to 
meet to perfect a unified local body some 
time this month. Ait 








Thieves recently broke or cut a hole 
in the front window of the store of the 
Shapiro Jewelry Co., 404 S. Jefferson St., 
Roanoke, Va., during the night, and stole 
rings, watches and oother jewelry of an 
aggregate value of $765. 
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Committees Appointed 





President of National Wholesale Jewelry 
Trade Association Selects Members to 
Act on Various Important Subjects 


PHILADELPHIA, July 16.—At an _ in- 
formal conference here between Jacob 
1 of Baltimore, newly elected pres- 
ident of the National Wholesale Jewelry 
Trade Association, and the official board 
of the organization, a number of im- 
rtant committee appointments were 
made by Mr. Engel. Names of the mem- 
bers, however, will not be announced 
until they have signified their willingness 
to act on these committees. 

The committees are all special ones 
and will have to handle a number of 
subjects aside from those of the regular 
work of the association. The subjects 
they are to consider are: 


American watches. 

Swiss watches. 

Flatware, hollowware and _ toilet 
wares. 

Jewelry, including card goods and 
rings. 

Clocks. 

Diamonds. 

Credits and collections. 





In addition standing committees on 
trade practice conference rules, over- 
head, membership and the national 
stamping act are to be named within a 
short time. Their members will follow 
up the recent report of the survey on 
the distribution of jewelry, and will 
place before manufacturers and import- 
ets the real facts on the distribution of 
the various lines, so distributors and 
others concerned may be properly in- 
formed and take such action as they 
individually believe will be for the best 
interest of the industry. 

Financing of the proposed Institute 
also was discussed informally at the 
conference. 

A busy year is ahead for officials of 
the association as Mr. Engel, is planning 
large amount of constructive work for 
the benefit of the members and the indus- 
Win general. As he is near the execu- 
We officers of the association here, it is 
ected there will be frequent meet- 
i of the official board before the fall 
| season opens. 
f 

"Ms Ancetes, Cau. July 12.—Secre- 
Gy E.R. Allen with the aid of Clarence 
paayon, president of the Southeastern 
Mil Jewelry Trade Association and 

organized the Citrus Empire Re- 
vewelers Association at San Ber- 
fino, this week. The organization 
Mes in its territory: San Bernard- 
Colton, Riverside, Redlands, Beau- 
tand Banning. 

‘Was voted to meet the fourth Friday 
ach month and the following officers 
‘elected for the ensuing year: Presi- 


Guy Lauderbaugh, Redlands; vice- 
fent, John F. Vondy, San Bernard- 
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ino; treasurer, Frank Fisher, Riverside; 
secretary, Paul Noack, San Bernardino. 
It was decided to maintain headquarters, 
for the present, at the Hotel California, 
San Bernardino. 

Directors were selected as follows: 
Hobart Hanf and M. G. Hale, San Ber- 
nardino; C. E. Goldsmith and H. C. 
Schultz, Riverside; William C. Guerth, 
Redlands; Howard Osborn, Banning; E. 
W. Cosgrove, Colton, and Guy F. Kelly, 
Beaumont. The next meeting will be 
held July 25 at which Mr. Hale will talk 
on gems. 








Buffalo Jewelers and Better Business 
Bureau Work to Curb Itinerant 
Auctioneers 


BuFFALO, N. Y., July 11.—Definite 
steps toward curbing the activities of 
itinerant auctioneers;*who have been a 
blight on the local jewelry trade for a 
number of years, was taken at a meeting 
of representative retail jewelers held in 
the Hotel Statler this evening. 

Several weeks ago a preliminary meet- 
ing was held in the Chamber of Com- 
merce, sponsored by the Buffalo Better 
Business Bureau and at that time a 
temporary committee, with Arthur J. 
Block, president of T. C. Tanke, Inc., as 
chairman, was appointed. It was agreed 
at that time that unless an ordinance 
could be drafted which would effectively 
remedy the auction evil that further 
efforts would be wasted. Since then 
counsel for the Better Business Bureau 
has made a study of the question and 
his report has prompted a continuance 
of the campaign with a definite goal in 
view. 

“Every year in the city of Buffalo 
auctioneers are palming off on the public 
a great deal of jewelry, and unless we, 
as legitimate jewelers, get together, the 
practice will continue to operate against 
us,” Chairman Block declared in open- 
ing the meeting. 

“We have scores of complaints in 
respect to itinerant auction sales from 
the public who have been defrauded,” 
Silas T. Leaming, merchandise manager 
of the Better Business Bureau, said. 
“There is a type of auctioneer who sells 
a low grade of merchandise which he 
brings into town for that purpose. A 
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model auction law will work out to the 
benefit of the jewelry trade and other 
lines as well.” 

Other speakers were Sol. L. Levy, 
Alfred H. Dickinson, Gustave A. Frisch, 
Edward Leininger and Morton Meyers. 

The permanent committee, which will 
study auction ordinances in effect in other 
cities, is as follows: Arthur J. Block, 
chairman; Sol. L. Levy, John J. Diebold, 
John M. O’Dea, Jerome A. Scherer, Alvin 
E. Zilliox, S. B. Svensson, George J. 
Schlehr, Alfred Lewin, Edward Leinin- 
ger, Morton Meyers and Alfred H. Dick- 
inson. 





C ———— 





Southeastern, Cal., Jewelers Hold 
Meeting at Huntington Park 


HUNTINGTON PARK, CAL., July 10.— 
Notwithstanding it is vacation period 
and many of the members are taking a 
respite from active business, the South- 
eastern Retail Jewelers Trade Associa- 
tion held its July gathering last eve- 
ning, and there were nearly 30 members 
present. -This is the first meeting held 
in two months. 

President Clarence Runyon being on 
a vacation, his place was filled by S. L. 
Van Gilder who introduced Manager 
Shoemaker of the Los Angeles offices of 
the National Cash Register Co., who 


spoke on “Turnovers.” 


Mr. Shoemaker gave many instructive 
suggestions on how to manage affairs in 
a jewelry store so as to increase the 
turnover. The speaker also stressed the 
necessity for more educational training 
for salesmen. 

Secretary Glen Averill then gave a 
talk on “Perfumery” as a side line in 
jewelry stores and showed how he had 
profited by carrying such merchandise 
which he had installed a short time ago. 

The yearly sale of goods which have 
moved slowly was discussed and arrange- 
ments were made to run a cooperative 
advertisement of the sale which begins 
tomorrow and extends to July 19. Fol- 
lowing the talks there was a round-table 
discussion on many subjects pertaining 
to the jewelry trade. 

The next meeting will be held Aug. 13, 
at which it is expected that a represen- 
tative of the Better Business Bureau will 
be the principal speaker. William Crock- 
er, a member will speak on “The Jewelry 
Business for the Past 40 Years.” 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended July 5, 1930 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


(edtademetenewen weeded $123,376.88 
64,563.49 
Total $187,940.37 

Of this, gold bars exchanged for gold 


coins are reported as follows: 


Date Exchange 
SO Se ee meee ee $15,943.57 
rig ee eis a ealenwae dae Gn are ed 30,414.78 
sy Si lnttrnces CELE Saree. 35,842.70 
OW BO raat catea kad eo ena de cas 10,176.20 
sk) eT rer ee eer Oe ae eee 30,999.63 
Be@icccarwesvuabendaveces  § ateaneune 
NG 364 4a dkeeae seen nas $123,376.88 
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Chicago Jeweler Murdered 





Bandit Shoots Down Mandel Berger When 
Latter Sets Off Tear Gas 


Cuicaco, July 10.—A most tragic 
death occurred yesterday when a lone 
holdup man entered the retail jewelry 
store of the Royal Jewelers, 1317 Mil- 
waukee Ave., and shot and killed one 
of the partners, Mandel Berger. 

Berger was in the store alone when 
the bandit put in his appearance. The 
man asked to have a new strap put on 
his wrist watch. Berger turned around 
to get the strap from a case and when 
he looked up he was confronted with a 
revolver. He immediately set off’ the 
tear gas, and when the bandit discovered 
what had happened he opened fire, two 
bullets taking effect. Windows and glass 
showcases were shattered by the ban- 
dit’s other bullets. Berger tried to fol- 
low the bandit as he escaped from the 
store but collapsed in the doorway. He 
was rushed to St. Mary’s Hospital, where 
he died. 

The bandit made his escape without 
difficulty. Passers-by gave police the 
number of the car, and it was learned 
later that day that the car had been 
stolen from in front of the Studebaker 
Garage on Broadway early that morning. 
On Friday morning the police located the 
stolen car at Loomis and Harrison Sts., 
and are working on a clew. 

Rewards of $2,000 are being offered 
for the arrest, apprehension and convic- 
tion of the bandit. The Chicago Jewelers’ 
Association is offering $1,000. The 
Credit Jewelers of Chicago, of which 
Berger was secretary, are offering $500, 
and the Milwaukee Ave. Chamber of 
Commerce are offering $500. 

Mandel Berger and Peter J. Scher- 
heck entered the retail jewelry busi- 
Ness in 1922, and operated as the Royal 
Jewelers. Both devoted their entire 
time to the business. Berger was born 
in Chicago 34 years ago. 

Funeral services were held on Thurs- 
day afternoon from the Chapel at 2157 
Division St. Interment at Waldheim. 

Berger is survived by his widow Sarah, 
and two children, Shirley and Harold. 
His father and mother, Mr. and Mrs. 
Morris Berger, of California, and two 
brothers, Jacob and Joseph, also survive. 








Chicago High School Students Must 


Serve Prison Terms for Hold-Up 


Cuicaco, July 10.—Victor Noel and 
Arthur Harris, known as the high school 
“sheik” bandits were found guilty by 
Judge Kerner last Thursday and were 
sentenced—Noel from one to 20 years in 
the Joliet Penitentiary, and Harris to 
the Pontiac Reformatory for 18 months. 

Harris and Noel were students at one 
of the prominent high schools, having 
attended class during the day time and 
made a business of robbing in the night 
time. Harris was 16 years old and a 
third year student, while Noel was re- 
Ported to be in his fourth year. Noel 
and Harris were reported to have com- 
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mitted a string of robberies, numbering 
approximately 60 in all. Harris was 
represented by a prominent Democratic 
Legislator. 

Through the vigorous efforts of Pink- 
erton’s National Detective Agency and 
the efforts of Francis V. Healy of the 
law firm of Goldman, Allshouse & Healy, 
attorneys for the Good and Welfare 
Committee of the Chicago Jewelers As- 
sociation, the operations of the bandits 
were detected. Although they were in- 
dicted on more than one robbery, they 
were vigorously prosecuted on the jewel- 
ry holdup. Both the defendants being 
minors, an appeal for consideration and 
probation was made, but the pleas were 
denied and they are now serving their 
terms. 








Notorious Chicago Gunmen Sent to 
Prison on Jewelry Robbery Charge 


CuHIcAGO, July 10.—George Brennan, 
alias “George Ryan,” alias “George 
Reilly,” known as one of the most dan- 
gerous gunmen of the “Bugs” Moran 
gang, pleaded guilty last Tuesday be- 
fore Judge McGoorty to his complicity 
in the robbery of the Cherry & Spieler 
Co., of this city, on Nov. 7, and was 
sentenced to serve 10 years. Brennan 
was a friend of Foster who is now being 
extradited from California for the 
murder of “Jake” Lingle, a Chicago 
Tribune reporter. He was a cohort of 
Harry Higgins, known as a notorious 
jewelry thief and gangster who served 
time in Stillwater, Minn., on a jewelry 
holdup and who, for the past 30 days, 
has been listed among the hoodlums 
missing with Leo Mongoven, another 
lieutenant of the Moran gang and also 
a jewelry thief. 

Brennan is a remnant of the same 
gang Eugene “Red” McLaughlin was 
connected with, and while he pleaded 
guilty, he refused to name any of the 
men implicated in the robbery, although 
various men had been identified by pic- 
tures. Brennan was tried twice. On the 
first occasion the jury disagreed after 
deliberating 54 hours. Twenty minutes 
after they retired from the jury room, 
it was reported that the jury stood 10 
to 2 for conviction and stood that way 
until they were excused by Judge Mc- 
Goorty. 

Brennan gave as an alibi that on 
Nov. 7, when the robbery occurred, he 
was in bed, sick and under the care of 
a doctor. After the first hearing the 
doctor was investigated and in view of 
the fact that it was rumored he would 
not testify again, Brennan decided to 
plead guilty. 

The case against Brennan was pros- 
ecuted by Messrs. Q’Hara and Brown, 
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of the State’s Attorney’s office with the 
counsel of Charles Mueller and Francis 
V. Healy, of the law firm of Goldman, 
Allshouse & Healy, attorneys for the 
Good and Welfare Committee of the 
Chicago Jewelers Association. 








Many Window Smashings in Chicago 
Cleaned up by Arrest of Two 
Men and a Woman 


CuicaGo, July 14.—The Pinkerton Na- 
tional Detective Agency has solved the 
mystery of at least 26 window smashings 
which have occurred on the northwest side 
of Chicago during the past few months 
and, as a result, Edward Jusefowicz has 
been booked at the West Chicago Police 
Station as a receiver of stolen property. 

According to the police Jusefowicz re- 
ceived several watches from Joseph Wall 
and was told to sell them, but not to go 
to any jeweler along Milwaukee Ave. 
Jusefowicz, it is charged, entered the 
store of Louis Newmark, 1607 W. Chi- 
cago Ave., and displayed a watch that 
was immediately recognized as one taken 
from the Newmark window. He was 
arrested and it is said involved Wall, 
who, the police say, later confessed to the 
window smashings and also implicated 
several other boys. Wall is at the Cook 
County Jail awaiting trial. A woman, 
also was arrested, charged with receiving 
stolen goods and contributing to the de- 
linquency of minors. 








Creditors of S. H. DeRoy & Co., Pitts- 


burgh, Pa., Accept Settlement 
of Forty-five Per Cent 


PITTSBURGH, PA., July 14.—The cred- 
itors of S. H. DeRoy & Co., who met 
Wednesday, July 9, in the office of 
Watson B. Adair, referee in bankruptcy 
to listen to the terms of a composition 
offer of 45 per cent, unanimously voted 
to accept the settlement. The United 
States District Court here will be asked 
to confirm the composition on July 21. 

S. H. DeRoy, head of the company, 
states that just as soon as the proceed- 
ings have been closed, his firm will be 
reorganized and a new company formed. 
A charter is to be asked for. The name 
of the firm will not be changed, but the 
concern will be incorporated with a 
capital of $100,000. It had been ope- 
rated as a partnership. 

All of the six stores of the company. 
with two-in Pittsburgh and the others 
in McKeesport, New Castle, Johnstown, 
etc., will be incorporated in the new 
company to be organized. There will be 
no change in the personnel of the com- 
pany. It is also the intention to retain 
all of the old employes, under the new 
management. S. H. DeRoy & Co. are 
one of the oldest firms in Pittsburgh. 








The Stamm jewelry store, formerly lo- 
cated at 512 Chaparral St., Corpus 
Christi, Tex., is now established in new 
quarters at No. 617, the same thorough- 
fare. 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


35 West 47th Street New York, N. Y. 
Telephone Bryant 6506 
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Survey of Retail Jewelry Trade Now On 





Retailers Everywhere Asked to Answer Questionnaire Sent Out by United States Department of 
Commerce at Request of American National Retail Jewelers Association 


WASHINGTON, D. C., July 14.—Retail 
jewelers throughout the United States 
are now receiving a most elaborate ques- 
tionnaire from the Department of Com- 
merce which they are requested to fill 
out at the earliest possible moment. 
About 5000 have already gone out and 
others are being mailed. This is the 
final result of the work of the special 
committee of the American National 
Retail Jewelers Association, and is con- 
ducted by the Department of Commerce 
at the solicitation of the Association. 
It is felt that this questionnaire, if prop- 
erly answered, will result in getting up 
a complete and authentic picture of the 
jewelry business and will fill a long felt 
want to those students of business and 
economics who are seeking to determine 
the weak points in retail jewelry dis- 
tribution, and thus make it possible 
for real and adequate remedies to be 
proposed. 

The Department of Commerce con- 
sented to open its facilities to the work 
and serve as an impartial agency for 
the study of the jeweler’s problems. The 
questionnaire was first worked out by a 
committee of the American National 
Retail Jewelers Association consisting 
of the leading retailers of the industries 
in all sections of the country, and then 
submitted to experts of the Department 
of Commerce. 

Jewelers, in answering the questions, 
although they are asked to sign the iden- 
tification coupon attached to the last 
page, are assured of the utmost secrecy 
and that the information they give will 
not be available to anyone within the 
trade or out. The signature will be 
detached and the figures given will be 
used to obtain totals which will be avail- 
able for everyone. No one need have 
the least hesitation in answering every 
question fully and freely. 





} Speaking of this questionnaire, the 
erican National Retail Jewelers As- 
Sociation, in the July A. N. R. J. A. 
Bulletin just issued says in part: 


RESEARCiI WORK—PAST AND PRESENT 


Ever since 1919 the Association has 
red surveys of a similar character, 
although considerably smaller in scope, 
Which have been conducted by the Bu- 
Teau of Business Research of the Har- 
Yard Graduate School of Business Ad- 
Ministration. Reports of these surveys 
have been made through a special bulletin 
published by the Harvard Business Re- 
Search Bureau. The present survey will 
Cover practically all of the ground of 
previous surveys but, in addition, 
Will throw much light on more general 


factors which have not been included in 
the studies thus far. 


THE DEPARTMENT OF COMMERCE WORK 


Previous to the annual convention held 
at Cleveland last September negotiations 
were entered into between officers of the 
Association and Dr. Julius H. Klein, the 
assistant. secretary of Commerce at 
Washington. Following that preliminary 
move Dr. Frank M. Surface, director of 
the Bureau of Foreign and Domestic 
Commerce, had several conferences with 
the secretary of the Association, as a 
consequence of which Mr. James W. 
Millard of the Domestic Commerce Divi- 
sion appeared as a speaker on the pro- 
gram of the annual convention at the 
Hollenden Hotel in Cleveland. The mat- 
ter of conducting the proposed survey 
was taken up in convention and voted 
upon favorably. As the result of that 
action a special Questionnaire Commit- 
tee was appointed to act in cooperation 
with the Department of Commerce in 
formulating plans for the work. This 
committee included the following mem- 
bers of the Association: 


THE A. N. R. J. A. COMMITTEE 


Charles Hammarstrom of Marcus & 
Co., New York city; Edward F. Her- 
schede, Frank Herschede Co., Cincinnati, 
Ohio; Wm. G. Thurber, Tilden Thurber 
& Co., Providence, R. I.; James King- 
man, vice-president Smith-Patterson Co., 
Boston, Mass.; Percy Loud, Wright, Kay 
& Co., Detroit, Mich.; A. J. Sundlun, 
Kahn & Co., Washington, D. C.; Norman 
E. Hascall, president, J. J. Freeman Co., 
Toledo, Ohio; H. R. Avery, Webb C. Ball 
Co., Cleveland, Ohio; Simon Linz, Linz 
Bros., Dallas, Tex.; Emil J. Scheer, 
Rochester, N. Y.; Walter Jaccard, Jac- 
card Jewelry Corp., Kansas City, Mo.; 
Charles T. Evans, secretary, American 
National Retail Jewelers Association, 
New York city. 


WHY THE QUESTIONNAIRE STUDY 


Negotiations, up to this point, had es- 
tablished the fact that a questionnaire 
study would be the only feasible means 





for securing the general and specific 
data desired from a large percentage of 
the members of the Association. It had 
been suggested earlier in the game that 
it might be desirable to make prelim- 
inary study by the “spot case” method— 
that is to say to make a very thorough- 
going study of several selected and rep- 
resentative stores, and thereby deter- 
mine the exact course-of action to be 
followed in a more general study to be 
undertaken later. However, such a type 
of study would entail a larger outlay 
of money from the Association than was 
available for the work; and the Depart- 
ment of Commerce itself was in no posi- 
tion to lend any financial aid to such a 
study. As a result of this condition the 
questionnaire study was the one finally 
decided upon. The Department of Com- 
merce has agreed to act in an official 
capacity in developing the questionnaire 
materials, analyzing the results, and in 
the preparation of a special Government 
Report to cover the results of the survey. 
The Association, however, is bearing the 
special expense incident to the actual 
work of the survey, including the salary 
of a research specialist, who is working 
in cooperation with the Department of 
Commerce. 


THOSE IN CHARGE OF WORK 


Detailed responsibility for the conduct 
of the Survey has been turned over to 
the Domestic Commerce Division, of 
which H. C. Dunn is chief officer. Mr. 
Dunn, in turn, selected Paul W. Stewart 
of the Domestic Commerce Division to 
act as the directing head of the project. 

Eric T. King, chief, and E. J. Breyere, 
of the Specialties Division have had an 
active part in the preliminary work, and 
later will cooperate in the analysis of 
results and the preparation of the final 
report. 


DEVELOPMENT OF QUESTIONNAIRE 


After several months of study and 
preliminary work on the part of the 
officers of the Association and the Ques- 
tionnaire Committee, a meeting of that 
committee was held in New York on 
Jan. 25. This meeting was attended by 
the following members of the Question- 
naire Committee: Messrs. Hammar- 
strom, Hascall, Jaccard, Kingman, Loud, 
Scheer, Sundlun, Thurber and Secretary 
Evans. In addition, W. G. Jamison, 
commercial agent of the Department of 
Commerce of Chicago, IIl., who had been 
instrumental in developing the project 
in its earlier stages, sat with the com- 
mittee in this conference. Dr. Paul H. 
Nystrom of Columbia University, a 
member of the Board of Consulting 
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What About Judy O’Grady 
and Mr. O°G 9 


who work in the factory or clerk 
in the store? They can’t afford 
genuine emeralds, rubies. But 
they desire worthy adornments, 
too. 




















Nathan “Tru-Stones” are made for the masses. Their as- 

tonishing resemblance to nature’s originals—the surpassing 
pM kc ini isi i MY hardness and brilliance of Nathan “Tru-Stones” make them 

The “New Vogue” ideal for use as birthstones. This adaptation of “Tru- 


: Stone” Birthstones is opening up a new field of profits for 
Birthstone for alert jewelers. 
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18 Stone” Birthstones. 
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Economists of the Association, also 
participated in the discussion. 

A number of tentative questionnaires 
had been prepared by individual members 
of the committee; these were submitted 
for study at the meeting. After an inter- 
change of ideas concerning the nature of 
the questionnaire to be used, a com- 
posite form of questionnaire was drawn 
up and turned over to a subcommittee 
consisting of Messrs. Hammarstrom, 
Sundlun and Loud. On Feb. 19 the first 
four members of this subcommittee met 
in conference with representatives of the 
Department of Commerce, at which time 
certain matters relating to the final 
form of the questionnaire were taken 
up and decided upon. Since that time 
the development of the work has been 
entirely in the hands of the Department 
of Commerce. 


OUR SPECIAL REPRESENTATIVE IN THE 


WORK 


To assist Mr. Stewart in carrying on 
the work. the Department of Commerce 
secured the services of George P. Carl 
to act in the capacity of a cooperative 
agent in preparing the questionnaire, 
looking after the tabulation and statis- 
tical treatment of the results, and to 
assist in the final preparation of the 
special Government bulletin. 


SAMPLE QUESTIONNAIRE IN THIS BULLETIN 


A copy of the questionnaire in its final 
form is to be found in this issue of the 
Bulletin. The questionnaire itself will 
be mailed from Washington within a 
few days and will be sent to all members 
of the Association. As a preliminary to 
filling out and returning the question- 
naire, each member of the Association 
is asked to study carefully the reproduc- 
tion of the questionnaire and supplemen- 
tary sheet in this Bulletin. Some time 
may be gained by going through the 
questions carefully and securing data 
which may not be readily available at 
the present moment, so that it may be 
entered quickly on the regular question- 
naire and returned to Washington with- 
out delay. It should be emphasized, 
however, that the regular questionnaire, 
and not the reproduction in this Bulletin, 
is the thing to be returned to Washing- 
ton. In other words, do not clip the 
pages from this Bulletin and return 
them to the Department of Commerce. 
It is suggested that the reproduction in 
this Bulletin be filled in along with the 
regular questionnaire and kept for ref- 
erence. 


CAREFUL STUDY AND CONSIDERATION 
REQUESTED 


A study of the reproduced question- 
naire in this Bulletin will give some in- 
dication of the ground to be covered by 
the study. While it is probable that 
Many stores will be unable to supply 
all of the data asked for, each member 
is urged to make as complete a return as 
Possible. A very high percentage of 
teturns is expected and, even though it 
Proves to be impossible to secure all 
data for all stores within the large 
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group, there should be a sufficient num- 
ber of returns to justify general con- 
clusions on nearly every item. 


GENERAL TRENDS WILL BE ESTABLISHED 


Certain general trends concerning the 
operation of retail jewelry stores will 
unquestionably be established very clear- 
ly and conclusively. Heretofore, in 
studies of the retail jewelry business, 
emphasis has been placed almost entirely 
upon the matter of operating costs and 
various financial considerations. These 
factors, it will be observed, are also 
included in this study; but, in addition, 
a number of things of a more general 
nature occupy a prominent place. 


A GOVERNMENT SURVEY 


The entire facilities of the Depart- 
ment of Commerce are available for 
complete statistical analysis and inter- 
pretation of results secured from the 
survey. The project is being conducted 
in exactly the same way that all Govern- 
ment studies of this kind are made; that 
is to say, all returns will be treated as 
confidential matter, the results will be 
set forth in group totals without specific 
mention of individuals within the groups 
and the identity of any store making a 
return becomes a matter solely for the 
Department of Commerce, available to 
no other Government department. 


WHEN RETURNS ARE DESIRED 


It is expected that all returns of ques- 
tionnaires will be in the hands of the 
Department of Commerce by about Aug. 
15. The tabulation of data will begin 
as soon as the first returns are received 
and will continue throughout the period 
during which the questionnaires are 
mailed back to Washington. The analy- 
sis of the results from several thousands 
of these returns will naturally require a 
considerable period of time. It is hoped, 
however, that certain things of general 
interest will have been established by 
the time of the Annual Convention, to 
be held in September, and that some pre- 
liminary report will be presented to the 
convention at that time. The final re- 
sults will be set forth in a special De- 
partment of Commerce Bulletin. 

(The Bulletin then goes on to give a 
sketch of the careers of Messrs. Stewart 
and Carl.) 


ADVANTAGES OF SURVEY 


Certain obvious advantages are at- 
tached to any study which brings to light 
a very comprehensive set of facts con- 
cerning the operation of any type of 
business. The fact-finding facilities of 
the Department of Commerce will be 
used extensively in the survey. How- 
ever, in the final report every effort will 
be made to carry the results far beyond 
the mere recording of data and statisti- 
cal presentation of facts, and to present 
them to the laymen so that they may 
be easily understood and capable of 
worthwhile application in the operation 
of the business. The facts themselves 
will represent a far more comprehensive 
and diversified set of items than has 
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heretofore been covered in studies of the 
retail jewelry business. 


THE FINAL REPORT 


Consequently the final report will be 
in such a form that every retail jeweler 
should be able to draw from it valuable 
suggestive material, by means of which 
he may study his own business and meth- 
ods of operation alongside those of stores 
similarly situated in various respects. 


GROUPING AND ANALYZING FIGURES 


Preparation is being made for group- 
ing and analyzing results according to a 
wide variety of classifications. Stores 
will be grouped not only according to 
size, but also with respect to many other 
factors, such as geographic and store 
location, size of city, characteristics of 
population, size of personnel, type of 
ownership, and so forth. The Depart- 
ment of Commerce will present certain 
general conclusions as a result of the 
complete piece of work; but, in addition 
to that, each jeweler, after the final re- 
sults have been secured, will have an 
opportunity to make a further analysis 
of his own situation as described above. 


BENEFITS OF SURVEY 


Aside from the benefits which should 
result from these comparisons, the sur- 
vey should do much to stimulate the 
thought of retail jewelers throughout 
the country, and should render assistance 
in effecting a community of ideas and a 
certain amount of standardization with 
respect to operating methods. It is ob- 
vious that there is a tremendous varia- 
tion in practices, in policies, terminology 
and accounting methods in jewelry stores 
throughout the country. While com- 
plete standardization of thought is by 
no means a fundamental aim of this sur- 
vey, there are undoubtedly a number of 
things in which advantage could be 
gained from a clearer understanding and 
the adoption of at least some common 
practices. It is hoped that the survey 
will give impetus to the movement for 
reaching such understandings, and in 
the determination of certain standard- 
ized methods and practices. 





— 





Death of Joseph Haskell 


Joseph Haskell, diamond importer, 65 
Nassau St., New York, died July 9 at 
his home in the Metropolis after a pro- 
longed illness of heart disease. He was 
60 years old at the time of his death. 
The funeral was held last Thursday 
from the Alpen Bros. Funeral Parlors, 
216 Lenox Ave., New York, with a burial 
in Mount Hebron Cemetery, Long Island. 

Mr. Haskell was born in Russia in 
1870 and came to this country in 1887. 
He entered the jewelry business here in 
1888 and was employed for 14 years as 
a traveling representative by various 
New York jewelry and diamond import- 
ing concerns. In 1902 he established him- 
self in the diamond importing business at 
21 Maiden Lane, later moving to 65 
Nassau St., his late business address. 

Mr. Haskell is survived by a daughter. 
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buyer. This gives our firm 
an advantage which large 
users of diamonds cannot 
fail to recognize. 
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tageous for you to consult 
us for your coming dia- 
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Banking Service for the Jewelry Trade 
WE offer to jewelers the special facilities developed through 


years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING TRust COMPANY 
81 Fulton Street, New York 
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Charles A. Whiting Celebrates His 50th 
Year with the Whiting & Davis Co. 


PLAINVLILE, Mass., July 12.—The 
Whiting & Davis Co. clambake to cele- 
prate the 50th anniversary of Charles 
A. Whiting’s connection with that con- 
cern was held today, when all the em- 
ployes of the firm, members of the Plain- 
ville fire department, members of John 
Edward MacNail Post of the American 
Legion, Plainville town officials, per- 
sonal friends and merchants of this town 
were personal guests of Mr. Whiting, 





CHARLES A. WHITING 


who gave the bake. There were more 
than 700 persons in the gathering. 
There was a band concert by the 
Weymouth Post American Legion Band 
during the afternoon and a long card 
of field sports and athletic games fur- 
nished amusement. Prizes were awarded 
the winners in the several events. 
Guests came from far and near and 
included business associates, relatives, 
wholesalers and representatives of the 
local clergy. In fitting words, Sturgis 
Rice, general manager, and son-in-law 
of Mr. Whiting, opened the ceremonies 
and presented to him on behalf of the 
Managers Association a specially struck 
gold medal commemorating the event. 
Mr. Whiting responded with very fit- 
ting words outlining some of the high 
lights during the past 50 years. He told 
how he walked to Plainville (legend has 
it, leading a cow) and accepted a posi- 
tion as office boy with Wade, Davis 
& Co. He said that the factory was 
closed on the day of his arrival, and 
would not open until Monday morning. 
This set him back a matter of 90 cents 
on his board bill, and he said he had not 
caught up even today. He spoke of the 
early days when his wife was the office 
girl and he the office boy. He mentioned 
the numbers of employes, 245 in number 
who have been with the company for 
more than five years, and expressed sur- 
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prise that so many could starid him for 
so long. 

Mr. Whiting was born July 4, 1864, 
at Cumberland, R. I., and came to work 
for the Wade & Davis Co., as office boy 
on July 13, 1880. He became a member 
of the firm in 1896 and the name was 
changed to Whiting & Davis in 1907 and 
a year later Mr. Whiting having pur- 
chased Mr. Davis’ interest, and the busi- 
ness became incorporated under the 
present name of the Whiting & Davis 
Co., Ine. 

Yesterday all employes who have 
worked for the Whiting & Davis Co., 
Inc., for more than five years were given 
service buttons by Mr. Whiting. Head- 
ing the list were Oscar Walden, Thomas 
Tierney and John Leffler, each of whom 
has been in the employ of this concern 
for more than 50 years. 
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Death of William S. Tayler 


SAN JOSE, CAL, July 10.—William S. 
Tayler, 87 years old, died in this city, 
last Saturday. Funeral services were 
conducted under the auspices of San 
Jose Lodge No. 10 F. and A. M. and 
interment was in Oak Hill Cemetery. 

A native of Canada, Mr. Tayler was 
a school teacher at Iowa Hill, Cal., and 
later helped to build one of the first 
transcontinental railroads. In the 80’s 
he took up the work of confidential mes- 
senger for San Jose jewelers, traveling 
between that city and San Francisco. 
He also carried important documents for 
attorneys. For over 43 years Mr. Tayler 
went back and forth between the two 
cities six days a week. 

Mr. Tayler earned the reputation of 
having covered more miles than any 
other trade representative. It is esti- 
mated that he traveled more than one 
and one-third million miles, or a dis- 
tance equivalent to 53%, times around 
the world, and although the jewelry he 
transported would aggregate a huge 
fortune, he was never molested by thugs. 

The late Mr. Tayler is survived by his 
widow, his son and daughter. 








Harold Reed 


Harold Reed, retired jeweler of Port 
Richmond, Staten Island, N. Y., died 
recently from heart disease at the age 
of 63 years. The funeral was held with 
Masonic honors from the home at 82 
College Ave., Westerleigh, S. I., with 
burial in Valhalla Cemetery. 

Born in Sandefjord, Norway, Aug. 30, 
1866, Mr. Reed was educated in the 
elementary schools of that country. He 
later attended a watchmaker’s institute 
in his native town. In 1886, he removed 
to Jersey City, N. J., remaining there 
until 1890. During this period he served 
as apprentice in a jeweler shop. 

In the spring of 1890 he was called 
to Elgin, Ill., where he remained until 
1915 working in the Elgin watchmaking 
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plant. Coming to Staten Island, he 
opened a modest jewelry shop at 1545 
Castleton Ave., Port Richmond. In the 
spring of 1916 he founded a larger store 
on Richmond Ave. 

Celebrating his 60th birthday in 1927, 
Mr. Reed announced his retirement from 
business. He was succeeded by Harry 
Reed, his son, and Frank Russell, his 
son-in-law. 

Surviving him are: his widow, Linda 
Reed; two daughters and one son. 

Mr. Reed was prominent in fraternal 
and sporting circles. He was a mem- 
ber of Norsemen’s Lodge, F. & A. M., 
No. 878; and the Empire Commandery 
No. 66, Staten Island. 





Moritz Newman 


CuHIcaGo, July 10.—Funeral services 
for Moritz Newman, an old and well 
known figure in the manufacturing 
jewelry trade, was held on Monday, from 
Furth’s Chapel, and interment was at 
Graceland. Mr. Newman, passed away 
at the Chicago Memorial Hospital on July 
3, following an operation for gall stones. 
He was 85 years of age. 

About 45 years ago Mr. Newman en- 
tered into the manufacturing jewelry 
business. He had a small shop on W. 
Madison St. Business grew and he took 
larger quarters in the Masonic Temple. 
Later two of his sons, Dan and Dave, 
entered the business, and 15 years ago 
they took complete charge. 

Deceased was always in the best of 
health, and up to the time he was taken 
sick he made trips to their offices in the 
Silversmiths building. He commenced to 
fail about three months ago, following 
the death of his wife. 

Mr. Newman is_ survived by five 
daughters and three sons. 


Louis Graubarth 


CuicaGco, July 10.—Louis Graubarth, 
well known jewelry representative, with 
headquarters in New York, passed away 
suddenly Monday morning from a heart 
stroke, while leaving the main offices of 
Olsen & Ebann, located on the fourth 
floor of the Republic building. 

Mr. Graubarth, who _ represented 
Friedman & Co., 11 W. 32nd St., New 
York, arrived in Chicago, on July 4. In 
making his calls early Monday morning 
he called on “Joe” Payer, jewelry buyer 
for Olsen & Ebann. He was saying 
good-bye and laughing walked to the 
counter to pick up his hat when he fell 
over, dead. 

The deceased, who was in his early 
50’s, had been connected in the jewelry 
business all his life. He spent the 
greater part of his time in New York. 
About 10 years ago he came to Chicago 
and established offices for Blacher Bros. 
He remained in this capacity for about 
five years, and then became associated 
with the Indra Pearl Co. Later he made 
connections with Friedman & Co. and 
during the past five years made his head- 
quarters in New York. 

A bachelor, the deceased, is survived 
by his sister, with whom he lived, and 








(Continued on page 93) 








NEW YORK NOTES 


The C. D. Jewelry Shop, manufacturer 
of watch crystal blanks, formerly at 40 
John St., is now located in new and 
larger quarters at 41 John St. 

J. J. Schneider formerly New York 
representative for the Potter & Buffinton 
Co., is now representing the Alvin Corp., 
in New York City, Philadelphia, Balti- 
more, Washington and New England. 


Announcement has been made that the 
store and factory of S. Pollack, manu- 
facturing jeweler, 73 Forsyth St., will 
be closed, starting tomorrow (Friday), 
until Aug. 4, due to the annual vacation 
of the employes of that concern. 


Harry B. Schreiber, western repre- 
sentative for The Sterling Silver Mfg. 
Co., Providence, R. I., was stricken at 
Spokane, Wash. on June 16 and is now 
at the Medical Center Neurological In- 
stitute in New York in a critical con- 
dition. 

W. Schneiderman, president of the 
Bronx Retail Jewelers Finance Corp.; 
I. Geffen, vice-president, and Morris 
Langer, of the Lenrud Watch Co., 9 
Maiden Lane, left last Sunday on an 
automobile trip for a two weeks tour of 
Canada, returning to New York about 
July 27. 

William B. Peck head of the Waite 
Thresher Corp., with an office at 21 
Maiden Lane, returned last week from 
a week’s visit to Providence, R. I., where 
he called at the concern’s factory. While 
“down East” Mr. Peck enjoyed several 
days of cruising and had an opportunity 
of viewing at close quarters several 
yachts which will soon compete in the 
international yacht races. 


The sympathy of the trade is being 
extended to Henry Slabotzky, diamond 
importer, 2 W. 46th St., in the recent 
death of his father, Jacques Slabotzky, 
of Antwerp. The elder Mr. Slabotzky 
was a well known figure in Antwerp 
where he established himself in the dia- 
mond business in 1872. He was one of 
the founders of the Diamond Club of 
Antwerp. Mr. Slabotzky was 69 years 
old at the time of his death. 

Lambert Bros., jewelers, 60th St. and 
Lexington Ave., inaugurated the formal 
opening of their new store July 9 by 
the presentation of prizes to the owners 
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of the three oldest wedding rings pur- 
chased from the establishment. After a 
lunch at which were entertained the re- 
cipients of the gifts as well as 12 other 
of the old customers of the store, J. B. 
Tucker, oldest employe of Lambert Bros., 
having been with the concern for 35 
years, presented the gifts. Mrs. Michael 
Ryan of Flushing, Queens, owner of the 
oldest ring, received a diamond wedding 
ring. Mrs. Samuel Blumenthal of West 
Hartford, Conn., owner of the next old- 
est, received a sterling silver bowl, and 
Mrs. Frances Delaney of the Bronx, 
owner of the third oldest ring, received 
a pair of silver candle sticks. 


A careful burglar who gently pried 
loose a pane of glass from the office door 
of Dr. David Bloom, dentist, at 2105 
Seventh Ave., situated directly over Her- 
bert’s jewelry store, 163 W. 125th St., 
early last Thursday morning gave up his 
futile attempt to bore through the floor 
into the jewelry establishment when he 
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met with the combined resistance of 
several large water pipes and an eight. 
inch hardwood floor beam. The 
marauder left a note reading “I wil] 
take another day for it,” signed the 
epistle with three small circles and then 
helped himself to about $50 worth of 
the dentist’s finest instruments. On the 
evening of July 9, the night before the 
attempted burglary, a man came into 
the dentist’s office to have his teeth 
examined, and his description tallies 
with that given by the proprietor of a 
clothing store around the corner on 
125th St., from which entrance to the 
jewelry store would also have been pos- 
sible. The police have this description 
and are working with it as a clue. 


What will probably be the last oppor. 
tunity for the surviving members of the 
old Jewelers League to get together will 
be the meeting to be held at the rooms 
of the Jewelers 24 Karat Club, 15 Maiden 
Lane, Tuesday, July 29, at 2 P. M. The 
old Jewelers League (which was later 
the Assurance League of America), fi- 
nally merged with the Order of the 
Golden Seal and became the Jewelers 
Manhattan Camp of that body. When 
the Golden Seal Assurance Society was 
wound up recently, the surviving men- 
bers of the camp were reinsured by. the 
Metropolitan Life Insurance Co. and the 
Jewelers Manhattan Camp ceased to 
exist. However, there was a small camp 
fund which was held apart from the in- 
surance premium paid by the members 
which still remained in the treasury of 
the camp. At the suggestion of the In- 
surance Department of the State of New 
York, the officers of the Jewelers Man- 
hattan Camp have called this meeting, 
July 29, to get the views of the members 
as to the distribution of the funds re 
maining in the treasury. 


At a special meeting of the Brooklyn 


Retail Jewelers Association held last 


Thursday evening in the Johnson build 
ing, 8 Nevins St., Brooklyn, several mat- 
ters of interest to the retail jewelry 
trade were discussed. Phineas Peters, 
president, who had called the meeting 
for the purpose of planning the coopera 
tion of his organization with the national 
association at the coming A. N. R. J. A 
convention, to be held at the Hotel Pent- 
sylvania, Sept. 14 to 19, spoke briefly 
regarding the responsibility of the local 
jewelers to make their fellow members of 
the trade from all parts of the country 
feel at home and to help make this event 
one of lasting significance to the jewelry 
trade at large. During the course of the 
meeting the looming luxury tax was 
spoken of, and the importance of a strong 
organization to fight such evils as would 
tend to subvert the prosperity of the 
trade in this State was emphasized. The 
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meeting was well attended, and following 
the business session the jewelers enjoyed 
asocial hour, at which refreshments were 
served. 

Announcement has been made that the 
McRae & Keeler Co., Inc., Attleboro, 
Mass., has opened an office in Room 1206, 
15 Maiden Lane, with C. W. Gould in 
charge. 

It was announced this week that the 
pusiness of M. Guggenheim, Inc., 392 
Fifth Ave., has been bought back by 
Mr. Guggenheim, formerly president of 
the concern. 

An assignment for the benefit of cred- 
itors, filed last Tuesday, has been ex- 
ecuted by Abwirth, Inc., jeweler, at 439 
Seventh Ave. James S. Friedman, 277 
Broadway is the assignee. 

Al Foss, representing the W. C. Edge 
Jewelry Co., Inc., of Newark, N. J., and 
the Mandalian Mfg. Co., of North Attle- 
boro, Mass., has moved his office to Room 
1206 at 15 Maiden Lane. 

Jacques Japka and David Dab have 
recently formed a co-partnership and 
will hereafter trade under the style of 
the La France Jewelry Shop, with a 
plant and office at Room 502, 64 Fulton 
St. The concern will specialize in the 
manufacture of flexible platinum brace- 
lets. 

A voluntary petition in bankruptcy 
was filed July 9 in the United States 
District Court by William Sude, jewel- 
er, 64 W. 48th St. The schedules show 
liabilities of $29,132, while the assets 
amount to $6,808. R. P. Shepperson was 
designated as referee by Judge Goddard, 
and the Irving Trust Co. was appointed 
as receiver last Friday. 

An involuntary petition in bankruptcy 
was filed Monday in the United States 
District Court against the Superfine 
Watch Co., 561 Broadway, a co-partner- 
ship composed of Paul Rabkin, Solomon 
Rubman and Joseph Y. Perelman. The 
petition was filed by Henry Escher, at- 
torney for the Banque Populaire Suisse, 
petitioning creditor, with a claim of 
$90,227, 

The sales representatives of Baskin 
Bros., manufacturing jewelers, 33 W. 
60th St., are now in their respective 
territories with their new fall lines. 
Leon E. Glouskin, covering the entire 
South; Albert Adler, the East; Harris 
Baskin, the Middle West, and Herman 
L. Baskin, the Mid-Atlantic and New 
England states. Through a typographi- 
cal error the address of this concern: was 
reported in last week’s issue of THE 
JEWELERS’ CIRCULARgas being 33 W. 40th 
St. The correct address is 33 W. 60th St. 

At a recent meeting of the Gem Club 
of New York, it was decided not to hold 
any meetings during the months of July 
and August. The next regular dinner 
and business meeting will be held in 
September and in addition the entertain- 
ment committee is at work on plans for 
a “Week-end Outing” during which the 
individual and team champions will be 
decided in golf, tennis, swimming, hand- 
ball and baseball for 1930. F. O. Porter 
has this in charge and from all indica- 
tions the members are assured of an en- 
joyable time. 
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A meeting of The Bronx Retail 
Jewelers Association was held July 8, 
with President A. Landau presiding. 
This meeting was the first held by that 
organization during the summer months 
and was called for the purpose of dis- 
cussing plans for the coming national 
convention. The report of the outing 
given by the Bronx association on June 
29 was next heard, which described the 
excellent time enjoyed by the jewelers 
at a farm at North Branch, N. J. The 
farm is the property of Joseph Menzer, 
a member of the Bronx association, and 
some of the jewelers belonging to the 
Metropolitan association also partici- 
pated in the outing. Praise was extended 
by the jewelers to Mr. and Mrs. Menzer 





and Mr. and Mrs. Firkin, active members 
who have been diligent in the campaign 
to persuade the jewelers in their neigh- 
borhoods to take cognizance of the cus- 
tom of closing at 7 p.m. Tuesday and 
Friday evenings. 

At the meeting of the Executive Board 
of the Retail Jewelers Association of 
New York, held at the Hotel Astor last 
Friday evening, several matters of in- 
terest to the jewelry trade were discussed. 
A. Landau, chairman, presided at the 
meeting. Contrary to custom, this meet- 
ing during the summer months was 
called especially to plan for the coming 
national convention to be held at the 
Hotel Pennsylvania, Sept. 14 to 19, and 
in connection with this the drive for new 
members now being carried on by the 
local organizations was discussed. Those 
jewelers desiring to do so may join their 
local association at the present time, 
this privilege extending up until the time 
of the convention, free of any initiation 
fee, and also they benefit by the fact 
that all active local associations have de- 
cided to pay half of the registration 
charges for their members. Counselor 
David Greenberg, attorney for the Board, 
was found to be guilty of the omission 
of that requisite article of attire, the 
searf pin, and was charged with a fine 
of 50 cents, according to the ruling de- 
cided upon at a previous meeting. The 
meeting was considerably enlivened by 
the attendance of the ladies. 

In the Court of General Sessions last 
week, Judge Donnellan handed down a 
decision denying the motion of counsel 
for Archduke Leopold of Austria to in- 
spect the minutes of the grand jury 
which indicted him last April for alleged 
participation in the theft of the $350,000 
diamond Napoleon necklace from his 
aunt, the Archduchess Marie Therese of 
Austria, last February. The attorney 
for Leopold had contended that there 
was no evidence contained in the minutes 
that would in any way incriminate his 
client, and that the Archduke’s part had 


been merely to authenticate the necklace 
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at the time of the sale. The necklace, 
which was a gift of Napoleon Bonaparte 
to his Empress, Marie Louise of Austria, 
on the birth of their son, L’Aiglon, in 
1811, was sold for $60,000 to David M. 
Michel, a jeweler at 2 W. 47th St., by 
Charles L. Townsend, who had repre- 
sented himself as a former Colonel in the 
British Secret Service in Egypt. Town- 
send and his wife, Gervez Baronti Town- 
send, who had posed as a princess, were 
named in the indictment with the Arch- 
duke. The couple are in hiding. Arch- 
duke Leopold pleaded not guilty to the 
indictment a few days after it had been 
returned, and was released in $7,500 bail. 
Last Friday he surrendered himself and 
entered the Tombs in the hope of getting 
an early trial. 








Alliance, Ohio, Police Hold Check 
Swindler Who Swindled Jewelers 


ALLIANCE, OHIO, July 11—A man from 
Sebring, Ohio, is being held for the 
grand jury in $2,000 bond on a charge 
of forgery, following his arrest here. 
The prisoner pleaded guilty to the charge 
when arraigned at a preliminary hear- 
ing. 

Prompt action by Leonard Rudner, 
proprietor of Rudner’s jewelry store, E. 
Main St., was responsible for the capture 
of the man, who has confessed to police 
of having forged many checks in this lo- 
cality, several jewelers being victims. 
His activities date back for more than 
two years. 

Rudner became suspicious of the man’s 
check for $35 when tendered in payment 
for jewelry merchandise and called the 
police. The prisoner confessed he had 
been carrying on the scheme for the past 
two years, usually selecting a jeweler as 
a victim. 








Bandit Pair Hold Up and Rob 
New York Jewelers 


Two bandits accosted A. S. Scharf, 
manufacturing jeweler, 149 Canal St., 
New York, last Monday at 5 p. m., while 
he was in the store of Morris Leibowitz, 
100 Forsyth St., and at point of a gun, 
relieved him of sample cases containing 
ring and bracelet mountings valued at 
between $8,000 and $10,000. They 
also took two trays of jewelry worth 
about $2,000 from Mr. Leibowitz. 

Leaving his car parked at the curb, 
Mr. Scharf had entered the Leibowitz 
establishment and was in the act of 
showing the jeweler his merchandise 
when the thugs came into the store. 
Drawing their guns, the intruders seized 
Scharf’s sample case which lay open on 
the counter, and grabbing what they 
could of Leibowitz’s stock, rushed out 
and jumped into the manufacturer’s 
large sedan, which also contained several 
sample cases full of jewelry, thus making 
their escape. The automobile was dis- 
covered Tuesday, abandoned at 51st St. 
and First Ave., New York. 

Mr. Scharf’s insurance amounted to 
$2,000. 





PROVIDENCE 


A. Rosenheim, of the Rosenheim Co., 
has the sympathy of the trade in the 
death of his wife last week. 

At the annual meeting of the stock- 
holders of the Citizens Savings Bank last 
week Charles C. Darling and Arthur 0. 
Ostby were elected trustees. 

A. G. Brant, manufacturer of findings, 
67 W. Friendship St., was married the 
past week to Miss Rosella Curtis and is 
now on a wedding trip through the Middle 
West. 

Sympathy of the entire trade is ex- 
tended to the Brier brothers—Benjamin, 
Harry and Charles—of the Brier Mfg. 
Co., on the recent death of their father 
in this city. 

The Excell Mfg. Co.’s plant, 45 Rich- 
mond St., has been closed down the past 
week to give the employes a vacation 
period, and to renovate the factory and 
make repairs to the machinery. 

Joseph A. Smith, doing business at 24 
Conduit St., this city, has made a gen- 
eral assignment to Francis A. Cullen for 
the benefit of creditors. No statement 
has been made as to the assets and 
liabilities. 

James A. Andrews, an expert jewelers’ 
toolmaker and for the last 15 years asso- 
ciated with The Hadley Co., died last 
week. He was a 32nd degree Mason and 
a member of several Scottish Societies. 
He is survived by three sisters and a 
brother. 

Under a new law which became op- 
erative July 1, all limited partnerships 
doing business in Rhode Island are 
obliged to file articles of partnership as 
specified in the law. Forms for this pur- 
pose may be obtained from the Secretary 
of State with whom the document must 
be filed. 

Manuel Mederios, 17 years old, of Fall 
River, and Francis Nannery, 16, of this 
city, were each fined $10 and costs in 
Sixth District Court on Thursday when 
they pleaded guilty to the charge of steal- 
ing 150 pounds of metal scrap valued at 
$25 from the shop of Charles Silverman, 
323 Eddy St. 

The Dale Mfg. Co., Inc., this city, has 
been incorporated under the laws of 
Rhode Island to conduct a manufacturing 
jewelry business with an authorized capi- 
tal consisting of 620 shares of common 
stock of no par value. The incorporators 
are John E. Canning, Andrew P. Quinn 
and Joseph P. Canning, all of Providence. 

Assessed for $169,500, the Pressed 
Metal Co.’s plant, manufacturers of 
metal ornaments, specialties and novel- 
ties, on Campbell St., Pawtucket, was 
sold recently at public auction to Mrs. 
Ada L. Kirby of this city, mortgagee of 
the property, for $50,000. Mrs. Kirby is 
the widow of Henry A. Kirby, for many 
years a manufacturing jeweler of this 
city. 

Domenic Paolantonio, joint owner with 
his brother Frederick, of the Colonial 
Knife Co., at Oak and Agnes Sts., was 
burned about the face and head the other 
day when a box of celluloid knife han- 
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dles in the second floor of the plant 
suddenly burst into flames. The result- 
ant fire was quickly extinguished by 
firemen but not until considerable dam- 
age had been done. The origin of the 
flareup was undetermined. 

The affairs of the Lyons Mfg. Co., 
manufacturing jeweler, in the Manu- 
facturers’ building, 101 Sabin St., were 
the subject of consideration in two local 
courts the past week—the Superior 
Court of Providence County and the 
United States District Court for Rhode 
Island. In the former instance a decree 
was entered confirming the account of 
Horace M. Peck as receiver and dis- 
charging him. This was a case wherein 
Louis Lyons petitioned the court to ap- 
point a receiver to liquidate the business. 
Subsequently an involuntary petition in 
bankruptcy was filed in the Federal 
Court for the Rhode Island District with 
notice that schedules of accounts would 
be filed later. The Lyons Mfg. Co. was 
organized in December, 1906, by Louis 
Lyons. 

Carl Abbott, formerly of the manu- 
facturing jewelry firm of Abbott-Beebe 
Co. and later of the C. M. Abbott Co., 
accompanied by Mrs. Abbott, will leave 
their house at 53 Tucker Ave., Crans- 
ton, R. I., in a few days for a two-year 
tour of this country and Canada, during 
which they will visit many important 
points in the two countries, and possibly 
may visit Mexico. A trailer attached to 
their automobile will be used as living 
quarters during the long journey, the 
first destination of which is to be Yellow- 
stone National Park. During the trip, 
Mr. Abbott, whose hobby is photography, 
will take moving pictures and still photos 
and also plans to study fish and game 
culture in other States, being deeply in- 
terested in conservation as an officer of 
the Rhode Island Fish and Game Pro- 
tective Association. 

During the past week there has been 
slightly more activity in jewelry circles 
of this city, especially with the sales 
forces, than for some weeks previously 
owing to the arrival of nearly a score 
of jewelry buyers to look over lines. 
While individual orders were reported 
as being disappointingly small, it is be- 
lieved that the aggregate will be suffi- 
cient to start the factories on part time 
schedules at the conclusion of the vaca- 
tion periods, that will be an improvement 
over conditions that pertained for several 
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weeks preceding the first of this month, 

Among the buyers reported here the past 

week were the following: Mr. Falken. 

berg, S. A. Rider Jewelry Co., Chicago; 

A. T. Mitchell, Albert Mitchell Import 

Co., Portland, Ore.; Mr. Feldman, Turow 
& Feldman, Chicago; Mr. Chambers 

Link & Chambers, Indianapolis, Ind.; 
Mr. Kaskill, D. Lisner & Co., New York | 
city; Mr. Kleinfeldt, Star Jewelry Co,, 
New York city; Miss Birkenbuhl, 

Marshall Field & Co., Chicago; Mr, 
Grauer and Mr. Brown, M. J. Grauer 
Co., New York city; Mr. Oppenheimer, 
Block-Weinfeld Co., Chicago; Mr, 
Schwab, Jules Schwab Co., New York 
city; Mr. Samstag, Samstag & Hilder 
Bros., New York city; William Weisgold, 
S. H. Block Co., Columbus, Ohio. 








ATTLEBOROS 


Arrangements are being perfected for 
holding the annual outing of the J. F. 
Sturdy’s Sons Co., Attleboro Falls, at 
Rocky Point on Saturday, Aug. 16. 

Charles W. Gould, formerly with the 
C. A. Marsh Co., is now the New York 
representative of the McRae & Keeler 
Co., of Attleboro, with headquarters at 
15 Maiden Lane. 

The local Chamber of Commerce will 
sponsor an exhibit at the Tercentenary 
Exposition in Boston, Sept. 29 to Oct. 11. 
Paul Revere Hall, adjoining Mechanics 
building has been reserved for the Attle- 
boro exhibits, which will comprise prod- 
ucts of the Attleboro manufactories. 

James T. McCormick, one of the oldest 
and best known journeymen in the Attle- 
boros, died Tuesday afternoon, July 8, 
after a brief illness. He was born in 
North Attleboro and after attending the 
local public schools entered the employ 
of the R. F. Simmons Co. where he re- 
mained 23 years. Later he was asso- 
ciated with the J. F. Sturdy’s Sons Co. 
at Attleboro Falls for 30 years up to his 
retirement seven ‘years ago. He is sur- 
vived by two daughters, two sons, 4 
grandson and a sister. 

Some time in the early fall the Attle- 
boro Chamber of Commerce will exhibit 
the Government film, “Heirlooms of To- 
morrow,” depicting the history of silver- 
ware, which was recently filmed in part 
at the plant of the Gorham Mfg. Co., at 
Providence. The picture will be ready 
some time in August and is free for use, 
the users simply being asked to pay 
transportation expenses and provide the 
projector and operator. Attleboro nat- 
urally has an interest in such a picture 
and will be among the first cities to re- 
quest it for showing. 





Fire starting in a clothes chute at the 
home of W. C. Patterson, 839 Garfield” 
Ave., prominent Aurora, IIl., jeweler, 
destroyed the upper half of the brick 
residence and resulted in heavy smoke 
and water loss to the lower floor with 
total damage of $10,000. Both Mr. and 
Mrs. Patterson were out of the city, the 
former returning the morning after the 
fire. 
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CHICAGO NOTES 





Earl George, of Earl George, Inc., Des 
Moines, Iowa, visited the markets in 
While East Mr. Prouty also visited many 
of his friends. 

William H. Nieder, credit jeweler lo- 
cated at 752 E. 68rd St., has been peti- 
tioned into bankruptcy in the United 
States District Court. 

Fred Whitney, Chicago manager for 
the Hadley Co., returned on Monday 
after spending the past two weeks visit- 
ing the wholesale trade through the 
Middle and North West. 

Charles A. Bartling, of the Chicago 
office of the Towle Mfg. Co., accompanied 
by his wife and daughter, left last week 
to motor through the East and spend 
some time at the Adirondack Mountains. 

“Tony” True, retail jeweler with 
offices at 31 N. State St., left on Satur- 
day with Mrs. True to motor to Star 
Lake, Wis., where he will join a party 
of friends in fishing and enjoying a 
rest for several weeks. 

Percy D. Lucas, representing the 
Schumer Bros. Co., has completed an 
extended business trip through Ohio and 
the East. While at Columbus, Ohio, 
Mr. Lucas spent the holiday with his 
daughter. 

S. Feldman, of Turow & Feldman, 
manufacturing and wholesale jewelers, 
located at 5 S. Wabash Ave., is spending 
a couple of weeks in the East visiting 
the factories in search of new fall and 
holiday merchandise. 

0. F. Samuelson, Harry Hillman, F. J. 
Spellman and C. M. Simpson, of the 
Towle Mfg. Co., left on Monday of this 
week for their respective territories and 
will be away for several weeks. This is 
their first fall trip for the season. 

I, Lachman, of I. Lachman & Sons, 
Seattle, Wash., spent a few pleasant 
days in Chicago last week visiting with 
members of the trade and relatives. Mr. 
lachman had just completed a business 
trip to the markets in New York. 

Anthony P. Care, of the E. W. Rey- 
nolds Co., Los Angeles, Cal., called on his 
many Chicago friends last week, on his 
way home from a combined business and 
Pleasure trip to Boston, Providence and 
New York. 

Sympathy has been extended to Harry 

iller, on account of the sudden death 
of his brother, Charles, who passed 
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away at his home on Sunday, July 6. 
Funeral services were held on Tuesday 
morning from Furth’s and interment 
was at Free Sons. 

P. G. Storms, of the Storms & Cum- 
mings Co., Dallas, Tex., spent a few days 
with friends in Chicago last week. He 
was returning from the East where he 
attended the Reed & Barton sales con- 
ference and made a short pleasure trip 
to Canada. Mr. Storms was accompanied 
by Mrs. Storms. 





A. G. Prouty, prominent retail jeweler 
of Napa, Cal., stopped in Chicago last 
week to spend a few days here with 
friends enroute home from Atlantic City 
where he spent a week attending the na- 
tional convention of the Kiwanis Club. 
While East Mr. Prouty, also visited many 
of the factories. 

Olsen & Ebann announce the formal 
opening of their latest store located at 
122 W. State St., Rockford, Ill. H. C. 
Cutting, who has been associated with 
this concern for some time, is manager 
of the store. It is one of the finest and 
most up-to-date stores owned by the 
Olsen & Ebann concern. 

Abe Diamond, of the A. Diamond 
Jewelry Co., prominent retailer of Kan- 
sas City, Mo., stopped in Chicago last 
week to visit with Jack Lebows, retail 
jeweler at 314 S. Clark St. Mr. Dia- 
mond just returned from a trip to Eu- 
rope, where he spent several weeks in 
looking over the markets. He was ac- 
companied on this trip by Mrs. Diamond. 

The Elgin-Brun-Mill Co., Pittsfield, 
Tll., has changed the name of the con- 
cern and is now operating as the Bruns- 
wick Mfg. Co. This concern manufac- 
tures cigarette cases and compacts. The 
Israel-Lessing Sales Co. with offices on 
the 13th floor of the Heyworth building, 
represent the Brunswick Mfg. Co., 
throughout the Middle West territory. 

George H. Thomas, Chieago manager 
for the Saart Bros. Mfg. Co., arrived 
home last Friday from a motor trip to 
the East, where he and Mrs. Thomas 
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spent a couple of weeks with their 
daughter. Before returning to Chicago 
Mr. Thomas visited at the home offices 
of the Saart Bros. Co., getting his new 
fall line. 

Word has been received at the Chicago 
office of Frederick M. Gottlieb, 35 E. 
Wacker Drive, that Sigmund Gottlieb 
was to sail on the Europa from Cher- 
bourg on July 16 and will arrive here 
on July 25. Mr. Gottlieb has been away 
for two months visiting his parents in 
Germany, and the diamond markets at 
Amsterdam. 

Howard C. Rowbotham, manufactur- 
ers’ representative, with offices in the 
Pittsfield building, left last week for 
California. Mr. Rowbotham went by 
way of the North West and will return 
home through the South. He will be 
away for several months. This is Mr. 
Rowbotham’s first trip to the Pacific 
Coast in nine years and he is looking 
forward to renewing acquaintance with 
his many friends. 

Leo Lewitan, diamond broker, with 
offices in Suite 1104 Heyworth building, 
left Chicago last Sunday for Baltimore, 
where he will join his mother, who has 
been spending several weeks there visit- 
ing with friends. Mr. Lewitan will 
leave there for New York, where he will 
visit the diamond markets and friends. 
Before returning home Mr. Lewitan will 
spend a few days at Atlantic City, get- 
ting back to this office about Aug. 1. 

An involuntary petition in bankruptcy 
was filed last Friday against August 
Clemens, trading as the Clemens Jewelry 
Co., 58 E. Washington St. The petition 
was filed by Rosenberg, Braude & Zim- 
merman for interested creditors. Early 
last week, at the request of large cred- 
itors, Mr. Clemens gave a deed of trust 
to Louis Goldman, of Goldman, Alls- 
house & Healy. The Clemens Jewelry 
Co. has operated as a manufacturer for 
the past few years. 

The Parker Jewelry Co. opened for 
business on July 1, at 218 S. Wabash 
Ave. The interested members of this 
concern are R. Bazelon, president; R. 
Becker, vice-president; and Harry E. 
Kopald, secretary and treasurer. They 
have incorporated for $10,000 with 
$4,500 paid in and are operating a credit 
jewelry business. Mr. Becker, who 
formerly represented L. Litt, will have 
charge of the business. Mr. Bazelon is 





(Continued on page 90) 
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of Bazelon & Bazelon, 19 S. Wells St., 
premium goods, and Mr. Kopald is an 
attorney. 

Dave Anderson, buyer of the watch de- 
partment for Olsen & Ebann, returned 
to his duties last week after spending 
the past few weeks in motoring through 
Illinois and surrounding states. He was 
accompanied by his wife. 

The case of Harry C. Arnow, accused 
of receiving the proceeds of the robbery 
of Wechter & Co., a $52,000 loss, was 
continued until the September term of 
court, Arnow pleading that his lawyer 
was engaged in the trial of a case in 
the United States District Court. The 
case of Charles Minch and Jack Saiken, 
also named in the same indictment, was 
stricken off by the State’s Attorney, after 
their attorney had assured Mr. Mueller, 
Mr. Crane and Mr. Healy that Saiken 
and Minch would testify in the trial of 
Arnow. 








MILWAUKEE 


Among Wisconsin retail jewelers who 
called at local wholesale houses during 
the past week were: Frank Niesen, Port 
Washington; Harry Prudames, Delavan; 
and Howard Bruhy, West Bend. 

A. F. Weckerle, formerly with the O. 
H. Bingenheimer Co., which has merged 
with the C. & E. Marshall Co. of Chi- 
cago, is now representing the William 
F. Gollberg Co., jewelers’ supply con- 
cern of this city. 

Charles J. Kasten, president of the 
Alsted-Kasten Co., pioneer Milwaukee 
retail jeweler, and Mrs. Kasten, are 
spending a three weeks’ holiday with Dr. 
and Mrs. L. G. Sykes and family at 
Hartford, Conn. Mrs. Sykes is the 
daughter of Mr. and Mrs. Kasten. 

Guy Peruginni, 34 years old, named 
by two Chicago youths as the planner of 
the burglary of a jewelry store at 
Kenosha on May 5, has been convicted 
in that city by a Municipal Court jury. 
The two youths, who were arrested in 
Chicago with the loot, valued at $1,000, 
implicated Peruginni and two others who 
will soon be tried. 

A talk on diamonds was given by 
Professor A. N. Winchell, University of 
Wisconsin geologist, in the Science Hall 
at Madison, Wis. He stressed the fact 
that precious stones get their value from 
their beauty, endurance and rarity, and 
said that the diamond has these proper- 
ties to a higher degree than any other 
gem known. 

An investigation is being conducted by 
Nic Neupert, Milwaukee special investi- 
gator for the State treasury department, 
into fake fire sales, trustee sales, bank- 
ruptcy and expired lease sales and all 
forms of business racketeering. Neupert 
working in conjunction with the Mil- 
waukee Association of Commerce, is 
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about to ask the arrest of a West Allis 
merchandise broker, said to be the 
“master mind” of a fake sales racket 
in this section of the State. 


Fred J. Theleman, manufacturing 
jeweler in Milwaukee for many years, 
has incorporated his business under the 
name of Fred J. Theleman, Inc. The 
firm is capitalized at $15,000, or 150 
shares at $100 each. Incorporators are 
F. J. Theleman, Z. Theleman, and W. H. 
Markert. The majority of stock in the 
company is held by Fred Theleman and 
a brother, William Theleman of Colorado 
Springs. ‘The firm manufactures reli- 
gious, fraternal and school jewelry and 
does special order work. The firm has 
been in existence since 1870 when it was 
owned by Edward Waldig. 


Two silver ear lobes, several copper 
pendants, stone knives and spear points 
and several copper beads have been 
excavated from Indian mounds which 
were erected in Wisconsin before the 
time of Columbus. The discovery was 
made by the Milwaukee museum, which 
has been working near Trempealeau on 
the Mississippi River on 20 mounds, none 
of which have been previously opened. 
The two ear lobes are about the size 
of a 10-cent piece and appear to have 
been made by hammering silver into a 
thin sheet and beating it over a small 
piece of wood. 

Three of the five youths of Spring 
Green, Wis., arrested in connection with 
the robbery of the Zangl jewelry store 
at Mazomanie, Wis., Oct. 9, 1929, have 
pleaded guilty. Another has denied the 
same charge and a fifth has not been 
arraigned. The five boys were arrested 
after two rings, found in the pocket 
of one of the youths, were identified by 
Mr. Zangl as having been among the 
jewelry valued at $768 which was stolen 
from his store. Four watches stolen 
from the store were found concealed in 
a mattress in the home of one of the 
youths. Other jewelry is said to have 
been thrown into the river. The boys 
are being held under $2,000 bail each. 
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KANSAS CITY 


A. J. Busekrus, of the Andrews Jewel. 
ry Mfg. Co., will go to St. Louis by air. 
plane the latter part of this month, The 
trip will be a combination of business 
and pleasure. 

Noble R. Fuller, of the Edwards. 
Ludwig-Fuller Jewelry Co., who was one 
of the speakers on the program of the 
Missouri Retail Jewelers’ Association jp 
Excelsior Springs, has returned home, 

The C. A. Kiger Co. held a sales meet. 
ing July 11 and 12 and on July 13, all 
of the traveling salesmen left for their 
respective territories. H. H. Kiger, B, 
A. Kiger, E. F. Hoefer and H. Ens. 
minger, all of this firm, attended the 
meeting of the Missouri retail jewelers, 


CINCINNATI 


The family of Carrie Paris, bankrupt 
jewelry and novelty dealer at 813 Wal- 
nut St., bought in the business when it 
was offered at auction by Charles T, 
Greve, referee in bankruptcy during the 
week. The successful bidder was Cathe- 
rine Paris, a sister, and one of the 
principal creditors. The price paid was 
$2,100 for the stock and fixtures which 
had been appraised at $3,694. 

The Cincinnati Retail Jewelers Associ- 
ation will hold its monthly meeting in 
August on a miniature golf course in 
Pleasant Ridge. Members will be the 
guests of O. B. Wise, secretary of the 
association, who is in possession of the 
golf grounds and who also lives in the 
large home that stands in back of -the 
playsite. After disporting themselves 
with a niblick and mashie the jewelers 
will be entertained by a boy magician. 

Charles W. Prim, who has had a wide 
experience in both the jewelry and silver- 
ware industry, has recently affiliated 
himself with the Dorst Co. of this city. 
Mr. Prim has been employed by the 
Dorst concern to act in the capacity of 
sales manager of their school and 
college emblem department. Mr. Prim 
is regarded as one of the few men in 
the country who is a sales expert in this 
very specialized line of the jewelry in- 
dustry. It is well known that the re- 
tailer is not receiving his fair share of 
the school and college emblem business. 
This has been due partly to the fact 
that most of the manufacturers of this 
type of merchandise have not been suff- 
ciently helping the retailers in their fight 
with the main competitors who are the 
direct selling organizations. The latter 
have been supplying the consumer with 
more up to date merchandise and have 
been exerting more sales pressure on 
the consumer. It is going to be the 
endeavor of the Dorst Co. to obtain 4 
fair share of the school and college 
emblem business for their retail cus 
tomers. Since Mr. Prim has a thorough 
knowledge of both the competitive direct 
sales business and is also conversant 
with the retail angle this company has 
employed him as the first move in this 
campaign. 
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LOS ANGELES 


Jack Roth, manufacturers’ agent, 
started last Sunday for his territory in 
the North Pacific districts. 

g, P. Anderson, Gilroy, is establishing 
a new store at a better location than 
formerly occupied by him at Gilroy. 

Waldemar Heussman, formerly at 644 
g, Alvarado St., has moved his store to 
936 W. 2nd St. 

Moe Diamond, eastern manufacturers’ 
agent, left last week for the factories, in- 
tending to stop over on the way to call 
on the trade. 

M. Weller, watchmaker for the trade, 
has moved his business from the Delta 
building, to Suite 614 Title Guarantee 
building. 

W. J. Roulston is opening a new store 
in Santa Barbara and was seen among 
the Los Angeles wholesale houses select- 
ing his merchandise, last week. 


J. S. Alexander, formerly of New York 
city, has opened headquarters, 704 A 
Title Guarantee building, where, in three 
coast states he is representing several 
eastern manufacturers. 


Samuel Pyes, former manager of the 
Gray Jewelry Co., Kansas City, and A. L. 
Abrams, Los Angeles, have joined forces 
and opened a credit jewelry store under 
the style of Shaw’s, Ltd., at 757 S. 
Hill St. 

E. G. Shepard, Indio, whose store was 
burned a few weeks ago, was in the city 
several days, last week, replacing his 
stock. He is opening a new store and 
was compelled to put in an entirely new 
stock and fixtures. 


G. W. Lauderbaugh, of Redlands, was 
in the city recently, purchasing mer- 
chandise for the coming fall. Mr. 
Lauderbaugh had been to San Francisco 
and stopped off in Los Angeles. He was 
accompanied by his wife. 

Ernest Kaplan has severed his connec- 
tions with Kaplan Bros., wholesale jew- 
ders in the Title Guarantee building, and 
isto embark in business for himself. He 
is looking for a location and expects to 
be ready for business on or before Aug. 1. 


Ivan Smith, Pacific Coast representa- 
tive for Oneida Community, with head- 
quarters at San Francisco, was a visitor 
last week in Los Angeles, accompanying 
Raymond T. Reeve, local representative. 
The two men had been to the eastern 
factory attending a conference of sales- 
men of the concern. 


H. W. Slaudt, of the importing house 
of Koke, Slaudt & Co., has returned from 
afour months trip through the Hawaiian 
Islands, China, Korea, Manchuria and 
Japan, where he made a large number 
of purchases. Mr. Slaudt stated to a 
JEWELERS’ CIRCULAR reporter that he 
found business conditions in these coun- 
tries very depressing, because of the 
World war. 

Peter Dardis, of A. I. Hall & Son, is 
a business trip through western Cali- 
ornia, intending to go as far as Paso 

bles. A, P. Klingele, manager of the 
lal branch of the company, has re- 
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turned from a trip to the eastern part 
of California. Victor Hahn, also of the 
same company, left last Monday for his 
regular territory. Eugene Eastland has 
returned from his annual trip. 


Friends of A. N. Slavick, treasurer of 
the California Gold and Silversmiths’ 
Association, are extending the well 
known jeweler of Los Angeles their con- 
dolences over the death of Miss Minnie 
Slavick, his sister, who passed away last 
week. Besides her brother, the deceased 
is survived by two sisters, one of whom 
is Mrs. Sydney Irmas, whose husband is 
associated with Mr. Slavick at the Slav- 
ick Jewelry Co. 


A pre-organization meeting of jewelers 
of San Diego district was held last week 
and arrangements made for a permanent 
organization to take place July 22. Nearly 
every merchant in San Diego has ex- 
pressed a willingness to become a mem- 
ber. It is expected there will be about 
50 merchants present at the meeting. 
E. R. Allen secretary of the California 
Gold and Silversmiths Association will be 
present and effect the institution of the 
association. 

A survey of the jewelers of Los An- 
geles, wholesalers, manufacturers and re- 
tailers—is now being made by Secretary 
E. R. Allen of the California Gold and 
Silversmiths Association, to secure names 
for membership. Up to this writing, 
nearly all of the larger wholesalers, job- 
bers and retailers have signed. Mr. Allen 
expects there will be at least 300 mer- 
chants who will become members and it 
is planned to hold the organization meet- 
ing July 23, at the Alexander Hotel. The 
body will be called the Los Angeles- 
Hollywood Jewelers Association. 

Alfred Benton, jeweler at Downey, and 
a member of the Southeastern Retail 
Jewelry Trade Association, surprised 
his friends recently when he married 
Mrs. Sadie Rose of England. He had 
been in the United States 11 years, three 
in New Jersey and eight at Downey. 
Previously he had been in the jewelry 
business for 21 years at Putney, Eng. 
Mr. Benton was one of a committee which 
organized the National Association of 
Goldsmiths of England about 20 years 
ago and he was also a member.of the 
British watch and clockmakers organi- 
zation. 








Sale of the L. E. Roos jewelry store, 
Anderson, Ind., to the Davis Jewelry Co. 
and the Kiser Jewelry Co., both of Mun- 
cie, Ind., was recently announced, naming 
Ross Murray, Muncie, as manager of the 
Anderson store. 
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SAN FRANCISCO 


Fritz Barkan is chairman of the Golf 
Committee for the tournament of the 
Northern California Jewelers’ Golf As- 
sociation to be held at Los Altos Golf 
and Country Club, Thursday, July 24. 
All jewelers are being invited and any- 
one desiring information can obtain it 
from Mr. Barkan, 704 Market St. 


Out of town jewelers visiting the trade 
here include: Mrs. M. J. Kirk, Vallejo; 
A. J. Wilkinson, Tracy; Mrs. Engel, 
Burlingame; Herman Altstock, Portland, 
Ore.; Ben N. Nordman, Los Angeles and 
a number of other jewelers who regis- 
tered for the Gift and Art Show, at the 
Palace Hotel. 


C. C. Gross has just returned from 
a trip to Salt Lake City, El Paso, Tex.; 
Tucson, Ariz., and other South West 
points where he investigated business 
conditions. Mr. Gross stated to a repre- 
sentative of THE JEWELERS’ CIRCULAR, 
that his customers have been doing as 
much as a 16 per cent increase this year 
over last year’s volume of business. 


T. B. Monk, who is one of the city 
councilmen of Sacramento, was for eight 
years a railroad engineer and came to 
the city recently to attend the Legis- 
lative meeting of railroad engineers. 
He was accompanied by Mrs. Monk. 
Speaking as a well known jeweler of 
Sacramento, Mr. Monk stated that the 
T. B. Monk Co. has had a good year. 











ST. LOUIS 





Clarence D. Henry, secretary of the 
Hess & Culbertson Jewelry Co., is now 
touring through the East on a pleasure 
trip. L. N. Culbertson, treasurer, of 
the company, is also sojourning in Mich- 
igan. 

F. Senior Pickles of the Robbins 
Jewelry Co., left recently, for Philips- 
burg, Mont., to attend a board of direc- 
tors meeting of the Granite Bi-Metallic 
Mining Co. He will go from there to 
Chicago and then join Mrs. Pickles for a 
month’s vacation. Charles Carroll, floor 
manager, of the same firm, is in Petoski, 
Mich., for a sojourn. 


Walter Kaffenberger, jeweler, 2907 N. 
Newstead Ave., this city, was recent- 
ly robbed of $39 in cash, 12 rings 
and three watches when two armed men 
locked him and two negro boys in the 
back room of his store. One of the boys 
climbed through the transom and re- 
leased the others after the robbers had 
left. 


Business for the month of June was 
not only excellent in the retail trade, but 
the volume in some instances was beyond 
anticipation. Weddings were the incen- 
tive back of the upward trend in sales. 
Silverware shared the largest percentage 
in the selling. Increases were reported 
in every store ‘visited. Optimistic re- 
ports were heard regarding the outlook 
for fall business, 
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OBITUARIES 


(Continued from page 85) 


—— 


one brother, Herman Graubarth, of Las 
Vegas, New Mexico. 

His remains were cremated and sent 
Fast where services will be held. 














Henry J. Kirchberg 


Cuicaco, July 11.—The sudden death of 
Henry John Kirchberg, which occurred 
yesterday afternon in his father’s place 
of business, was a distinct shock and loss 
to the jewelry industry of Chicago. 
Young Mr. Kirchberg, who always en- 
joyed the best of health, died from a 
heart attack following gas asphyxiation. 

After a most enjoyable week end 
Henry John was nursing a bad case of 
sunburn. On Monday night before re- 
tiring he went to the kitchen to heat 
some ointment and treat the sunburn. 
The gas appeared to be shut off (as this 
stove was seldom in use), so instead of 
making further investigation he retired. 
Barly the next morning he dressed for 
the office and on his way out went to the 
kitchen. In attempting to investigate the 
leak he was overcome and lay in the gas 
filed room until the maid found him an 
hour later. He was revived by a pul- 
motor and ordered to bed by his physi- 
can. He felt better on Thursday and 
returned to the store but complained 
of feeling weak. When his wife called 
at the store for him at 4 o’clock he 
fainted while getting his hat, and passed 
away at 6.15 p. m. He was rushed to 
the Chicago Iroquois Hospital, but was 
pronounced dead. 

Henry John Kirchberg, was born in 
Chicago, 24 years ago. He was educated 
in the Chicago schools, and when only a 
small lad helped his father, Edward 
Kirchberg, in the store. About six years 
ago he became permanently connected 
with the business. Nine months ago he 
was married to Helen Dunn Winn, 
daughter of Col. Matt J. Winn, well 
known race track magnate. 

Deceased is survived by his widow, his 
father and mother, his brothers and 
sisters. 

He was a member of Crystal Lake 
Country Club. 

Funeral services will be held on Mon- 
day, at 9:30 a.m. from his residence, 3750 
Sheridan Road, and ‘then at St. Mary 
of the Lake Church. Interment will fol- 
lw in Calvary cemetery. 





Henry Peters 


; Cuicaco, July 14—Word was received 
it Chicago yesterday that Henry Peters, 
of Benj. Allen & Co., passed away at 
Grand Rapids, Minn. Mr. Peters was 
tonfined in a jocal hospital there ill from 
poisoning, following a severe bruise 

on his limb. 
Mr. Peters and E. W. Ericksen, manu- 
facturing jeweler, of 10 S. Wabash Ave., 
about two weeks ago on a three 
Weeks’ fishing trip. While in Canada 
Ts slipped on rocks and was in- 
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jured. Thinking nothing of the bruise, 
he continued enjoying himself, and when 
they landed at Grand Rapids Minn., a 
week later his limb was swollen and 
gave him considerable trouble. He was 
taken to the hospital, where it was found 
blood poisoning had set in. 

Deceased was about 52 years of age. 
He had been associated with the silver 
department of Benj. Allen & Co. for 
the past 19 years. 





Death of C. E. Westcott 





Prominent Retired Manufacturing Jeweler 
Succumbs at His Home in 
Edgewood, R. I. 


PROVIDENCE, R. I., July 14.—Charles 

E. Westcott, for half a century a manu- 
facturing jeweler of this city previous 
to his retirement six years ago, died last 
night at his home, 69 Wheeler Ave., 
Edgewood, a suburb of this city, in his 
82nd year, after a brief illness. A 
descendant in the seventh generation 
from Stukely Westcote, who was one of 
the associates of Roger Williams in the 
settlement of Providence in 1636, Mr. 
Westcott was also a descendant of 
Gabriel Bernon, one of the earliest 
settlers of this colony. 
“ Born in Providence, Aug. 13, 1848, 
Charles Edwin Westcott was the son of 
Caleb and Hannan (Phillips) Westcott, 
and at the age of two years went to 
Delavan, Ill., with his parents but re- 
turned to Providence three years later. 
He received his education in the public 
schools entering the Providence High 
School in 1863. After a few months in 
high school he entered the Phenix Bank 
as a clerk and continued in that position 
until September, 1868, when he accepted 
a position as bookkeeper with the G. & S. 
Owen Co., manufacturing jewelers, this 
city. 

On Jan. 1, 1875, he was admitted as 
a member of the firm, and on the death 
of the other members of the concern Mr. 
Westcott continued the business with 
James L. Snow, under the firm name of 
Snow & Westcott from 1891 to 1908 
when the business was_ incorporated 
under the laws of Rhode Island. Mr. 
Snow was president and Mr. Westcott 
secretary-treasurer of the corporation. 
In 1909 on the death of Mr. Snow,, Mr. 
Westcott was elected president and dreas- 
urer, remaining thus until the company 
discontinued business in 1924. During 
his business career he was affiliated 
through his firm with the New England 
Manufacturine Jewelers’ and _ Silver- 
smiths’ Association, the Manufacturing 
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Jewelers’ Board of Trade, the National 
Jewelers’ Board of Trade and the Provi- 
dence Chamber of Commerce. 

Throughout his life Mr. Westcott had 
preserved his church affiliations and for 
many years was a prominent official in 
the old Fourth Baptist Church and later 
in the Cranston Street Baptist Church 
having been a deacon in the latter since 
1901. 

He was twice married his first wife 
dying in 1884, leaving two children, one 
of whom has since died. In 1888 he 
married Genevieve S. Gates of Mystic, 
Conn., who survives him. 





Louis M. Heymann 


CHICAGO, July 14—Louis M. Heymann, 
junior member of H. M. Heymann & 
Son, manufacturers’ representatives, 
with headquarters in the Pittsfield build- 
ing, passed away suddenly yesterday 
afternoon in his rooms at the Palmer 
House. His death was attributed to a 
heart stroke. 

Mr. Heymann was seriously ill for 
about a month, but during the past week 
had sufficiently recovered to spend sev- 
eral hours each day at his office. Yes- 
terday morning he telephoned to his 
mother and father, who reside on the 
south side and reported himself feeling 
fine. About 1 o’clock he ordered a light 
lunch sent to his room. He passed away 
while eating the lunch. 

Mr. Heymann was born in St. Louis 
about 51 years ago. All his life he had 
been associated in the jewelry indus- 
try, representing eastern concerns. 
About 16 years ago he entered into busi- 
ness with his father, H. M. Heymann, to 
represent several eastern lines in Chi- 
cago. 

Funeral services 
Furths’ on Tuesday. 


will be held at 


Max Reiner 


Max Reiner of Reiner & Berkow, Inc., 
manufacturing jewelers, 44 W. 48th St., 
New York, died last Sunday night at 
his home,.1029 E. 22nd St., Brooklyn. 
Death followed a lingering illness. Fun- 
eral services were held at the late home 
of the, deceased on Tuesday at 12.30 
o’clock, with burial at Mount Zion Ceme- 
tery, Long Island. 

Max Reiner was born on April 25, 
1879, in Warsaw, Russia. He came to 
America at the age of 17 years, and 
entered the employ of Julius Wodiska 
at that time a manufacturing jeweler. 
After remaining with Mr. Wodiska 
for 15 years, he entered into a partner- 
ship with Jacob Berkow, and up to the 
time of his death the business was con- 
ducted under the style of Reiner & 
Berkow. The business, it is announced, 
will be continued under the same name. 

Mr. Reiner was a member of the 
Jewelers’ Square Club, Victoria Lodge, 
1039 F. & A. M.; Greater New York Aid 
Society and Heinrich Heine Lodge 205 
Lo & 

The deceased is survived by his widow 
and three children. 
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Waterford & Son—Jewelers and Watchmakers 


“Very kind of you, I’m sure,” Judith 
murmured with a smile. 

“Well, cast your eyes over this sheet 
and tell me how it clicks,” he passed 
over the paper referred to and Judith 
carefully and slowly read the following: 





WATERFORD & SON’S 
BIG REMOVAL SALE 


Prior to moving to our larger and more 
central premises at 


97 AVERY STREET 


We must dispose of our large and complete 
stock of 


Silverware—Clocks—T oilet 
Novelties 


and hundreds of equally attractive and desir- 
able jewelry specialties suitable for gifts. 


FOUR BIG BARGAIN TABLES 


The Dollar Table—every article guaranteed 
to be reduced. 

The Two Dollar Table—every article guar- 
anteed to be reduced. 

The Five Dollar Table—every article guar- 
anteed to be reduced and The Automatic 
Mark Down Table. 

For 10 days—beginning Saturday, June 21, 
ending Wednesday, July 2, every article on 
the Automatic Mark Down Table will be re- 
duced— 

On Saturday, June 21.—A wonderful assort- 
ment to select from—and all less 10 per 
cent. 

On Monday, June 23.—Plenty of unusual and 
attractive gifts left—and at 15 per cent 
off. 

On Tuesday, June 24.—Some items will be 
sold, but still a big variety—and at 20 
per cent saving. 

On Wednesday, June 25.—The best are gone 
—but what is left is marked down 25 
per cent! 

On Thursday, June 26.—Many useful and 
valuable articles—and you save 30 per 
cent!! 

On Friday, June 27.—Empty spaces now 
showing—but what is left is down 35 per 
eent!!! 

On Saturday, June 28.—Not much left now 
—but what there is gives you a 40 per 
cent saving!!!! 

On Monday, June 30.—Getting down to odds 
and ends—but you save 45 per cent!!!!! 

On Tuesday, July 1.—What is left can be 
snapped up at half price!!!!!! 

On Wednesday, July 2.—And to finish with 
—the left overs will be Auctioned off at 
10 a. m. at any price to close out!! 


We Must get rid of this merchandise to make 
room for the new stock already bought 
for our opening at 97 Avery St., on Sat- 
urday, July 5. 











“Sounds darned good to me just now, 
but it seems a little rough in spots, 
so to speak.” 

“Oh, that’s all right,” Eric airily 
waved his hand. “I’m going to get the 
ad man at the Courier to rub off the 
rough edges.” 

“Why not have two big signs about 
that mark-down stunt? Put one in the 
window and the other at the end of the 
mark-down table. Then cross off each 
day, in red.” 

“A good idea, to be sure: I'll do it. I 
can’t put everything on the table right 
away, but I can feed new stuff on until 


(Continued from page 29) 


we work it all off. Now, we must get 
some empty boxes and build up a series 
of shelves on each table, and cover them 
with that old velvet. We can get more 
on that way, the stuff can be seen easier 
and it will sure look smarter. Okeh?” 

“Okeh is the word, my honored em- 
ployer. And how about newspaper ad- 
vertising?” 

“Well I was just going to run the copy 
twice. Once the dav before the sale 
and again on the day it began. But in 
talking it over with Bijah he seemed to 
think we should keep the ads going all 
the time. He said that many special 
sales flivvered because while they were 
started right, they died because nothing 
was said to sustain interest. So, I’m 
planning a special daily ad which I’m 
building around the Mark Down Table. 
I’m kinda banking on that stunt to clean 
house for us.” 

On the morning of the sale Eric was 
delighted to get a telegram from his 
father which read: “Good luck to my 
boy on his big sale. We are thinking 
of you hard today. Love from Mother 
and Father.” He showed it to Judith 
and said in proud tones: “Some people 
I’ve got; don’t you think so? I’m so 
anxious for you to meet them. I just 
know you'll like them.” 

“I’m sure I will, big boy, but what 
worries me is will they take to me.” 

Eric looked surprised and_ then 
laughed. Such a foolish thing, as 
though they could do anything else. 
But Judith merely smiled and patted 
Eric’s cheek and told him he was awfully 
nice. 

The sale opened with a bang and the 
first day’s takings exceeded their antici- 
pations. In spite of the good day’s busi- 
ness Eric was worried over three hap- 
penings. First of all, the two extra 
girls he had hired were almost useless. 
He wished he had had sense enough to 
have had them a few days sooner so 
that they could have been familiar with 
the stock. However, he figured that 
they would “be better for the rest of 
the time. He and Judith were going to 
watch them carefully, for if they shaped 
up all right, he planned to use them in 
the new store for the first week and 
then keep the best one as an assistant 
in the gift department. 

The second unpleasantness occurred 
during the noon rush. The tables were 
surrounded by customers when Judith 
went up to Eric and whispered: 

“That man there, by the mark-down 
table. I’m sure he’s pinched something.” 
Eric dashed across the store, but to 
save his life he could not be sure, and 
hesitated to do anything unless it proved 
a false alarm. So the man left; and 
that evening Eric found several items 
missing. It was his first experience with 
a sneak thief, but it worried him. 

And he was still more worried when 
Karl asked him to make out a list and 


report to the Jewelers’ Security Alliance, 
He suddenly remembered that he had 
forgotten to renew the policy. He had 
received two notices, his father had told 
him about it, but in the rush of getting 
the new store ready and planning the 
sale he had omitted to take care of it, 

“Look at me, will you? I’m the 
original bonehead. Here I have the 
nerve to tell Pop what he ought to do, 
and as soon as he gives me a chance 
to show what I’m made of I ball things 
up. I’m a fine jeweler I don’t think.” 

“Maybe, young man, but anybody can 
forget some things. And you sure have 
been hitting the old ball hard lately.” 

The third thing that worried Eric was 
Gospill. His competitor came out with 
a big advertisement of a clearance sale 
of popular priced jewelry, which was to 
run for—10 days. The fact that it did 
not seem to affect Eric’s trade did not 
alter the fact that it was obviously 
aimed to hurt him. Eric particularly 
felt angry at a line in Gospill’s copy that 
read: “Everything offered during the 
sale is regular stock. We have bought 
no cheap stuff just for sale purposes,” 

When Eric showed the item to Bijah, 
the plumber laughed and said: “That 
won’t get him anywhere, it’s pretty cheap 
advertising and will hurt him, while it 
may help you. Don’t forget, young fel- 
low, that Waterford & Son have a 
wonderful reputation in Brent and no 
one would question its integrity.” 

But Eric felt uncomfortable to think 
that his competitor had apparently 
adopted vindictive tactics, and surely 
without cause. Of course he knew that 
Elmer Catton was at the bottom of it, 
but it did not seem reasonable that a 
competitor should allow a _ dismissed 
employee to so sway him, even if Gospill 
had always disliked his father. 

The next three days made Eric forget 
Gospill, for business fell off so much 
that there was hardly enough to keep 
him and Judith busy, while the two extra 
girls simply did nothing. He wondered 
if Gospill’s sale was partly the cause. 
To satisfy himself he walked past Gos- 
pill’s the next day after his usual morn- 
ing visit to the new store. His com- 
petitor was doing nothing either, and 
Eric felt glad. ; 

Not until Saturday did business pick 
up, and then it came with a rush; 80 
much go, that he got his brother to help 
out, much to Karl’s displeasure. The 
Mark-Down Table was going very slow- 
ly. Numbers of people came and looked 
and then said they would be back toward 
the close of the sale when the goods 
would be much cheaper. However. wan 
he checked the sales for the week that 
night, he found that they had taken in 
over $3,000, a record week for the store, 
but still a long way from the $10,000 
which he wanted to take. And only 
three more days to go! 

He ran a special extra advertisement 
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in the Sunday paper playing up the 
mark-down table merchandise. And the 
result justified it, for before the store 
was hardly open business started. It 
was evident that many people were 
waiting to take advantage of the low 
rices then prevailing to get some of 
Waterford & Son’s jewelry and gift 
items at such low prices. Gospill’s hint 
at “special goods bought for the sale” 
was entirely ignored. ‘The reputation of 
15 years’ honorable trading was not to 
be touched by such methods. 

Three hectic days followed, and on 
Wednesday night, when the sale was 
over, everybody was exhausted. Judith 
looked white and drawn, but she smiled 
gamely and told Eric that she was “Full 
of pep, handsome, and all ready for the 
big job of getting the new store dolled 
up for the grand opening on Saturday.” 

The young man’s heart sank when he 
thought of the heavy task ahead of him. 
Goods had been pouring in to the new 
address for several days. He began to 
wonder how much he had bought while 
in New York, but up to now he had been 
too busy to even total it. 

He had arranged for Maguire, the 
accountant, to make up the sale totals 
and also to total the purchases for the 
nw store. That good natured easy 
ging man astonished Eric by saying: 

“Guess you’ll have your hands full the 
next three days, won’t you Eric? Any- 
how I was figuring to come to the new 
store to see what I could do while your 
Pa was away. Got a whole lot of new 
stuff come in I hear, so I figured I might 
help yer to check the bills.” 
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And for once the lazily inclined Ma- 
guire was really useful! 

When Eric tumbled into his bed late 
that night he was worn out. He needed 
sleep but when he did doze off it was 
to dream of pennyweighters dashing out 
of the store with the finest of his father’s 
gems, while all the time his father was 
moaning “‘Where’s the insurance, where’s 
the insurance.” 

He finally rose at six o’clock feeling all 
in. After a hot bath and some black 
coffee he felt better, so walked to 97 
Avery Street and let himself in to the 
deserted store.. He looked around at the 
piles of new goods, some unpacked but 
more still in the original cases. He 
groaned when he realized the work that 
was ahead of him. Only two days before 
he had to be ready to open the new 
store, and by the look of it there was 
a good two weeks’ work to be done. 

“Gee, but I wish Pop was here. It 
would sure look good to have his quiet 
know-how of doing things right now.” 

But his father and mother were not 
due back for another three weeks, by 
that time the new store would have to be 
in good working order. Eric had more 
respect for his father’s ability than ever. 
And he used to criticize him for being 
behind the times. He may be old fash- 
ioned, but he got things done. 

Eric took off his coat and began the 
job of opening cases and checking their 
contents. He was glad that Maguire 
was coming to help. He hoped that 
Bijah would keep away. His brother- 
in-law had worried him the day before 
asking him if he had a budget for his 
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purchasing for the new department. 
Good heavens, as if he hadn’t enough 
to worry about without thinking of 
budgets. And Bijah had merely said: 
“Up to you, young fellow, but don’t for- 
get that what you buy has to be paid 
for out of revenue, and it’s easy to 
buy your head off and not know it.” 

Oh, well, Maguire had promised to 
let him: know that day the total of his 
recent purchases, and also the total re- 
ceipts from the sale. Gosh, but he needed 
the money. It sure cost like—to open 
a new store, there were so many little 
things that in total ran into quite a lot 
of money. 

“This won’t do,” Eric muttered and 
then with a determined shake of his 
head he started in earnest on the task 
of trying to get order out of chaos. Then 
the door opened, he looked up and there 
stood Judith. 

“Just what I told the little mother,” 
she took off her hat as she spoke. “I 
said you’d be here at some unusually 
early hour and that I’d better come and 
see you had some breakfast.” 

Then the world looked better to Eric. 
He grinned cheerfully at Judith and 
said: “You should still be in your little 
bed, but as you are here let’s drop over 
to the Gourmet and have some food.” 
Then taking Judith by the arm he said: 

“You do not know how you’ve sure 
bucked me up.” 

And the young man needed all the 
bucking up he could get for he was due 
for a very unpleasant surprise that 
morning. 

(To be continued) 
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Harold A. Whittum, who was serious- 
ly injured in an automobile accident re- 
cently, has returned to his position with 
the Bugbee & Niles Co., North Attleboro. 
Mr. Whittum’s mother-in-law, who was 
in the car when the accident occurred, 
succumbed to injuries, while his wife 
and daughters were badly hurt at the 
same time. 

Numerous manufacturers throughout 
this State have opened their establish- 
ments to visitors coming to this section 
for the Tercentenary. Among. these 
manufacturers are L. G. Balfour Co., 
North Attleboro; Towle Mfg. Co., New- 
buryport; Rogers, Lunt & Bowlen & Co., 
Greenfield; Whiting & Davis Co., Plain- 
ville; Reed & Barton, Taunton. 

McAuliffe & Hadley, for many years 
atthe corner of Arlington St., Back Bay, 
ate planning to move to Newbury St. 

@ reason for the change is that the 
btemises they now occupy have been 
taken over by Reginald Heath, treasurer, 
of Bigelow Kennard & Co., not, however, 


for occupancy by that firm. McAuliffe 
& Hadley intend to go into their new 
quarters in September. 

The annual outing of the Smith Pat- 
terson Benefit Association brought to- 
gether more than 200 employes at Nan- 
tasket last Saturday with a _ baseball 
game and other sports and a banquet 
as features. The married men won the 
baseball game, defeating the single team 
by 5 to 0. Victors in other contests 
were 50-yard dash, H. A. Aberlon; 
three-legged race, Smith and Myers; 
potato race, Ernest Myers; barrel ball 
game, Max Kufferman; 25-yard dash, 
Dorothy Haverland; three-legged race 
for girls, Dorothy Haverland and Flo- 
rence Reaves; potato pickup event, 
Audrey Northup; peanut race, Miss 
Bushman; roping feature, Miss Elinor 
Michelson. During the dinner at the 
Worrick Inn, Earle Nelson of radio fame 
sang and played. This was followed by 
dancing. The committee on arrange- 


ments consisted of Chairman John C. 
Hass, Frank T. Kendall, Hazel H. Hicks, 
George W. Saunders, Jack Leary, George 
Stein, Harry Michelson, E. Jay and Don 
Reaves. 


Chicago Goes Modern 
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main channel of the Chicago River by 
means of a double-leaf bascule bridge 108 
feet wide and 220 feet long. Next comes 
a stretch of viaduct construction between 
the river and the canal. The boulevard 
will cross Michigan Canal by means of 
a single-leaf bascule bridge 108 feet 
wide and 70 feet long. Thence the drive 
will continue on north, on viaduct con- 
struction, over private property, coming 
down again to the normal street grade 
to connect with Lake Shore Drive at 
Ohio St. 


Not only will the bridge across the 
Chicago River be a monumental struc- 
ture, because of its greater than ordi- 
nary size, but the modernistic architec- 
tural treatment of the bridge and the 
viaduct structures, designed to make this 
drive a fitting gateway to the city, may 
also set a precedent for modern public 
structures to follow. 
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Merchandising Calendar for August 


his store, the effect it will have on his 
standing in his community, its benefits 
from a business standpoint, and not be- 
cause some other jeweler thinks it is 
unwise and unethical. Every jeweler is 
in business for himself and not to please 
other jewelers. His business is done 
with the public and the matter of having 
a sale, or not having a sale should be 
not merely a matter of policy, but of 
service. If a sale is going to benefit 
both the jeweler and the customer alike 
it is a foolish proceeding to avoid it 
because of prejudice. 

If it is advisable to have a sale the 
time is appropriate, because people are 
accustomed to the clearance sale as a 
feature of August business. It is ac- 
cepted as a very usual procedure. 

The jewelers’ business is not exactly 
on the same footing as that of the shoe 
merchant, the clothier or the women’s 
wear dealer and he cannot adopt many 
of the sensational methods very common- 
ly followed by these merchants, but 
sales may be held in a dignified manner 
if properly planned. 

In the July calendar published last 
month in these columns several methods 
of overcoming the stigma of _ sen- 
sationalism in sale events was offered, 
but the question of clearance methods is 
so important that it has been mentioned 
again in the foregoing paragraphs in 
order that jewelers will give it further 
attention. 

In the list of appropriate selling 
events in this month’s calendar there 
are several that may be prominently 
exploited. The offering of summer 
jewelry in the early days of August may 


(Continued from page 34) 


appropriately be done, but as the month 
wanes it will be far better to make the 
event one of “advance styles for au- 
tumn.” Travel merchandise may be 
brougth into even greater prominence 
during August than is at first thought 
advisable. Without statistics to support 
our contention, we are firmly convinced 
that more people take their vacations in 
August than in July, and it is a well 
known fact that many vacations are 
taken in early September, as well. 

Any line of merchandise suitable for 
summer use may be given considerable 
prominence. In fact, it is advisable that 
this should be done as the jeweler should 
make every effort to sell as completely 
clean of these lines as his efforts will 
make possible. The people need these 
items, and the jeweler wants to get them 
sold. This includes many items that 
may be sold at other seasons of the 
year, but a little concentration on the 
more suitable items for use in August 
will bring more sales than _ sporadic 
efforts at other seasons. 

The opening of School and College 
terms in September are properly noted 
in August, for there is much advance 
buying of watches and jewelry for 
pupils attending these establishments of 
learning, as well as the inevitable pur- 
chases of pens and pencils which are 
often a last minute demand. Wearing 
apparel merchants feature college weeks 
and other events to concentrate thought 
on the outfits necessary for the coming 
school term, why should not the jeweler 
fall in line with his appropriate items 
for the same period? The time to sell 
is when the public is in a mood to buy. 





Advance fall merchandising is gon. 
thing the jeweler may well adopt as, 
regular feature of his selling calendar 
other merchants have long since adoptej 
it as a feature of their sales cam 
With style entering into the items of. 
fered by the jeweler it is very importan; 
that he begin early to feature sty} 
lines. The early advertising of fall mer. 
chandise is cumulative in its effect an 
often the season’s business is affeetaj 
very largely by the merchant’s earl 
efforts. 

A word about the dummy advertis. 
ments presented this month in the calep. 
dar. These are offered as suggestions 
as to methods of making the advertise. 
ments in the newspapers stand out » 
prominently that they must be seen by 
a major part of the readers. Distin. 
tive display is necessary because al 
advertisements in a newspaper compete 
with each other for recognition and at- 
tention. The advertisement that at 
tracts the attention of the most reader 


quite naturally has the greatest nun § 


ber of readers, and the more reader 
of the jeweler’s advertisements th 
better the results he will receive, all 
other things being equal. 

The dummy of advertisement No, ? 
shows a rule border around the space 
to be occupied by the cut of the article 
and the name of the store. In actual 
practice this is not to appear, these boxes 
being shown on the dummy merely to 
indicate the space they are to occupy. 
In all other respects every border in 
each of these advertisements illustrate 
should appear in the completed adver 
tisement. 


Where Should Chad Department Be Located? 


think so. 


department arrangements. 


Likewise, other customers, who are selecting 
merchandise, might think such questions not only perti- 
nent but impertinent and might hesitate to complete 
their transactions to the contract stage.” 

Thus we have the two viewpoints and the two credit 
But even in the cases of 
Frumess and Morris, there are times when the customers 


(Continued from page 59) 


prefer a trifle more privacy while discussing their credit. 
Most of such cases are the result of being delinquent it 
payments and being called in by the credit man to & 
plain. Frumess arranges for the custamer to be taken to 
his private office on the balcony if the :discussion needs 
to be highly confidential thus avoiding any embarrast 
ment to the customer. 
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Let the Watchmak 


trying job, a very consuming one, 

and no man knows how much 
nervous energy is needed. I have 
worked my nine, 10 or 11 hours on 
watches, then returned again after 
supper to do a few odd jobs. No man 
without iron nerves can possibly stand 
it, and none should. If there ever was 
an excuse for a six-hour day it is that 
for the practical, steady watch repair- 
man. Good nerves simply cannot stand 
more than that, and still keep the mind 
fresh. 

No watchmaker should be made to 
“jump up” and sell just any time the 
boss or the customer wants him to do 
so, but I think there is every advantage 
in having the watch repairer sell some 
merchandise. Otherwise he will lose in- 
terest in all but his own task, and that 
will make him narrow, often grouchy. 

In actually selling watches the watch- 
maker is about the best equipped man 
in the shop, especially to finish off some 
of the arguments. 

One light headed man said of autos: 
“Sell ’em without lettin’ ’em look under 
the hood.” 

Well that sort of auto salesmanship 
will utterly flatten out both buyer and 
seller, Sooner or later any man who 
operates a machine of any sort, be it a 
gold stamper or a watch, will find that 
he must know a great deal about it. 
He will find that the machine that will 
automatically run itself day after day 
is not going to be invented just yet. 

A salesman of such things as watches, 
mechanical devices of the most delicate 
order, should know at least the simple 
terms of actual watchmaking. Not that 
he is to palm off the mere printed speci- 
fications and the like. He should know 
the setting device, so that in case he is 
manipulating the setting or winding 
mechanics that he will not blunder in 
the presence of some buyer. Let the 


CTUAL watchmaking is a very 
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watchmakers of the store talk things 
over with the sellers. Let them have 
mutual chats. Salesmanship is one 
thing and mechanical pursuits quite an- 
other, but so are men and women differ- 
ent, quite different, but neither has been 
able to get on without the other very 
long. 


Watchmakers Know How to Open 
Watches 


How many sellers do not? They scar 
the cases, get bezels jammed, find fault 
with setting and case adjustments, 
break crystals, and leave fingerprints 
on the tender insides of cases. Let the 
repairman talk these things over with 
the salesman. 

If I had an up-to-date shop in the 
busy street of a big city I should want 
as my watch salesmen men who could 
repair and had at some not distant time 
repaired watches. Much more respect 
would be instilled in the minds of the 
folk who buy. If a person buying a 
watch is sold it by one who could not 
possibly know whether it has a broken 
mainspring or not, he should be careful 
about buying, for the day of repair 
comes soon enough. 

Let the watch repairmen sell watches, 
all watches if possible. That is their 
forte. Of course there are always men 
about the shop who find out after some 
months trying that they are salesmen 
and not cut out for watch mechanics. 
Let these learn enough to at least sell 
intelligently before they leave the bench 
for the counter. 


Give the Repairman an Hour in 
Special Selling 


He will get an angle on business that 
he does not generally have. He will 
see how exacting the customer is and 
just how much of even new stuff needs 
repair and how it is impossible to pass 
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er Sell Some 


even simple articles such as chains and 
rings from the maker to the consumer 
without some comebacks. 

Then, too, the watchmaker sometimes 
has dull moments when he is not quite 
making his keep for his employer. 
These moments could be used to sell 
merchandise. That selling instinct, 
those reasons for buying and the whys 
of selection, will come out. The mind 
of the repairman will freshen. 

Have you ever talked with 10 watch- 
makers in a row, asked them things 
about how they do them? I have. In 
one big city I had as my friends some 
34 good watchmakers. They were about 
the crankiest men on earth especially 
until we started the Watchmakers’ 
Union, and discussion and debates. 
That made us give and take. Some 
men thought at first that the ends of 
the earth were on them, and that knowl- 
edge of how to repair certain watches 
and certain features, would cease with 
them. But we soon found that each 
of those 34 men could be trusted to set 
a “good balance staff” or to clean a 
high grade watch without anybody giv- 
ing suggestions. I have never met with 
more acute minds, more supple minds, 
more eager minds, more human minds 
than these men. They had just sort of 
gone to seed. 

Men who declared that they hated the 
other branches of the business were soon 
showing interest in all of them. They 
would smoke away until 10 o’clock at 
night, talking and listening about their 
favorite work, the jewelry business. Of 
course every man of us was certain that 
his own work was at the center of the 
jewelry business. 

Let the watchmaker out of his cage 
and let him sell, so that his knowledge 
will filter through to the general sales- 
men and so that their salesmanship will 
quicken his spirits and make him respect 
the entire store. 
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“GUARANTEED” 


PLATINUM 
AND 
IRIDIUM 
PLATINUM 


(In all hardnesses ) 
FOR JEWELERS 


for immediate 
shipment at 
competitive prices 
“THE WORLD RENOWNED HOUSE” 


Johnson Matthey & Co., 


INC. 


15 West 47th Street 
NEW YORK 
Telephone Bryant 4645 
May We Solicit Your Inquiries? 





A Perfect Lubricant for 


BRACELET WATCHES 


FULCRUM 
BRACELET WATCH 


OIL 


Will not gum, will not evaporate, 
and is absolutely free from acids of 
any kind. 


It does not flow freely, but has such 
viscosity that it stays just where it 
is placed, lubricating in the most 
perfect way. 


The Price is 75 cents a Bottle. 
All material jobbers can supply it. 


“If you Are Not Using FULCRUM OILS, You 
Are Not Using The BEST OILS.” 


FULCRUM OIL COMPANY 


FRANKLIN, PA., U. S. A. 

















Fu//] VALUE 


Pro Mm pt 
PAYMENT 


Gather up your old jewelry, 
sweepings, polishings, etc., 
today, and send them in. Our 
check will be sent promptly 
and it will fully cover ALL 
the precious metal contained 
in your scrap. 


Send your scrap to 


CO SMELTING & 
REFINING CO. 


MINNEAPOLIS, MINNESOTA 











Watchmakers, 


ATTENTION! 


Would you like to have a complete course in 
ADJUSTING by an authority in this inter- 
esting subject? Theo. Gribi gives an ex- 
haustive treatment of the governing laws and 
the most practical methods in his book, 
“PRACTICAL COURSE IN ADJUST: 
ING.” Over 200 pages including many plates, 
tables, and charts. Invaluable information. A 
complete coverage of the subject by a master 
workman—practical rather than purely tech- 
nical. 


Convenient size, nicely bound. Price only 
$1-50. Order a copy today from— 


THE JEWELERS’ CIRCULAR 
239 West 39th Street 
NEW YORK N.Y. 
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Importance of Jewelry Trade in Nev 
York Emphasized in Booklet Is- 
sued by Merchants Association 


A new booklet which has just been 
published by The Merchants’ Association 
of New York, has served to call atten- 
tion to the importance of the city as one 
of the great gem and jewelry markets 
of the world. 

The booklet bears the title “New York 
—America’s Style and Buying Center.” 
Five hundred thousand copies of it are 
being distributed by the 7500 business 
houses constituting the membership of 
The Merchants’ Association with the idea 
of placing a copy in the hands of every 
buyer in the country. 

The figures of the United States Cen- 
sus of Manufactures states The Mer- 
chants’ Association, show that New York 
city produces approximately one-third of 
the jewelry made in the United States. 
Its output of jewelry, watches and allied 
lines, according to the last available 
figures, amounts to over $70,000,000 a 
year. Its advantages as a market arise 
not only from this enormous production 
but from the further facts that leading 
importers of jewelry and precious stones 
are located in New York city, and that 
a variety of design of precious metals 
and jewels can be found there such as 
are obtainable in few, if any, other 


places. 
* * * 


A New Safety Alarm 


The Safety Alarm Corp., 3 W. 29th 
St., New York, is in the process of per- 
fecting a safety alarm device, which 
when completed, may be installed in any 
jewelry store at a relatively small cost. 

This alarm is so arranged that when 
a hold-up man enters the store, the pro- 
prietor may sound a buzzer in the ad- 
Joining shop apprising his next door 
neighbor of what has happened. In 
some mysterious manner, not to be di- 
vulged, the shop-keeper invisibly ac- 
complishes this even though confronted 
with a pointed revolver, his hands 
Talsed toward the ceiling, or bound and 
8agged as he lies in a back room. 

An adjustment on this device makes it 
Possible for the proprietor, on leaving 
his store at night, to set the alarm so 
that a siren fixed over the door of his 
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shop will go off if a burglar so much as 

sets his foot within the shop or attempts 

to “jimmy” any of the doors or windows. 
* * * 


A Low Pr’zed Electric Clock Intro- 
duced by New York Concern 


What is said to be the lowest priced 
synchronized electric clock on the market, 
was introduced recently by the De Luxe 





A New Electric Clock 


Clock & Mfg. Co., New York. The clock 
is attractive in appearance and is fully 
guaranteed by the makers. 

‘The clock is made in both mantle and 


wall models. 
*« * ok 


Branch Managers and Salesmen of 
R. Wallace & Sons Mfg. Co. 


Hold Convention 


The semi-annual sales convention of 
the Wallingford, New York and Phila- 
delphia branches of the R. Wallace & 
Sons Mfg. Co., was held at headquarters 
in Wallingford Conn., on June 26 and 27, 
being attended by all the managers and 
salesmen of these branches as well as 
company and department executives. 

Despite present business conditions, re- 
ports indicated that the silver industry 
has not suffered as much as other lines 
and that prosperity such as was enjoyed 
in early 1929 will repeat itself, with im- 
provement in that direction beginning to 
manifest itself before the passing of 
many weeks. The optimistic outlook was 
based on the fact that everybody eats 


99 


and they naturally eat with silver 
whether it be one grade or another. 

At the first dinner, the sales force 
heard an informative talk on the “His- 
tory of Silver” by Fred Cooper of Phila- 
delphia. 

Behind-the-curtain scenes in broadcast- 
ing were interestingly portrayed in a 
talk by Tom Sabin of the National 
Broadcasting Co. The radio phase of 
Wallace advertising has been unique in 
that Wallace is the first silversmith to 
sponsor a full evening period on the air. 
The responses to this type of sales pro- 
motion have proved most interesting. 

The convention proper under the direc- 
tion of the general sales manager, Ken- 
netk Mills, tuok place in the main plant. 
Maay new numbers, including the $6,000 
Sterling golf trophy, were displayed. 
They were presented by Messrs. Mott- 
ram, Gadd and Warren. Sales promo- 
tional schemes were outlined by Charles 
H. Gregory, sales promotion manager. 
The outstanding feature of the session 
was the presentation of the new Sterling 
pattern, “Reflection” by Floyd Wallace. 

A banquet at the New Haven Country 
Club at which Mr. Gregory was master- 
of-ceremonies was the concluding affair. 
Radio and stage talent entertained. At 
this finale, prizes for the Luxor Plate 
Sales Contest were announced. E. Allen 
Hale of Philadelphia, clinched first place 
while John Stewart, Jackson Boehm and 
Ross Baxter of the Chicago division were 
next in that order. Tne rest of the 10 
prizes were distributed equally among 
the Wallace branches. 

* * x 


Heller-Deltah Co. Offers New Lire 
of Necklaces 


A new line of necklaces, to be marketed 
under the name “Crysta-Link” has been 
announced by the Heller-Deltah Co., Inc., 
division of L. Heller & Son, Inc., 8 W. 
30th St., New York. The new necklaces, 
in choker, pendant and sautoir effects are 
beautiful. 

The Deltah pearl line has been en- 
larged and improved, according to the 
concern, offering a wide range of selec- 
tions, many of which are mounted with 
pearl and diamond set clasps. Crystal 
reproductions and genuine stone neck- 
laces are other features of the new 
Deltah line. 











THE JEWELERS’ CIRCULAR July 17, 1930 


















LEES & SANDERS 


It pays Jewelers to sell Sweeps to us because we give 


BETTER RETURNS 


SWEEP SMELTERS 


BIRMINGHAMDMI,ENG. 











eee FRANCO AMERICAN eeoecececeeeeeeeeeeeeeeeeeeces 
PRECIOUS METALS 


CORPORATION © 
DEALERS AND REFINERS GOLD, SILVER and 
PLATINUM METALS 
® 


General Office: 


@e2000000008080808808808888888 88 62 West Forty-seventh Street, N. Y.C. © © @ 
WORKS: NEWARK, N. J. 


NYES OIL 




















PLATING 


GOLD-PLATINUM — SILVER-CHROMIUM 





SILVERWARE 
Repaired, replated and restored like new 
MESH BAGS 
Repaired, replated and relined—Same as new " 
BEAD-BAGS for 50 years the Standard Lubricant 





for Watches and Clocks 


Buy of Your Jobber 


Repaired, relined and remounted 
Advance Estimates furnished if desired. 


SWARTZ & CO. 






















10 SOUTH WABASH AVENUE CHICAGO 

















8 3 Ho : bei ARTHUR T. HAGSTOZ 


Uses city gas and oxygen. It solders » T. B. ST & S 

gold, white gold, silver, platinum. Ten 5 , 

times quicker, ten times better. “- e GOLD, SILVER and PLATINUM 
Ask for free falder O. \C Refiners ond Assayers 
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